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About

'FrougF m) studies in International Business and Strategic Brand Management, Ivbe 
come to understand tFat tFe s)nerg) .etpeen .randing and international .usiness 
is pFere creatibit) and anal)tical tFin(ing conberge- M) Dassion lies in Farnessing 
tFis connection to dribe imDactful results for comDanies on a glo.al scale-

ks someone pFo tFribes solbing cFallenges, colla.orating pitFin teams, and imx
mersing m)self in strategic endeabors, I am ejcited to em.ar( on a qourne) pitFin 
tFe d)namic porld of .randing and international .usiness- M) a.ilit) to seamlessl) 
nabigate DeoDle and communication, couDled pitF a Dragmatic and tenacious aDx
DroacF, ena.les me to contri.ute eRectibel) to acFiebing .usiness o.qectibes-�

If )ouvre see(ing an indibidual pFo Dossesses a uniNue .lend of Dro.lemxsolbing 
acumen, a colla.oratibe sDirit, a natural creatibe, and a strategic mindset, Ivm Fere 
to oRer a fresF DersDectibe- Letvs connect and engage in a conbersation a.out tFe 
intricate d)namic .etpeen .randing and international .usiness, and ejDlore Fop 
m) s(ills can contri.ute to )our comDan)vs groptF and success-
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Experience

Wine Consultant
yaterford hstate 3 |an •1•’ x Ma) •1•’

8�Probided ejcellent customer serbice to guests in a fastxDaced enbironx
ment 
8�0ommunicated and interacted pitF international and local customers 
8�Built strong relationsFiDs pitF customers pitF debeloDed interDersonal 
s(ills
8�kssisted customers according to tFeir Dreferences 
8�0olla.oration pitF otFer emDlo)ees to ensure smootF and e@cient 
customer serbice

Brand Strategist 
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8�0olla.orated pitFin a team of A1 indibiduals to ejecute a digital camx
Daign as Dart of a nonxDaid por( ejDerience- 
8�kDDlied .rand strategies, customer qourne) maDDing, and mar(eting 
conceDts to craft an imDactful camDaign 
8�AebeloDed strong colla.oratibe and teampor( a.ilities, and organisax
tional and mar(eting s(ills
8�StrengtFened emDatFetic s(ills tFrougF understanding target audix
ence

Brand Ambassador
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8�hngaged in Dromoting diberse client Droducts and serbices to ebent 
attendees across barious functions 
8�SDecialised in tFe .rand actibation deDartment, contri.uting to eRecx
tibe reDresentation of clientsB .rands
8�Hurtured strong interDersonal communication s(ills tFrougF guest inx
teraction

Waitress
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Education & Training

•1•• x •1•• Vega School
BacFelors WJonoursE, 

•1•A x •1•• University of Amsterdam
BacFelorvs degree WhjcFange DrogrammeE, 

•1AC x •1•• Stellenbosch University
BacFelorvs degree, 

•1AC x •1•• Stellenbosch University
BacFelorvs degree, 


