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About

Senior x1ecuti)e witF o)er 6y bears 0Lue cFip e1perience N6f bears oU managementE 
in xurope, tFe KA, KSB and CFina and pro)en track record oU deLi)erb in a )arietb 
oU LeadersFip roLes incLuding Marketing, Wnno)ation and .usiness De)eLopment at 
LocaL, regionaL and gLo0aL Le)eLs• P zassionate Leader and team pLaber recogniRed 
Uor mb a0iLitb to 0uiLd strong reLationsFips and deLi)er win-win resuLts• P "esource-
UuL and dbnamic manager renowned Uor mb proUessionaL jcan doj attitude and 
agiLitb wFen Uacing 0usiness cFaLLenges• P x/ecti)e Leader oU cross-cuLturaL teams 
witF pro)en track record in dri)ing insigFt-Led inno)ation and Long-term pipeLine 
pLanning• P "ecogniRed strong team Leader and Line manager Uor mb a0iLitb to Uast 
de)eLop, grow and nurture lrst cLass taLents• P MaOor e1perience in Iu1urb Nhines 
& Spirits, CosmeticsE and "etaiL• P .iLinguaL (rencFTxngLisF• (Luent in SpanisF•
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Experience

Marketing & Communications Director
IB z"BW"Wx S•I•B N.eiersdorU YroupE : Hct €f€6 - Dec €f€€

Strategb & IeadersFip3 
PSpain & WtaLb com0ined is tFe Largest xK market Uor Ia zrairie No)er 5 €fM 
in "etaiL SaLes, 5 4,'M B&z 0udgetE 
P"esponsi0Le Uor é Lines oU 8m%tiers83 .rand zerUormance and "etaiL Bc-
ti)ation, 4yf Communications Nz", DigitaL, WnJuenceE, Wn-store Design & 
VisuaL MercFandising, ËvhW cLient reLationsFip & CLienteLing NC"ME data-
0ase 0uiLding• 
Pvota0Le acFie)ements3 o "oLLout oU o)er 67 new store design proOects 
across 0otF markets in 6€ montFs o .uiLding oU tFe Largest C"M data0ase 
in xurope witF o)er y,7ff acti)e cLients & an a)erage 'f~ retention rate 
Management3 
PCross-cuLturaL team oU 6f spread across Spain & WtaLb•

Head of Brand Moët & Chandon
MH|G ËxvvxSS2 KA NIVMË YroupE : £un €f6ë - £an €f€6

Iargest 0rand in tFe portUoLio Uor MË KA N+€•éM 0ottLesE, 6stxuropean 
market, 4rdgLo0aL contri0uting to €f~ oU totaL companb prolt• Strategb 
& IeadersFip3 
P"esponsi0Le Uor tFe UuLL 4yf Marketing & Communications mi1 Uor tFe 
KA• (uLL ownersFip oU z&I N# yME, responsi0Le Uor aLL Hn, H/ trade and 
x-retaiLTBmaRon acti)ations, media 0ub, digitaL and sociaL content cre-
ation, z", partnersFips and e)ents management• 
PIauncFed new gLo0aL campaign jMust .ej witF FigFest-e)er media 0ud-
get oU # €•6M across cinema, HHË, digitaL and sociaL pLatUorms• 
PHpened lrst-e)er Mo9t & CFandon concession NretaiL & 0arE 8Iondon 
CaLLing8 in SeLUridges, worLd-Uamous department store• 
PIed to LauncF MË8s lrst-e)er integrated C"M and digitaL campaign3 Urom 
data capture toucF points onLine and in-store to sta/ compLetion Uorms 
and incenti)es to ma1imiRe consumer insigFts and media e/ecti)eness• 
Data0ase q6ff~ in 4 montFs• 
Pzioneered worLd lrst €-bear piLot test to assess new prolta0iLitb modeL 
in a cFanneL notoriousLb reLiant on promotions witF Sains0urb8s NKA X€ 
YrocerE3 dedicated M&C waLL 0ab witF interacti)e toucF screen N€y most 
aZuent stores, estimated #6M vSW, €-bear pab0ackE• 
PHtFer nota0Le 0ig wins incLude tFe creation oU tFe lrst e)er Mo9t Sum-
mer Ëouse N4-dab consumer e)ent3 €,6ff )isitors, yf pieces oU co)erage, 
BVx in e1cess oU # 6•'M, 6•4M earned reacF and >•6M impressionsE and 
Mo9t Yrand Vintage 0ecoming tFe o$ciaL cFampagne oU "obaL Bscot 
N€f6>-€f€€E aUter decades oU partnersFip witF .oLLinger• Management3 
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PGeam management3 GFree direct reports, two oU wFicF were successUuLLb 
promoted to Senior .rand Manager 6•' bears into roLe•

Global Marketing Manager Chivas
CËWVBS ."HGËx"S IGD Nzx"vHD "WCB"D : £uL €f6y - Mar €f6ë

Hne oU tFe top € strategic 0rands Uor tFe zernod "icard Yroup N(6y Kzz 
46fA >I cases, # 6ffM vSVE Strategb & IeadersFip3 
P"esponsi0Le Uor delning tFe gLo0aL strategb and de)eLoping aLL market 
assets NHHË, digitaL, sociaL content, .GI )isi0iLitb, z"E incLuding delning 
tFe gLo0aL zroduct zLacement strategb Uor a portUoLio oU ' SAKs• 
PIed to LauncF and roLLout across €> markets CFi)as "egaL KLtis3 orga-
niRed tFe gLo0aL media LauncF e)ent in v2C, created in coLLa0oration 
witF CFeU, £oReU 2ousseU a dedicated sensoriaL mentoring e1perience, 
partnered witF z" KSB on a keb inJuencer program, monitored mar-
ket perUormance, sFared 0est practices and recommended actions to 
course-correct• 
P"esponsi0Le Uor Leading tFe re)amp oU CFi)as "egaL 672H Në~ oU CFi)as 
gLo0aL vSVE encompassing new 0rand worLd, packaging restage, new BGI 
and digitaL communications pLatUorm, pipeLine oU seasonaL giUt packs and 
new drinks strategb• Management3 
PIeadersFip oU a team oU tFree marketers• xnsured de)eLopment pLans 
were in pLace and UreQuentLb re)iewed to grow tFe taLent agenda•

Senior Innovation Manager
Diageo : Bpr €f6€ - £un €f64

(64 Wnno)ation Garget acFie)ed3 # 6f•4M incrementaL, # 6y•7M 0ase, 6é~ 
oU totaL YC vSV Strategb & IeadersFip3 
PSuccessUuLLb deLi)ered Gaiwan8s Wnno)ation agenda, YC8s X6 market3 q 
67€~ vSV increase )s (6€ N# é•yM incrementaLE 
PDro)e premiumiRation agenda Uor YC3 reLauncF oU £oFnnie haLker " €6, 
creation oU tFe lrst £h Ëouse e1cLusi)es N odiac SeriesE• 
Pzartnered witF regionaL Customer Marketing team on )arious strategb 
workstreams aimed at tapping into new consumers, new occasions Npro-
Oects YY and zarrot .ab (roRen zoucFes in £apan & AoreaE• Management 
T CoacFing3 
PWnno)ation x1ecuti)e direct report• BcFie)ed jaFead oU e1pectationsj 
and promoted to Bssistant Wnno)ation Manager• 
P"esponsi0Le Uor growing Wnno)ation capa0iLitb across Yreater CFina & 
vortF Bsia tFrougF reguLar coacFing T mentoring•

Innovation Marketing Manager
Diageo : Bpr €f6f - £un €f6'

(6é Wnno)ation Garget acFie)ed3 # 6'•éM incrementaL Nq 4'~ )s BHzE T # 
€4•€M 0ase, 6>~ oU totaL YC vSV Strategb & IeadersFip3 
PMarket scope Uor Wnno)ation zipeLine increase Urom 6 to é 0usiness units 
NMËD CFina, MËD ËA, Gh & DCIE• 
PScoped out )arious ground-0reaking commerciaL initiati)es redelning 
Diageo8s participation 0ebond ScotcF in CFina• HperationaL3 
P"esponsi0Le Uor Leading montFLb reporting on Yreater CFina8s 0usiness 
perUormance oU target BHz # é7M, co-dri)ing con)ersations witF markets 
and caLLing inter)entions wFen necessarb to manage risks & opportuni-
ties• 
PIed amongst manb otFer ScotcF proOects to LauncF Ëaig CLu0 generating 
an incrementaL # 7M net saLes in lrst ë montFs oU LauncF • Management3 
PGwo direct reports3 Bssistant Wnno)ation Manager & Management 
Grainee•

Innovation Manager
Diageo : Bpr €f6f - Mar €f6€

GotaL (La)ours hestern xurope3 DeLi)ered # 4'M incrementaL in (66 zro-
Oect Management & Strategb3 o Dro)e perUormance oU (La)ours across 
xurope, course-correcting perUormance against LauncF AzWs, support-
ing new markets witF LauncF pLan recommendations Uor 0otF on and 
o/-trade and ensuring searcF & spin• o zartnered witF Yrocerb team Uor 
de)eLopment oU 'cL tip-on ena0Ling to dri)e massi)e scaLe triaL N >ffA 
consumersE• o SuccessUuLLb LauncFed a Low B.V )ariant Uor tFe vetFer-
Lands3 .aiLebs CFocoLate Hrange (La)our Variatie• o Scoped out sFots 
opportunitb Uor xurope Leading to recommendation and testing oU Y"WvD 



in €f keb KA on-trade accounts• o IauncFed lnaL 0undLe Uor Yordon8s 
Crisp Cucum0er, winning .est Gasting Yin Bward witF tFe (G in €f6€•

Associate Brand Manager
"xCAWGG .xvCAWSx" : Mar €ffë - Sep €ff>

NGotaL B&z 0udget3  y'M, 6ëM mediaE Strategb, Media & Hperations3 
PSuccessUuLLb LauncFed tFe zimpLe .Locker zen and é Four "apid Bction 
Greatment Creams witF com0ined proOected annuaL saLes oU 6f•€M re-
suLting in regaining LeadersFip position in Greatments witF 44•é~ market 
sFare• 
PDe)eLoped tFe 4 bear Strategic and CommerciaL zLans• xsta0LisFed €f6f 
Consumer zromotion support pLan oU €•>M• 
PWmpLemented consumer promotionaL acti)ities N4 (SWs qyé~ saLes8 LiUt, 
nationaL in-scFooL sampLing program3 q6>~ con)ersionE• 
P.udget pLanning, montFLb perUormance NvieLsenE, saLes Uorecasting and 
SAK management Ndiscontinuations, o0soLescence riskE•

& UK Account Manager
dunnFum0b : (e0 €ffy - (e0 €ffë

"esponsi0Le Uor tFe deLi)erb oU GFe CLu0card uarterLb Statement to 
y'f,fff customers NLobaLtb programE

ABM on Mens' System Razors
hiLkinson Sword : £an €ff' - Hct €ff'


