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biL( a ric( xacdWro)nI in D)y)rm reLaiD anI o'nic(anneD IisLrix)Lion, h-ge DeI inf
LernaLionaD eypansions, siWnilcanLDm Wrown saDes, anI 'asLereI IiWiLaD Lrans.orf
'aLionsM Rm eyperience spans (iW(fprolDe xranIs, IriginW innogaLion in c)sLo'er 
reDaLions(ips anI operaLionaD sLraLeWies Lo en(ance xranI gisixiDiLm anI prolLaxiDiLmM
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Experience

CEO
Po)peLLe NL SarL( 0 Nep 193& f tec 191z

f NaDes keaIers(ip : OrWani$aLionaD AesLr)cL)rinW8
keI 519R in saDes regen)e wiL( 4+9 personneD across 1 proI)cLion 
cenLers in hnIonesia, 39 inLernaLionaD sLores, anI %99" poinLs o. saDe 
WDoxaDDmM
telneI anI eyec)LeI a 'eIi)'f Lo DonWfLer' sLraLeWic anI operaLionaD 
roaI'ap, ac(ieginW re'ardaxDe WrowL( xm Ii€erenLiaLinW L(e x)siness 
'oIeD wiL(in L(e D)y)rm 'ardeL seW'enLM

f NLraLeWic Kc(iege'enLs8
b(oDesaDe XrowL(8 EypanIeI WeoWrap(icaDDm anI L(ro)W( new D)y)rm 
parLners, ac(ieginW oger 399q WrowL(M EsLaxDis(eI presence in 3+ new 
co)nLriesM
AeLaiD Eypansion8 hncreaseI reLaiD saDes xm 19q xm eypanIinW inLo dem 
resorL DocaLions anI i'pDe'enLinW speciaDi$eI Lea' sLr)cL)resM
tiWiLaD Eypansion8 Kc(iegeI 31+q WrowL( L(ro)W( own saDes siLes in Ej, 
RO, KjN, anI C(ina ubec(aL : kASB, )LiDi$inW a 'iy o. IiWiLaD 'ardeLinW 
anI inU)encer sLraLeWiesM

f OperaLionaD EyceDDence8
NLrea'DineI proI)cLion anI sergices Lo s)pporL WrowL(, i'pDe'enLinW 
onfIe'anI proI)cLion anI opLi'i$inW cosLs anI 'arWinsM KppDieI inf
I)sLriaD principDes Lo 'an)aD 'an).acL)rinW processesM
CorporaLe N)sLainaxiDiLm8
tegeDopeI anI i'pDe'enLeI an ENX poDicm anI acLion pDan across aDD 
proI)cLion, IisLrix)Lion, anI o6ce siLes, as weDD as in proI)cLs anI 
pacdaWinWM

f SranI Hrans.or'aLion8
N)ccess.)DDm rega'peI L(e xranI-s i'aWe Lo aDiWn wiL( iLs D)y)rm pof
siLioninW, increasinW xranI awareness anI gisixiDiLmM jLiDi$eI inU)encer 
'ardeLinW anI sLraLeWic proI)cL pDace'enLsM

f Aes)DLs8
Kc(iegeI o)LsLanIinW res)DLs .ro' 193& Lo 1911, incD)IinW a 399q saDes 
WrowL( anI a re'ardaxDe %%9q increase in EShHtKM

Omnichannel Brand  Director
tegreI 3&91 0 Nep 193+ f Nep 193&

SranI Hrans.or'aLion8 N)ccess.)DDm Lrans.or'eI /tEVAEt3&91/ .ro' a 
IisLrix)Lion siWn inLo a xranI xm inLroI)cinW aspiraLionaD D)y)rm eDe'enLs 
anI co'peDDinW sLormLeDDinWM
tiWiLaD SranI Kwareness8 Kc(iegeI siWnilcanL IiWiLaD xranI awareness 
L(ro)W( sociaD neLwords anI PA e€orLs, res)DLinW in 'eIia gaD)e eyceeIf
inW 3M+ R7 anI oger 3 'iDDion giews per 'onL(M
RardIown h'proge'enL8 hncreaseI 'ardIown xm z poinLsM
NLore ConcepL tepDom'enL8 telneI anI IepDomeI a new sLore concepL 
across z+z poinLs o. saDe, ens)rinW a consisLenL xranI eyperience anI 
ac(ieginW an ageraWe L)rnoger increase o. 3+q per sLoreM
tiWiLaD Hrans.or'aLion8 keI L(e IiWiLaD Lrans.or'aLion o. L(e xranI, ref
s)DLinW in a 19q WrowL( in wexsiLe Lra6c wiL( z 'iDDion )niJ)e gisiLors 
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anI a •9q increase in wex L)rnogerM
tiWiLi$aLion o. PoinLs o. NaDe8 Npear(eaIeI L(e IiWiLi$aLion o. poinLs o. 
saDe xm inLroI)cinW seDDer LaxDeLs, Ie'aLeriaDi$eI LicdeLs, screens, anI 
reporLinW LooDsM
O'nic(anneD NLraLeWm8 PDameI a pigoLaD roDe in L(e o'nic(anneD sLraLf
eWm xm IesiWninW anI i'pDe'enLinW on°o€ x)siness pDans, inLroI)cinW 
)niJ)e c)sLo'er iniLiaLiges, anI DeaIinW L(e sLocd )nilcaLion pro|ecL, 
conLrix)LinW Lo oger z9q o. onDine L)rnogerM
Hea' RanaWe'enL8 RanaWeI a Lea' o. 3− peopDe cogerinW 'ardeLinW : 
co'')nicaLion, CAR, IiWiLaD, anI arc(iLecL)reM KDso sergeI as a 'e'xer 
o. L(e Eyec)Lige Co''iLLeeM

International Retail Director
C(risLian tior Co)L)re 0 Pan 1931 f Nep 193+

telneI anI i'pDe'enLeI L(e SranI sLraLeWm wiL(in AeLaiD across 43 
sLores anI % NhN uN(opfinfN(opsB in E)rope anI L(e RiIIDe EasLM
QtegeDopeI a DocaD /CDienLeDinW/ sLraLeWm Lo en(ance c)sLo'er reDaLionf
s(ips anI Irige saDesM
QCreaLeI anI eyec)LeI a personaDi$eI appoinL'enLs sLraLeWm u/OHO apf
poinL'enLs/B, acco)nLinW .or 'ore L(an z4q o. L)rnogerM
QCoorIinaLeI %999 c)sLo'er caDD ca'paiWns, DeaIinW Lo a "39q increase 
in VhC uVerm h'porLanL CDienLB enWaWe'enL anI s)ccess.)D reacLigaLion o. 
z+q o. c)sLo'ers L(ro)W( /NDeepers/ ca'paiWnsM
QhnLroI)ceI L(e /CAR NpeciaDisL/ roDe infsLore, w(ic( WeneraLeI 39q o. 
L(e L)rnoger per s(opM
QEns)reI L(e prolLaxiDiLm o. /i'aWe/ acLigiLies xm esLaxDis(inW sLronW 
connecLions xeLween egenLs anI s(ops, res)DLinW in a 'ini')' o. "71 
'iDDion aIIiLionaD x)siness wiL( an AOh o. %M+M
QtelneI anI 'anaWeI per.or'ance ox|ecLiges uTPhsB xm 'ardeL anI 
sLore, ac(ieginW a "+q congersion raLe, "3q jPH ujniLs Per HransacLionB, 
"3M+q AeLenLion AaLe, anI "•q Aecr)iL'enL AaLeM CoorIinaLeI RmsLerm 
s(oppinW acLion pDans wiL( z ca'paiWns per mearM
QRanaWeI a Lea' o. 31 pro.essionaDs, ogerseeinW L(e operaLionaD Rarf
deLinW Lea' aL (eaIJ)arLers anI s)xsiIiarm DegeDs, anI sergeI as a 'e'f
xer o. L(e Eyec)Lige Co''iLLee

International Operational Marketing Director
NMHM t)ponL 0 Ram 199− f Pan 1931

h'pDe'enLeI a z•9R RardeLinW anI SranI NLraLeWm8
S
Foc)sinW on IriginW L)rnoger°sJ' xm LaiDorinW assorL'enLs Lo Ii€erenL 
Lmpes o. poinLs o. saDes u"3+q L)rnogerB
S
PDameI a criLicaD roDe in L(e seDecLion o. sLore DocaLions anI Damo)L, W)arf
anLeeinW pamxacd wiL(in z mears
Q
keI L(e worDIwiIe AeLaiD sLraLeWm, w(ic( enco'passeI 3− sLores anI &3 
NhN uN(opfinfN(opB DocaLions, anI i'pDe'enLeI AeLaiD Per.or'ance anI 
L(e t)ponL AeLaiD EyceDDence KcaIe'm, LraininW oger −99 inIigiI)aDsM
Q
N)ccess.)DDm 'anaWeI L(e FDaWs(ip sLore on agen)e RonLaiWne in Paris 
.or 1 mears, ac(ieginW a "31q increase in saDes oger L(aL perioIM Ogersaw 
L(e rega'pinW o. L(e s(op Lo aDiWn wiL( L(e new concepL anI 'anaWeI 
L(e saDes Lea'M
Q
CoorIinaLeI L(e eypansion inLo L(e A)ssian anI K'erican 'ardeLs w(iDe 
aDso ogerseeinW siWnilcanL WrowL( in C(ina u+− NhNB anI E)rope u%+ Corf
nersBM
Q
RanaWe'enL8 + peopDe uIegeDop'enL o. saDes s)pporL LooDs, Rerc(anf
IisinW, NLore concepL anI HraininWB : 19 reLaiD Lea's uDocaDB
Q
GaI a IirecL reporLeI Dine Lo 'm s(are(oDIer in GonW TonW

Product &  Group Product Manager
C(risLoUe 0 Pan 3&&− f Pan 1993

ProI)cL IegeDop'enL
F)DD 'anaWe'enL o. L(e ProI)cL Di.e cmcDe



Operationnal marketing manager 
C(risLoUe 0 Pan 1993 f Pan 199z

.)DD consLr)cLion o. L(e operaLionnaD 'ardeLinW IeparL'enL u reLaiDB 8 
caDenIar, parLners(ips, 'ardeLinW pDans anI x)IWeLsM as weDD as L(e reLaiD 
xixDeM

International Product Manager Baby Hygiene
')sLeDa 0 Pan 3&&• f Pan 3&&−

hn c(arWe o. L(e Saxm wipes- IegeDop'enL

Education & Training

3&&% f 3&&+ EM LYON 
RSK, 

3&&9 f 3&&% UIC Barcelone & Bentley College
SSK Econo'm : FinanceM, 


