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About

E (axe ectensixe ecTerienje in managing anI joorIinating marketing anI Iesign 
Tro.ejts' ul)ent in hnglis( anI vpa(ili, EBm aIeTt at jreating engaging jontent, 
)T(olIing branI jonsistenjy, anI Irixing sales gropt( t(ro)g( strategij marketing 
eRorts'

ANWODv H&NKhD HELC

WlT(a dogistijs NaIio Kaya Mantiki vol)tions | JomT' degenIs

Experience

Head Designer
Mantiki vol)tion | JomT degenIs 2 0an 1-qq : W)g 1-11

v)jjessf)lly manage anI joorIinate graT(ij Iesign Tro.ejts from jon:
jeTt t(ro)g( jomTletion' Hork jlosely pit( jlients to jreate xision, 
jonjeixe Iesigns, anI jonsistently meet IeaIlines anI re3)irements' 
hRejtixely b)ilI, motixate, anI Iirejt Iesign anI TroI)jtion teams' Jre:
ate anI jonI)jt (ig(ly Ters)asixe sales anI marketing Tresentations' 
hcTertly jonxert feat)res to beneVts to aj(iexe jlient ob.ejtixes' Key 
Wj(iexements5 � v)jjessf)lly jomTleteI jlient Tro.ejts port( )T to Ks(s 
U'z--,---' � ProxiIeI TroTosal layo)t anI Iesign for L(o)sanIs of 
v(illings jorTorate jontrajts )nIer ectremely tig(t IeaIlines' � hstab:
lis(eI tr)sting relations(iTs pit( xenIors, anI key jlients'

Creative/ Digital Manager
NaIio Kaya 2 veT 1-11 : 0)l 1-1U

v)jjessf)lly manage anI joorIinate graT(ij Iesign Tro.ejts from jon:
jeTt to jomTletion' Horking jlosely pit( t(e marketing team anI Tre:
senters to jreate xision, jonjeixe Iesigns for t(e station anI jonsistently 
meet IeaIlines anI re3)irements for Digital Tlatforms e'g uajebook, 
Enstagram, Lpitter anI Liktok' 7TIating graT(ijs on t(e station pebsite 
time after time'

Marketing O&cer
WlT(a dogistijs 2 W)g 1-1U : Oop

&xersee generation of engaging anI informatixe jontent for m)ltiTle 
marketing j(annels, injl)Iing TroI)jt IesjriTtions, blog Tosts, sojial 
meIia )TIates, email nepsletters, anI pebsite jontent' 7T(olI branI 
jonsistenjy by oxerseeing t(e IexeloTment of marketing jollateral, 
graT(ijs, anI messaging ajross all to)j( Toints' Jollaborate pit( t(e 
Iigital marketing team to jreate jomTre(ensixe marketing strategies 
aligneI pit( t(e jomTanyBs ob.ejtixes, injl)Iing sales gropt( anI branI 
en(anjement' &xersee t(e Tlanning anI ecej)tion of Iigital marketing 
jamTaigns by Iigital marketing team ajross xario)s Tlatforms, ens)ring 
jonsistent messaging anI branI reTresentation' Plan anI joorIinate 
Tromotional exents, TroI)jt la)nj(es, anI traIe s(ops to macimi8e 
branI ecTos)re anI Irixe sales' WttenI marketing ajtixities or exents to 
raise branI apareness'
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JertiVjate, JertiVjate in UD Wnimation | M)ltimeIia,

1--B : 1-qq Ntw .aUrence yniversitB
Degree, Aaj(elor of Wrts

https://www.dweet.com/
https://www.behance.net/ngebedesign_gds
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