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FRNHCA-BOSNE CUHSLTIOHI MH CUKKLHMCOIMUH & KORGNIMH.1 6Y XNORS NW-
PNRMNHCN ZMIA SPNCMOTM3OIMUH MH BROHE SIROIN.X, CSR, CRNOIMUH OHE 0Y°y 
OPPRUOCA UF BROHE CUHINHI1

BROHES ZURGNE ZMIA

Zolko| et Ornodin communication agenc2

Experience

BRAND STRATEGIST CONSULTANT
 : Feb x°6Y - How

K2 mission is to build and deliver brand identities, stor2tellings and 
communication ideas with sustainable and creative inputs1 Sectors of ac-
tivit2# Tifest2le, Tu•ur2, Fashion, Beaut21 Field of services# /6 - Karketing 
intelligence & consumer knowledge Consumer insights 
4Karket monitoring 
4Consumer & inJuencer personas 
4Irend forecasting1 /x - Brand identit2 Positioning & concept 
4Strategic recommendations 
4Brand platform9 Brand book 
4Stor2telling & Kanifesto 
4Ione of voice & editorial plan1 /0 - Brand e•perience & communication 
Communication platform 
4Od campaign concepts 
4Co-branding & partnership strategies 
4Nvent & media activation propositions1 /' - Brand content Koodboards 
4Creative briefs for shooting & events 
4Ialent sourcing 
4Ta2out creations 
4Cop2-writing1

STRATEGIC PLANNER & SENIOR ACCOUNT MANAGER
Zolko| et Ornodin communication agenc2 : éul x°6x - Opr x°6z

Clients# Coca-Cola light • éean Paul .aultier, Karc éacobs, Chanel beaut2, 
T(Ur)al, Xves Saint Taurent Kuseum, NTTN, Chantal Ihomass, Saren+a, 
MFK, Cot)lac, Teherpeur Paris, Touis Pion Zatches, Aerborist jShanghai 
éahwa .roup5111 Fields of missions# /6 - Karketing intelligence for markets 
& consumer knowledge 
4Focus group, interviews and workshops# conception of protocols1 
4Personas# deVnition of their t2pologies, references, behaviour and atti-
tude, the wh2s 8 consumer Lourne2 and touch points1 
4Research and insights digging1 
4Karket studies# benchmark & best practices of the direct and indirect 
competitors1

Fashion designer
 : éan x°°M - éan x°66

Nntrepreneurship, launch of an ethical fashion brand# 
4M 2ears business plan jfollow-up with the incubator (Te .NOM(51 
4Creation, sourcing, development and production of the collections jMn-
dian and Kalagas2 ethical suppliers51 
4Strateg2 and brand marketing - communication plan and actions1 
4Participation in the x°°N edition of the Nthical fashion show and the 
x°°N edition of Ie•world designer award1 Fashion designer Brands# Tee 
Cooper, Cerruti, Toulou de la Falaise, Bill Iornade1 
4Konitoring and anal2sis of seasonal fashion creative trends1 
4Creation of seasonal trend books1 
4Selection of fabrics, colors and components1 
4Creation and product development from drawings to Vtting1
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