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About

mn accodhlis(eu res-ltsxfoc-seu hrofessional o.ering an ebtensi)e l-b-rI retail 
ebherience in senior le)el leauers(ih for international codhanies in msia PaciVcj 
Pro)en azilitI to danage d-ltihle hro&ects, leauing a d-ltix c-lt-ral tead to s-cx
cess anu -nifI e.orts to ac(ie)e z-siness goalsj Rising to deet nep c(allenges, 
colleag-es recogniSe de as an ebcellent tead hlaIer pit( soliu leauers(ih haireu 
pit( strong O transharent codd-nication skillsj

ARmvDK yTRHWD yBCL
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Experience

Retail Director
é(loè 0 Keh 1J16 x q-n 1J11

Bn c(arge of all ashects of t(e z-siness retail oherations / sales strategI 
anu tead danagedent N•1 hersonsE of • hoints of sales in Paris anu 
vice NKaint Lonore, Montaigne, |aleries GafaIette, Printedhs, vice anu 
Ga wallee willage T-tletEj TrganiSing all store oherations, allocating rex
shonsizilities to zo-ti5-e danagedent tead, s-her)ising anu g-iuing 
sta. toparus dabid-d herfordancej �
4Preharation of t(e zo-ti5-e teads for t(e la-nc( of t(e 6st éollection 
of t(e neplI ahhointeu creati)e uirector |azriella Learst Néoac(ing, DIx
nadiSationEj mzle to reac( t(e Mont(lI Kales Cargets in Keht11j 
4K-hhort anu ue)elohdent of t(e teads, herfordance analIsis, idx
hro)edent of eac( hoint of sales in terds of store o)erall daintenance, 
c-stoder ser)ice anu stock ohtidiSationj 
4M-ltihle hro&ects cooruination pit( t(e WMWm T%ce Cead NTherations, 
Craining, Merc(anuising, éRM, wM, K-hhlI, mfterxKales Ker)ice anu LREj

Retail Manager
éLmvWG 0 m-g 1J6• x q-l 1J1J

Bn c(arge of all ashects of t(e Fas(ion O yFq z-siness retail strategies, 
oherations anu tead danagedent N681 hersonsE of all 7 store locations 
in Aangkok NKiad Paragon, éentral WdzassI, Wd5-artier, mirhortEj 
4Kettingx -h t(e dont(lI sales target her zo-ti5-e anu all dont(lI incenx
ti)es zaseu on t(e z-siness neeus anu inui)iu-al herfordancej Manageu 
to increase t(e o)erall sales for t(e C(ai darket zI 619 in 1J6', 639 in 
1J6+ anu 1J9 in 1J1J reac(ing Rank 3 in mPmé in 1J6+j 
4mzle to setx-h s-ccessf-llI t(e 6st Rehair O mfterxKales éenter in C(aix
lanu anu recr-iting, training anu danaging a tead of ' hersonsj 
4Bn c(arge of settingx-h t(e C(ai é-stoder éare éenter zaseu in Long 
Hong zI ford-lating retail holicies t(at hrioritiSe -ni5-e client ebherience 
anu are codhliant to t(e Maison )al-esj 
4Preharing anu controlling eac( store:s z-uget aiding for dinid-d 
ebhenuit-re anu e%ciencI Nzo-ti5-es ebhenses frod FOA, hackaging, 
-niford oruering anu allocating to eac( store in tidelI danner anu 
controlling anI uiscrehancies )ers-s z-ugetEj 
4Bn c(arge of all ashects of t(e zo-ti5-e daintenance, store idhro)ex
dents anu reno)ationsj Reg-lar follopx-h pit( ebternal s-hhliers anu 
internal arc(itects on ebisting as pell as neplI reno)ateu zo-ti5-esj 
4yorking )erI closelI pit( e)erI uehartdent NMarketing, PR/éodd-x
nication, Merc(anuising, wM, Finance, Gogistics, BC anu LRE in oruer to 
zest ebec-te anu ac(ie)e z-siness oz&ecti)es anu pork on trans)ersal 
hro&ects Nejg U•Jx uegree orc(estrationE pit( local anu regional teads 
zaseu in Paris, Kingahore anu Long Hongj 
4Recr-iting, coac(ing anu doti)ating a store tead of 8J hersons anu 
donitoring t(eir attit-ue anu le)el of ser)ice in t(e zo-ti5-es to reac( 
ebcellent c-stoder ser)ice at all tidesj Re)ieping t(e inui)iu-al ann-al 
IearlI ahhraisal anu setting -h t(e HPBs for t(e folloping Iear for Manx
ager le)el hositions anu hro)iuing an inui)iu-al ue)elohdent hlan pit( 
reg-lar onexonxone uisc-ssionj
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Brand Manager
Fenui 0 Tct 1J61 x Dec 1J68

Bn c(arge of all ashects of t(e z-siness in 1 da&or FWvDB store locations in 
qakarta NPlaSa Bnuonesia X PlaSa KenaIanE  A-Iing, Kales, Marketing, PR, 
wis-al Merc(anuising, éRM, Ktock, Deli)eries, Cead Craining anu Liring 
to dabidiSe re)en-es anu hroVtazilitIj �
4Reshonsizle for t(e TCA z-uget calc-lation zI store anu for t(e hrou-ct 
selection in Bnuonesia u-ring t(e IearlI z-Iing trih in Rode O Milan N7 
tides her IearEj Wns-ring a hroher allocation of derc(anuise zI categorI 
anu KH s zaseu on sales trenus anu uedanu of t(e darketj 
4Kettingx-h anu donitoring t(e store/inui)iu-al sales targets anu ens-rx
ing a 6JJ9 sales ac(ie)edent e)erI dont( anu e)erI Iearj Manageu to 
increase t(e total store sales zI 8J9 since 1J61j 
4Reshonsizle for t(e Marketing O Meuia Plan z-uget anu s-zdission to 
Fenui Kingahore for ahhro)alj Bdhledenting, controlling anu re)ieping 
all Marketing O PR acti)ities pit(in t(e darketing uehartdent for t(e Iear 
anu in c(arge of t(e seasonal darketing in store e)ents in qakarta N7 tides 
a IearE incl-uing Mouel selection, FOA anu hrou-ct foc-s NcloselI donix
toreu zI Fenui KingahoreEj Wns-ring t(at t(e zranu is zeing feat-reu pit( 
hroher idage anu porlupiue hositioning accoruing to glozal g-iuelines 
4Bn c(arge of all rehorting relateu to t(e zranu herfordances on a uailI, 
peeklI anu dont(lI zasis Nsales, oruers, hackaging, sell t(ro-g(, stock 
zalance, ueli)eries, uefect anu 5-alitIE pit( Fenui BtalI, Kingahore anu 
Long Hongj Monitoring all uailI rehorts sent to Fenui Kingahore frod t(e 
storesj 
4 nuertaking codhetition anu store )isits NpeeklI zasisE as pell as 
dont(lI store deeting to -nuerstanu t(e local keI iss-es for t(e zranu 
anu taking ahhrohriate actionj Manageu to increase t(e dont(lI tra%c 
in store zI 7+9 anu transactions zI 1J9 since 1J61j 
4Recr-iting, training, leauing, coac(ing anu doti)ating a store tead of 18 
hersons anu settingx-h, donitoring t(eir HPBsj TCLWR yTRH W PWRBWvéW

Branch Manager / Senior Search Consultant
Peohleso-ce Leau-nting 0 Tct 1JJ+ x Keh 1J66

Kettingx-h of t(e nep zranc( in Ko-t( qakarta anu ac(ie)ing KD 61J,JJJ 
hroVt after 6,8 Iearsj Bn c(arge of t(e recr-itdent hrocess for Mvé 
élients anu danaging a tead of 7 hersons NDanone, G:Trèal, élarins, 

nile)er, PO|Ej

Key Account Manager Europe
yolf Gingerie Gtu 0 qan 1JJ• x q-l 1JJ'

Bn c(arge of W-rohean élients anu danaging a tead of 7 derc(anuisersj 
mc(ie)ing s-ccessf-llI acco-nt retention of +J9 anu generating reheat 
z-siness )ia e%cient client follopx -hj Managing t(e neeus/re5-iredents 
of (ig( re)en-e coddercial acco-nts )ia an ebtensi)e follopx -h hrocex
u-re frod t(e collection sadhles, z-lk hrou-ction to s(ihhing to W-rohej

Project Marketing Executive
Lerd2s |reater é(ina 0 Dec 1JJ8 x Tct 1J11

Bn c(arge of t(e cooruination anu s-her)ision of a wBP e)ent zaseu in 
Aangkok for t(e Maison Lerd2sj K-hhorting t(e Marketing Director in 
all t(e strategies hlanneu for t(e la-nc( of t(e e)ent as pell as pit( 
ebternal harties NPenins-la Lotel, Frenc( WdzassIE to ac(ie)e t(e stateu 
oz&ecti)esj

Marketing Manager / Brand Manager
élOa |ro-h éoj Gtu 0 q-n 1JJJ x m-g 1JJ8

Bn c(arge of a nep zazI clot(ing line to ze la-nc(eu in Km O éanaua anu 
danaging a tead of 1 C(ai O 6 Frenc( uesignersj 
4Bn c(arge of W-rohean clients NAazI Dior, HenSo, Mar2se, qacaui, éatidini, 
RehlaIE anu danaging a derc(anuising tead of 6J C(ai hersonsj



Education & Training

6+++ x 1JJJ University of Letters & Arts of Valenciennes 
Post |rau-ate NMaster1E in vegotiation O Bnternational Craue, A-siness 
mudinistration O Bnternational Craue

6++7 x 6++' University of Letter & Arts, Brest – France/University of 
Westminster
Master Degree NGjWjmjE, A-siness mudinistration O Foreign lang-ages


