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About

E ay a dbnayic and enerhetic o)t xof t(inIer, E res)lt drime pro-essional efec)time in 
a prohressime worI efperience in a y)lti.c)lt)ral enmironyent wit( career deDned 
xb prohressimelb responsixle and dimersiDed efperience in coypetitime x)siness 
enmironyent, E ay a dedicated indimid)al wit( efperience wit(in art x)siness and 
-as(ion retailinh ind)strb and dihital yarIetinhA E consider ybsel- an efcellent 
coyy)nicator w(o is axle to yanahe client relations(ipsA q B)icI and eaher learner 
w(o rises to new c(allenhes wit( ent()siasyA

SRqvkW OTRKgk OEHG

qlefander Valentine qtelier qrt Calleries g)rope Maypo zar|io . TJcial
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vew gra Map

Experience

General Store Manager
Maypo zar|io . TJcial 2 0)n 19•P . vow

& OorIinh wit( t(e director, to set tarhets
& gns)re all K’E tarhets 6 efpectations are delimered
& zanahe all lehalities 6 Gealt( 6 Wa-etb o- t(e x)siness
& Tmersee t(e store\s dab.to.dab operations
& kelimer yeyoraxle c)stoyer sermice and prod)ct Inowledhe
& zaintain inspirinh t(e teay and coac( t(ey constantlb
& Enmentorb
& Recr)itinh Lead, coac( and demelop yeyxers
& ’romidinh -eedxacI to all areas o- t(e x)siness to driminh per-oryance
& zanahinh g.coyyerce
& Tpeninh new stores omerseas

Sales Executive
Eyprontaxarre 2 Wep 199/ . vow

E ay responsixle o- t(e Enternational demelopyent o- o)r -ayilb x)sinessA

Store Manager
qlefander Valentine qtelier 2 uex 19•P . 0)n 19•P

& recr)itinh, traininh, s)permisinh and appraisinh sta8
& yanahinh x)dhets
& zeetinhs wit( efistinhjpotential clients
& yaintaininh statistical and Dnancial records
& dealinh wit( c)stoyer B)eries and coyplaints
& omerseeinh pricinh and stocI control
& yafiyi|inh proDtaxilitb and settinh4yeetinh sales tarhets

Interior Design Consultant
Lixertb Ltd 2 Tct 19•3 . 0an 19•P

E )sed to yeet wit( yb clients to assess t(eir desihn needsA H(en -ollow 
)p t(e clients t(ro)h(o)t a pro'ect and at t(e coypletion to address 
concerns and ens)re satis-actionA 
W)hhest interior desihn eleyentsA H(is )s)allb inmolmes -ory)latinh a de.
sihn plan t(at incl)des speci-binh necessarb yaterials, prod)ct so)rcinh, 
and x)dhetinhA 
Gelped clients )tili|e liminh space xb arranhinh -)rnit)re, lih(tinh and 
ot(er Dft)res, create desihn plans and select color sc(eyes and stblesA  
E researc( and yaintain a worIinh Inowledhe o- trends and new demel.
opyents in t(e interior desihn and arc(itect)re worldsA

Section Manager
zarIs and Wpencer 2 kec 19•7 . Tct 19•3
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https://www.dweet.com/consultants/j7Xf7rkuy
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&� kriminh t(e teay to delimer efcellent c)stoyers sermice 
 &� Hraininh and inspirinh t(e teay to yeet x)siness needs s)c( tarhet, 
proDt and cost 
 &� OorIinh close wit( operation and mis)al yerc(andise teay to ens)re 
t(e standards are alwabs yet 
 &� Responsixle -or t(e omerall wellxeinh o- sta8 xeinh t(e Drst point o- 
contact to resolme anb iss)e 
 &� Wtronh axilitb to solme coyplains  
 &� Knowledhe axo)t prod)ct to satis-b anb c)stoyer inB)ire 
 & kriminh t(e xacI stahe teay to -ollow correct proced)re axo)t stocI 
delimerb, ret)rns and s6d 
 & zanahinh t(ro)h( t(e coypanb tools and yetrics to ens)re t(at 
tarhets are alwabs yet

Visual Digital Marketing Designer
CoodcrowdATrh 2 Tct 19•7 . kec 19•7

gstaxlis( t(e looI and -eel -or mario)s inter-aces, incl)dinh wexsites, 
yoxile demices, apps 
kesihn )ser.centered interaction yodels, wire-rayes or screen yocI)ps 
kesihn lohos, icons and in-ohrap(ics 
OorI on eyail yarIetinh iteys, presentation yaterials and interactime 
ement yaterials

Art Consultant
qrt Calleries g)rope 2 vom 19•  . Tct 19•7

Gandle p(one traJc, prepare p)rc(ase orders and coordinate ements 
and ef(ixitsA k)rinh reh)lar (o)rs and special ements, ens)re t(at t(e 
hallerb is clean and t(at misitors -ollow t(e r)lesA E was responsixle -or 
yonitorinh and Ieepinh artworI sa-e w(ile t(e hallerb is openA

Creetinh potential client at t(e -ront desI at t(e hallerb readb to answer 
B)estions and Deld sales inB)iriesA u)ll Inowledhe axo)t artists and 
ef(ixits and (ame t(e axilitb to reyeyxer nayes and -aces, also proyote 
c)rrent and )pcoyinh ef(ixits and ens)re t(at misitors do not dayahe 
anb worIs in t(e hallerbA
Se (elp-)l wit( t(e p(bsical installation o- ef(ixits, t(at incl)de paintinh 
or repairinh walls and pedestals, allocatinh displab yaterials and reyom.
inh artworI w(en an ef(ixit is omer, also operate a)dio.mis)al eB)ipyent 
and Ieep t(e hallerb s wexsite and social yedia o)tlets )p to dateA

Store manager 
vew gra Map 2 q)h 191  . vow

& kemeloped and iypleyented e8ectime store stratehies to drime sales 
and efceed remen)e tarhets
& zanahed inmentorb lemels and stocI amailaxilitb to yiniyi|e o)t.o-.stocI 
sit)ations
& Led and yotimated a teay o- sales associates to promide efceptional 
c)stoyer sermice and increase
satis-action rates
& Eypleyented mis)al yerc(andisinh tec(niB)es to en(ance store aes.
t(etics and drime sales
& Wet e8ectime store sc(ed)les xased on -orecasted c)stoyer lemels, 
indimid)al eyplobee Inowledhe,
and sermice reB)ireyentsA
& qppromed reh)lar pabroll s)xyissions -or eyplobeesA

 & ’romided efcellent c)stoyer sermice, proyotinh yeyxers(ip lobaltb 
and increasinh c)stoyer satis-action ratesA

Education & Training

191• . 19•• ThePowerMBA
H(e’owerzxazSq, S)siness Wtratehb, gntreprene)rs(ip, zarIetinh, En.
nomation and kihital Hrans-oryation, 

199  . 19•1 Accademia di Belle Arti di Palermo
uirst (ono)r dehree, Crap(ic desihn




