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About

D)namic anI accomplisSeI pro2essional witS oMer 0x )ears o2 e-tensiMe e-peri.
ence IriMinu sales, proWtabilit) anI IistribNtion cSannels e-pansion across FasSion, 
kN-Nr) anI (portinu uooIs inINstries& ProMen tracd recorI in cra2tinu eRectiMe 
uo.to.mardet strateuies, sales anI mardetinu initiatiMes, Pzk manauement, anI 
team leaIersSip& AecouniOeI 2or stronu interpersonal sdills anI resNlts.IriMen ap.
proacS&

fAKvD( LTAHgD LhUJ

Krcon franIs fTYCJgATv yHgAhvGE CNstomer g-perience GroNp gsprit

FonI kiuSt ktI . fKUhPKAU GroNp FonIkiuSt ktI . fKUhPKAU GATYP

JgKD GroNp |TUU yk CattertonE Hk3(zCo hnternational

BgkkTL 3gkkTL ygAKB GATYPE

Experience

Commercial Director
Krcon franIs / Tct 0x0€ . vow

KrcTn franIs is an establisSeI branI manauement z consNltanc) com.
pan) tSat words witS a select port2olio o2 premiNm branIs& TNr e-pertise 
inclNIes GUB strateu), branI laNncS anI manauement yAetail, LSole.
sale, UA, g.comE, branI actiMation in Ksia 
FasSion z KctiMewear DiMision Director  Freelance

APAC Sales Director  | Freelance 
|TUU yk CattertonE / |an 0x00 . KNu 0x0€

|TUU is a leaIinu li2est)le FrencS branI yU1o 5q%%Bin 0x00E . hn 0x0q, k 
Catterton, tSe laruest ulobal consNmer.2ocNseI priMate e=Nit) Wrm, Sas 
ac=NireI a controllinu interest&

Dra2teI GUB strateu) yoR z onlineE anI roaImap 2or KPKC mardets&
(Nccess2Nll) iIentiWeI, neuotiateI anI onboarIeI new DistribNtors in 
(oNtS Horea z Uaiwan&
gRectiMel) manaueI seasonal sell.in sessions anI bNIuets, acSieMinu a 
qx€8 increase in sales yU1o 0x0q 6 5449H Ms U1o 0x00 6 5q,4BE&
Ae.neuotiateI new commercial z Wnancial terms yeu& GBAE witS e-istinu 
CSinese FrancSisee&
TMersaw 2rancSise stores roll.oNt in CSina, scalinu 2rom qx to 0q stores 
in q: montSs&
DeWneI CSina bNsiness moIel anI bNilt Np a compreSensiMe %.)ear 
bNsiness plan yBainlanI CSinaE&
(coNteI anI selecteI franI Banauement yDT(E compan) anI Umall 
Partners&
gnsNreI a ulobal collaboration witS DF( b) introINcinu top manauement 
2rom botS companies&
veuotiateI contract terms o2 two location witS gMerricS DNt) Free yUai.
wanE&
ConINcteI tSoroNuS sell.tSroNuS anal)sis, pricinu z mardet, anI bNsi.
ness intelliuence&

Regional Director Greater China & Southeast Asia   
JgKD GroNp / Bar 0xq$ . Bar 0x0q

JgKD GroNp is a ulobal sportinu uooIs GroNp oruaniOeI into WMe IiMi.
sions’ Linter (ports, Aac=Net (ports, DiMinu, (portswear, 2ootwear anI 
kicensinu witS a tNrnoMer e-ceeIinu Y(7%xx million&

keI anI IeMelopeI KPKC IistribNtion, increasinu sell.in 2rom Y(70&%B to 
Y(7:B&
BanaueI operations o2 JgKD GroNpZs reuional o+ce, oMerseeinu JgKD, 
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Bares anI ((h branIs&
(Npport AzD team on IeMelopinu speciWc proINcts 2or KPKC reuion&
Aesponsible o2 Aeuional o+ce Pzk anI KzP bNIuets 2or KPKC mardets 
yDistribNtionE&
veuotiateI IistribNtion aureements anI sponsorsSip contracts witS 
strateuic Partners&
keI proINct anI pricinu strateu) implementation in tSe reuion&
AecrNiteI, manaueI, anI coacSeI a SiuS.per2orminu team o2 q' mem.
bers&
BanaueI INe Iiliuence o2 jTGG( branI yJHE anI tNrnaroNnI&

APAC Commercial Director
fTYCJgATv yHgAhvGE / Dec 0xq' . KNu 0xq4

(Nccess2Nll) coorIinateI : store openinus in BainlanI CSina, Jonu Honu 
anI BacaN&
(NperMiseI recrNitment, onboarIinu anI traininu o2 tSe sales staR&
keI commercial, CAB, mercSanIisinu, anI operation teams witSin tSe 
reuional o+ce&
DeMelopeI strateuies, set store HPhs, anI manaueI sales, traininu, anI 
CAB bNIuets&
ProposeI anI implementeI initiatiMes to hIenti2), recrNit anI retain new 
VVhCs&
hmplementeI Aetail g-cellence prourams in Jonu Honu anI BacaN, re.
sNltinu in a "0q8 store per2ormance increase&
CreateI anI e-ecNteI commission scSemes 2or UraMel Aetail staR yDF( 
FoNr season s BacaNE&

Asia Sales Manager
BgkkTL 3gkkTL ygAKB GATYPE / |Nl 0xq9 . |Nl 0xq'

gram GroNp is one o2 tSe leaIinu FrencS uroNps manN2actNrinu anI 
IistribNtinu Footwear& 

CreateI anI e-ecNteI mardet entr) strateuies anI bNsiness plans 2or 
KPKC reuion&
DeMelopeI new strateuic opportNnities, manaueI FrancSisees anI 
LSolesale He) KccoNnts&
veuotiateI store roll.oNts witS ma or Partners in (oNtS Horea, CSina, anI 
(inuapore&
TMersaw new PT( openinus witS DF( UraMel Aetail in (iem Aeap anI 
Jainan&

Regional Business Development Manager
CNstomer g-perience GroNp / |Nn 0xq9 . voM 0xq9

Global CNstomer g-perience Kuenc) 2ocNs on kN-Nr) branIs 

(et Np sales strateuies aliuneI witS mardet neeIs anI oruaniOeI bNsiness 
meetinus&
PresenteI on cNstomer e-perience topics to Uop Banauement anI 
C.sNite&
CloseI Ieals witS lN-Nr) branIs 2or assessments, traininu, anI cNstomer 
enuauement improMements&
CloseI bNsiness Ieals witS Uor) fNrcS yCNstomer g- Kssessment in 
KPKCE, GAKFF DiamonI y(ales KIMisors Uraininu in (oNtS HoreaE z CSanel 
FasSion yhmproMement o2 0nI tiers cNstomer enuauementE

General Manager
FonIkiuSt ktI . fKUhPKAU GATYP / Kpr 0xq0 . Feb 0xq9

FonIliuSt ktI, Ksia sNbsiIiar) o2 fatipart GroNp is a SolIinu compan) 
tSat carries oNt inMestments internationall) in Aeal gstate, Jospitalit) z 
ConsNmer uooIs . Jonu Honu’ fN)inu T+ce yFFzg1T(zgE&

TrcSestrateI restrNctNrinu anI bNsiness trans2ormation, acSieMinu a 
€x8 reINction in operational costs&
keI sales, proINction, louistics, soNrcinu anI aImin teams, manauinu qx 
inIiMiINals&
Banaue a team o2 % emplo)ees ylouistic, cNstomer serMice, sales anI 
soNrcinuE
BanaueI Pzk ysNbsiIiar)E, sales 2orecast, anI monitoreI HPhs&
hmplementeI bNsiness tNrnaroNnI strateuies, IriMinu positiMe resNlts&



Senior Brand Manager
FonI kiuSt ktI . fKUhPKAU GroNp / Kpr 0xq0 . |Nn 0xq:

From concept to laNncS DUC HiIs1bab) branI1g.commerce plat2orm

(Nccess2Nll) manaueI a team o2 qq, oMerseeinu e.commerce, Iiuital mar.
detinu, hU, anI C(&
keI branIinu, mardetinu, anI IistribNtion actiMities to acSieMe taruet 
GBV&
LordeI closel) witS sNppliers in CSina to IeMelop 0xx" proINcts 2or bab) 
anI toIIler lines yso2t z SarI uooIsE&
KcSieMeI impressiMe ATh o2 %&'4 anI CA o2 :&q98, U1o 54%xH tSe Wrst )ear&

Brand Manager
Hk3(zCo hnternational / Kpr 0xqq . Kpr 0xq0

Jonu Honu DistribNtor specialiseI in PremiNm FasSion branIs yAetail, 
FrancSise z LJ(E 

veuotiateI anI Ira2teI IistribNtion aureements yFrancSisesE&
BanaueI relationsSips witS IistribNtors anI retailers ykane Craw2orI, 
JarMe) vicSols, (TGT,&&E in Ksia&
TptimiOeI sales per2ormance across retail stores anI wSolesale Iistrib.
Ntion&
DesiuneI anI e-ecNteI reuional anI local mardetinu plans&

Franchise Manager (Women Collection)
gsprit / KNu 0xx' . (ep 0xx4

BanaueI tSe 2rancSises netword in tSe gast o2 France yTpeneI qx new 
2rancSisees 2rom €9 to :9 stores . hncreaseI tSe tNrnoMer b) q08 3o3E&
PlanneI )earl), seasonal, anI montSl) bNIuets&
ProspecteI new inMestors anI real estate opportNnities&
(NpporteI retailers tSroNuS HPh manauement, mercSanIisinu, anI re.
tailer staR traininu&

SALES MANAGER FRANCE 
gsprit / (ep 0xx9 . Feb 0xqq

keI urowtS eRorts 2or tSe veMer TNt T2 (tocd  Iepartment. (Nccess2Nll) 
increasinu tSe tNrnoMer b) %xx8&
BanaueI a cNstomer port2olio o2 0xx FrancSisees, 4xx mNlti.branIs, anI 
q9x sSops.in.sSops&
CoacSeI anI traineI 9x (ales Aeps in IriMinu tSe vTT(&

ACCOUNT MANAGER MULTI-BRANDS
gsprit / (ep 0xx9 . KNu 0xx'

DroMe tNrnoMer anI e-panIeI tSe nNmber o2 PT( in tSe vortSwest o2 
France inclNIinu Paris 0,'B5 to €,%B5 y"0$8E . hncreaseI PT( 2rom :9 to 
%$&
DeMelopeI )earl), seasonal, anI montSl) bNIuet plans anI ensNreI PT( 
commitment to taruets&
FostereI stronu relationsSips witS retailers, sNpportinu tSem in sSow.
casinu oNr proINcts&

Education & Training

0x0q . 0x0q INSEAD
g-ecNtiMe CertiWcation . Diuital Bar detinu (trateu) z CNstomer |oNrne),, 

0xq9 . 0xq' Columbia Business School
CertiWcation . Diuital (trateuies 2or fNsiness,, 


