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About

Leading brand aNNeleration or rebound wit( prohtabilitz optimikation t(roug( net-
worx e,pansionf
e,penses managementf so.tware implementationf aNNounts opening and Nlosingf 
aNNurate .oreNastsf trans.ormation management and striNt partner NontrolW

1it( 54 zears o. brand management e,perienNe in t(e lu,urz industrzf I diTerent 
brandsf .rom niN(e unxnown start-ups to .amous multi-nationalsf sxills deGeloped 
in bot( NommerNialf marxeting and training departmentsf 3 (ad t(e opportunitz to 
do mz own testf mistaxes and learn .rom t(emW
6(is gaGe me a (ig( e,pertise and 0’– oGerGiew o. w(at worxs and doesnqt in retail 
and distributionf depending on w(at are t(e brand deGelopment goalsSbot( Oual-
itatiGe Fbrand image and team spiritc and OuantitatiGe Fproht and marxet s(arescW
6odazf 3 hnd mz energz and sel.-satis.aNtion at worx in trans.orming business 
models and Nreating new leGerage to grow prohtabilitz w(ile inNreasing reGenue 
w(iN( impliesf o. Noursef a speNial appreNiation .or team managementW
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Experience

Regional Area Manager - Givenchy & Kenzo perfumes 
and cosmetics
LVMH 9 |an Z–5: - 

Regional Manager  - Middle East & Asia - Local Market & 
Travel Retail
ALECAvDREW| 9 XNt Z–54 - |an Z–5:

ALECAvDREW| - .renN( niN(e per.ume brand
&one= Middle East > Asia S LoNal Marxet and 6raGel retail
yased in Dubaif UAE
Reporting to yrand Xwner

P7 6oox oGer all retailf NommerNial and operational aspeNts to relaunN( 
t(e brand and strengt(en t(e regional distribution networxs 

- Handled .ull %>L on operations Fretail and distributionc implementing 
hnanNial and operational reports and analzsis
- yuilt and managed a team o. 4I people FVsW 5 in Z–54c= dehning t(e 
most eQNient struNturef J%3s and inNentiGes implementationf (iring and 
NoaN(ing to suNNeed Z brand managersf 0 superGisorsf 5 trainerf 5 assis-
tantf I+ sales ambassadors
- %artnered wit( regional Nustomers to driGe brand strategies and oper-
ational plans generating an oGerall inNremental business o. 4Z4/ 
- LaunN(ed t(e distribution in 5– new Nountries F8atarf 3ranf 3ndonesiaf 
A.g(anistanf 3ndiaf Australiaf %(ilippinesf yanglades(f Egzptf Mauritiusc 
- LaunN(ed direNt to retail operations in |une Z–5’ in UAEf opening 
suNNessiGelz 5– paGilions and one jags(ip store 
- 3nNreased ranxings bz Z–" in 6raGel Retail
- Adapted t(e business deGelopment strategz= leading brand premiu-
mikation t(roug( port.olio updatef aNNounts Nlosing and striNt partner 
Nontrol
- 2reated and implemented trainingf marxetingf 2RMf media and %R 
strategies .oNused on Nustomer and RX3= Nall-to-aNtionf data-driGen de-
Nisionsf JXL'JA inGolGementf pus( into digital mediaf ME'Asian-NentriN 
e,eNution
- Led proNess re-engineering Fstore openingsf retail operations and dis-
tributionf internal NommuniNation > reportingf logistiNc

Area Sales Supervisor
2HAvEL - Dubaif UAE 9 Maz Z–5I - XNt Z–54
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2HAvEL S %ar.ums yeaute S 2ommerNial Department
yased in Dubaif UAE
&one = 8atarf Juwaitf ya(rainf Egzpt S LoNal Marxets and Dutz )rees

P7 DeGeloped t(e business and implemented t(e brand strategz oGer I 
Nountries

-�Dehned sales targets and monitor sales per.ormanNe
-�Managed Nlients and NommerNial negotiations Fmarginf %>Lf openingsf 
ordersc
-�Dehned t(e most eQNient marxeting strategz FlaunN( planf trade mar-
xetingf online e,ternal NommuniNationc
-�Managed multi-Nultural sales staT

Trade Marketing Middle East & India
2HAvEL - Dubaif UAE 9 XNt Z–55 - )eb Z–54

2HAvEL S %ar.ums yeaute S Xperational Marxeting S 6rade Marxeting 
yased in Dubaif UAE
&one = UAEf JKAf 8atarf Juwaitf Lebanonf Xmanf |ordanf 3ndia S LoNal 
Marxets and Dutz )rees

P7 3mplemented t(e Blobal 6rade Marxeting %lan in t(e region bringing 
innoGation and return on inGestment

-�Dehned and implemented t(e Middle East trade marxeting strategz
-�Managed trade marxeting budget FoGer 5 Million Eurosc

International Training Direction dpt Parfums Beauté
2HAvEL - Dubaif UAE 9 |un Z––P - XNt Z–55

2HAvEL S %ar.ums yeaute S 3nternational 6raining -  %roQeNt manager 
yased in %arisf )ranNe
&one = 1orld
KtrategiN department

P7  Ket up t(e worldwide training strategz .or maxe-up and Norporate 
a,es to improGe produNt xnowledge and serGiNe Oualitz on %XK

Maxeup tools deGelopment > implementation
- ANNording to marxeting plans
- 3n assoNiation wit( %Rf maxeup studiof laboratorzf operational and 
strategiN marxeting teams
- 3ntegrate NreatiGitz and new NonNept eGerz semester to reboost pillars
- 6raining to Rtrain t(e trainersR during international seminar FaboGe 54– 
personsc eGerz semester
- 2oordination wit( t(e regions > marxet Gisit to guarantee No(erent loNal 
implementation

2orporate tools deGelopment
- 2ompanzSs (istorzf (eritagef szmbolsf Nodes > Galues 
- 2ompanzSs global organikation
- 3n assoNiation wit( t(e NonserGatorzf .as(ion and 1>| training depart-
ments

Education & Training

Z––’ - Z––: SKEMA Business School
MAK6ERf 


