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About

0yxo ebLerienceI Digital Communication Director pit( a IemonstrateI (istorx in 
t(e vest creati.e anI aparIeI agenciesS AkilleI in Ie.eloLing integrateI Marketing 
Atrategies anI seamless clients ebLeriences for Lremium anI international 2ranIsS 
hbciteI vx c(allenges, energetic agent of transformationS qvilitx to pork in fast 
LaceI en.ironments anI trans.ersal teams managementS Dri.en vx t(e ôuest of 
veautx anI ebcellenceS Passionate avout Creation anI qrtS qrtist Ec@nist, founIer of 
Ec@nism p(ic( stanIs at t(e crossroaIs of Lersonal Ie.eloLment anI art, L(otog-
raL(x XellefalcoScom hRPhT:EAhAj Consulting in Iigital communication anI mar-
keting strategx deaI & CoorIination of ebLertises j LroUect management, creati.e, 
zR, Iata, tec(, meIia Digital transformation anI acceleration j auIit, Lrocess, or-
gani/ation Enternational coorIinationj (uv anI local markets teams Managementj 
organi/ation, recruitment, training, e.aluation Creation of omnic(annel commu-
nication camLaigns quIit & creation of Iigital ecosxstemsj vranI content, social 
meIia, inKuence DeVnition of CR .ision anI IeLloxment j porks(oLs, CR committee 
Creation & qnimation of PTMNCTM N ecommerce Llatforms ConceLtion of vusiness 
anI relations(iL Lrograms Data Iri.en monitoring of acti.ations anI reLorting 
)OPEsB hRPhTEhWChA EW FGddG'EWé EWDzA:TEhA qWD 2TqWDA j duburx j C(ristian 
Dior Parfums, A(iseiIo, élenmorangie 2eautx & Care j dYGr4al Paris, Maxvelline 
WH, érouLe dYGr4al Tetail j MonoLrib, Aus(is(oL, Entermarc(4, |Murs qutomoti.e 
j wolkspagen, JxunIai, Oia Jealt( j 2axer, AanoV, Tamsax Aant4 :ra.el j Cluv MeI, 
Parc qst4rib FooI j OelloggYs, Aolinest, Jeineken, Coca-Cola 2anking & Ensurance 
j érouLe Co.4a Enstitutional j DCAT, Aant4 Puvliôue France :ransLorts j érouLe 
Tq:P, qir France

2TqWDA 'GTOhD 'E:J

DD2 Paris FullAER érouLe Esovar MTM Paris

Tomance, Gmnicom érouL

Experience

Digital Communication and Marketing Director
 1 AeL 0y00 - Wop

Associate Director / Head of digital / Member of execu-
tive commitee
Tomance, Gmnicom érouL 1 5an 0y0y - qug 0y00

Missionj DeVnition of agencxYs Iigital Lositioning anI creation of t(e 
o7erj Customer ebLerience, PTMNCTM, 2ranI content, Aocial MeIia anI 
EnKuence MarketingS Consulting & suLLort of kex accounts marketing 
anI communication teamsS Management of 6– LeoLlej organi/ation, 
recruitment, training, e.aluationS Collavoration pit( Gmnicom MeIia 
qgenciesS 2usiness Ie.eloLmentS

Deputy Director / Member of executive commitee
DD2 Paris 1 Fev 0y63 - 5an 0y0y

Missionj DeVnition of agencxYs Customer hbLerience Lositioning anI 
o7er Creation of nep le.ers of gropt( for vranIs t(roug( collavorati.e 
met(oIsS Consulting & suLLort of wolkspagen France marketing anI 
communication teamS CoorIination of local acti.ations pit( international 
Lartners N JuvS Management of °y LeoLlej organi/ation, recruitment, 
training, e.aluationS 2usiness Ie.eloLmentS Focus on wolkspagen France 
Tationali/ation & reIesign of Iigital ecosxstem to mabimi/e leaIs gen-
erationS Creation of omnic(annel communication camLaignsj vranIing N 
Lerformance targeteI vx clusters of auIiencej :w, Lrint, raIio, AhGNAhq, 
meIia Lartners(iLs, IisLlax, social meIia, s(oproomS Collavoration pit( 
Gmnicom MeIia qgencxS ConceLtion anI roll out of PTMNCTM Llat-
formsS DeVnition of relations(iL cxcles anI loxaltx Lrogram arc(itec-
tureS Creation & animation of multiebLertises CR committeej go.ernance, 
Lrocesses, roaImaLS Data Iri.en monitoring of Lerformance acti.ations 
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anI reLortingj mont(lx committee, Ias(voarI, continuous imLro.e-
mentS

Senior Manager / Member of executive committee
FullAER érouLe 1 Max 0y6| - Fev 0y63

Missionj Management of communication anI Lerformance camLaigns 
for Lremium vranIs incluIing t(e coorIination pit( creati.e, tec(, Iata, 
zR, meIia IeLartmentsS 2usiness Ie.eloLmentS Management of se.eral 
teams of qccount anI ProUect ManagersS Main qc(ie.ements érouLe 
Tq:P 8 0y6°j Creation anI launc( of aparIeI 9°y  LarticiLati.e acti.a-
tion camLaign to launc( future ser.icesS érouLe Co.ea 8 0y6–-0y6°j Col-
lavoration pit( Maaf marketing IeLartmentS ConceLtion of uses cases 
anI suLer.ision of DMP imLlementationS CoorIination of Lerformance 
meIia camLaigns to oLtimi/e t(e generation of leaIsS dYGr4al Profes-
sionnel 8 0y6|-0y6°j Creation of vranIing camLaigns for t(e commu-
nication IeLartmentS Enternational leaI (uv, locali/ation of mastersS 0y 
countries roll outS 6y camLaignsNxearS Management of a IeIicateI team 
)– LeoLleBS 2axer 8 0y6|-0y6°j Collavoration pit( Iigital communica-
tion IirectionS DeVnition anI launc( of G:C vranIs Iigital ecosxstemS 
TeIesign of 2toc anI 2to2 Iigital ecosxstems for animal (ealt( vranIsS 
Management of a IeIicateI team )| LeoLleBS

Head of Digital Department / Member of executive com-
mittee
MTM Paris 1 5un 0y60 - Max 0y6|

Missionj TesLonsivle of t(e Iigital IeLartment creationj team, Lrocess, 
o7er, vusiness Ie.eloLmentS Management of kex clients YIigital strate-
gies to Ie.eloL creati.e solutions t(at voost t(e vranIYs reLutation 
anI Lerformance Main qc(ie.ements dYGr4al Paris N Maxvelline WH 
-0y60-0y6|j Collavoration pit( communication IeLartments anI (uvs in 
Paris anI WHS CoorIination of local markets )9y countriesBS DeVnition of 
vranIing strategiesS ProIuction of masters )pevsites, meIia camLaignsB 
anI locali/ation for 6y countriesS 0y camLaignsNxearS

Clients Director
Esovar 1 Fev 0yy0 - 5ul 0y60

Missionj Management of gloval communication camLaigns for Lremium 
vranIs incluIing t(e coorIination pit( aI.ertising anI meIia agenciesS 
Management of se.eral teams of qccount anI ProUect ManagersS Main 
qc(ie.ements OelloggYs 8 0y66-0y60j Management of multi-vranIs ac-
ti.ations )pevsites, camLaignsBS Enternational coorIination pit( Esovar 
anI Carat WetporkS Management of a IeIicateI team )| LeoLleBS Mono-
Lrib - 0yy°-0y66j DeVnition anI launc( of MonoLrib Iigital ecosxstem 
in collavoration pit( communication anI marketing IeLartments )cor-
Lorate pevsite, CTM Lrogram, ecommerce LlatformBS Creation of Iri.e 
to store camLaigns anI conceLtion N LroIuction front- enI MonoLribSfrS 
Jeineken hntreLrise -0yy|- 0y66j Collavoration pit( Iigital communi-
cation IeLartmentS De.eloLment anI imLlementation of Iigital strategx 
incluIing t(e launc( of 2eer:anIer e-commerce pevsite anI CTM Llat-
formS Creation of  vranIs pevsitesS

Education & Training

6  - 0yy0 NEOMA Business School
CertiVcation, 2ac(elor of Acience in Marketing

6 | - 6 Lycée Saint Just Lyon
CertiVcation, 


