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wieD proLle on dDeet

Links

EingeNIn

Languages

vn@lish CFluent,

French Cfati6e,

Spanish CFluent,

Italian C(asic,

About

)ommunication & PR pro+essional Dith .' years o+ experience! EetWs tell the most 
beauti+ul stories to@etherj

Yhen I Das a chilNV I DanteN to be :ournalistV actress or presiNent o+ the +rench 
republic! Aears laterV I Lnally +ounN the common points o+ those Nesires q I Neep 
Ni6e into topics to create the most impact+ul storiesV anN spreaN it to the DorlN! 

T+ter experiences at weu6e )licOuotV fina Ricci or leaNin@ International PR & )om-
munication +or YaterNropV IWm currently Global Senior Ik & PR mana@er +or (urber-
ry beauty! Khis role o+ conNuctor Nri6es me q bein@ able to leaN a @lobal pro@ramV 
:u@@le creati6ityV analytical spirit anN strate@ic 6isionV bein@ at the heart o+ no6elty 
Dhile brin@in@ a herita@e to li+e! 
I DoulN be Neli@hteN to tell you more about Dhat I coulN brin@ to your teamsV both 
in terms o+ creati6ity anN strate@y!

keet you on the other siNej

(RTfdS YHRUvd YIK�

TkTfKAS )oty �ollister )o! Ewk� fina Ricci

Per+ect koNel kana@ement 2EEAS DaterNrop0

Experience

Head of Global PR & Communication
DaterNrop0 | Sep 3838 - Tu@ 3834

� Press relationshipsq vlaborateN gey messa@e strate@y | EeN public 
relations anN meNia relationships | )oorNinateN 1 PR
a@enciesV 3 PR mana@er anN z +reelancers all o6er the DorlN | ProNuceN 
58' press launch e6ents in main vuropeans
cities | Hr@aniJeN inter6ieDs Dith (3(V business & li+estyle ma@aJines 
DorlNDiNe Cwo@ueV Khe Finantial KimesV wanity
FairV ForbesV vlleV vl kunNoV )osmopolitanV GraJia!!!, | konitoreN trenNsV 
structureN +eeNbacgV collecteN NataV anN
Nra+teN reports on speciLc meNia appearances
RvS2EKSq kore than z78 clippin@s in the international press in 3838V 
more than 788 since the be@innin@ o+ 3833
� keNiaq kana@eN aN spenNin@ CKw, anN impact analysis | ProNuction o+ 
an HH� campai@n Cmetro & raNio, anN o+ a
6iNeo Dith a ma:or FR online meNia outlet C(R2K,
� InMuenceq kana@eN anN analyJeN per+ormances o+ the YaterNrop 
+rench inMuencers pro@ram
� )ontentq )ollaborateN Dith the branN ima@e team to create rele6ant 
brieLn@s anN Kw spot | Selection o+ rele6ant assets +or
press | ReNaction o+ @lobal press gitsV press releases anN sustainability 
branN speech | )oorNination o+ 6iNeo & photo shootin@s
Dith a@encies
� )ommunicationq deLnition anN implementation o+ the strate@ic com-
munication plan DorlNDiNe | vstablisheN partnerships
Dith fGHsV branNsV celebrities anN @lobal e6ents CParis & kilan Fashion 
YeegV YYFV wigtor&Rol+V Sugi YaterhouseV TNiNasV
)alJeNonia, | )onNucteN stuNies about hyNration habits in vurope
� Sustainabilityq )onNucteN stuNies | de6elopeN a sustainability cam-
pai@n

Social Media Strategist
 | Tpr 3838 - Tu@ 3838

)ontent creation q +ooN Nesi@nV shootin@V selection 
Eaunch o+ EingeNInV Faceboog & Insta@ram pa@es 
Global Ni@ital strate@yV analyses & meNia-plannin@

https://www.dweet.com/
https://www.dweet.com/consultants/5f046fa40e2801ebe58e1a8c
https://www.linkedin.com/in/shirley-regnault/


E-InBuence trainer
 | kar 3838 - 9ul 3838

di@ital margetin@ trainer & lecturer +or 5.8 kasterWs Ne@ree stuNents 
+rom the di@ital )olle@eV Paris
v-inMuence strate@y anN analyses

Retail & Dusiness veJelopment DtoC Manager - weyelrk
TkTfKAS | 9an 3838 - kar 3838

� Gemolo@yq kana@ement o+ a trainin@ pro@ram in @emolo@y +or clients 
| diamonNs & :eDelry expertise
� Sales & ne@otiationq Paris Fla@ship mana@er | Tchie6e sales tar@et by 
oëerin@ tailor-maNe moNiLcation accorNin@ to customer
neeNs | )lient experience & care
� ProNuct & wisual kerchanNisin@q )reation o+ wk @uiNelines
� )ontent proNuctionq )reati6e thingin@ anN content proNuction man-
a@ement +or social meNia & the o"cial Debsite

Product Mar,eting Manager
Ewk� | Sep 385/ - Hct 3851

� ProNuct kana@ementq de6elopeN 3 commercial oëersV +rom creati6e 
brie+s to Lnal proNuction C385é pro@ram,
� Global strate@yq )oncei6eN launchpacgs anN acti6ation @uiNelines +or 
koNt �ennessy subsiNiaries
� )reati6e thingin@q Part o+ the creati6e anN strate@ic process CNesi@n anN 
roll-out o+ neD oëers anN pro@rams,
� )ontent proNuctionq Super6iseN commercial photo shootin@sV anN Ni@-
ital content mo6ies creation Dith @lobal a@encies
� di@ital inMuencersq kana@eN O)licOuolo@istO inMuencer pro@ram Cre-
cruitmentV annual plans,

Product Manager
fina Ricci | 9an 385/ - 9ul 385/

� )ollection Ne6elopment CSPS 51W,q SourceN materials & suppliersV col-
lection plan elaboration
� )ontent proNuctionq Hr@aniJeN commercial anN internal photo shoot-
in@V concei6eN sales boogs anN proNucts brie+ +or buyers
� ProNuct kana@ementq TnalyJeN sales per+ormanceV buN@et monitor-
in@V press orNers

Dusiness veJeloper & Press Relations Manager
2EEAS | 9un 3857 - Sep 3857

� (usiness Ne6elopmentq de6elopeN neD point o+ sales anN partnerships 
to increase branN aDareness Ce-shopV corners,
� Press Relationsq Yrote press releasesV in char@e o+ meNia co6era@e anN 
Ni@ital inMuence strate@y
� v6entsq co-or@aniJeN OEWHNyssQe Nes )rQateursO at the )arlton �otel 
CEille, Dith local +ashion Nesi@ners

Doo,ing agent & communication assistant
Per+ect koNel kana@ement | 9un 385z - dec 385z

� (oogin@q Hr@aniJeN castin@s +or the chilNren Nepartment
� Sourcin@q Reception anN +olloD-up o+ neD applicants in orNer to LnN 
neD +aces
� fe@otiationq )loseN contracts Dith clients anN helpeN Dith the aNmin-
istrati6e DorgMoD Chirin@V boogin@V le@al matters,

Drand RepresentatiJe
�ollister )o! | dec 3854 - 9ul 385z

� Salesq SelecteN amon@ 788' applicants to be part o+ the Ma@storeWs 
openin@ teamV o6er-achie6eN sales tar@et
� Hperationsq FolloDeN 6isual merchanNisin@ @uiNelinesV DelcomeN anN 
aN6iseN international clients



 Senior PR & InBuencer Mar,eting ManagerT Durberrk 
beautk global
)oty | Sep 3834 - foD

Education & Lraining

3838 - 3838 Fondon College of hasNion 
Hnline sel+-eNucation - kHH)V Fashion & Sustainability q 2nNerstanNin@ 
Euxury Fashion in a )han@in@ YorlN

385/ - 3851 Ueoma Dusiness ScNool 
kS kargetin@ Research anN decision kagin@ CDorgPstuNy trainin@ pro-
@ram,V kargetin@

385. - 385/ ISLC
kasterWs de@ree in kargetin@V Sales & )ommunicationV )ommunication

3857 - 3857 CE. San Pablo
 (achelorWs de@ree in keNia & Public RelationsV Public Relations

3854 - 385. ISLC
(achelorWs de@ree in EaDV vconomics anN kargetin@ V kana@ement


