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PR & Media Activation Manager 
at Dessange Luxembourg with 
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nications and brand manage-
ment.
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Portfolio Vle

Eiew proVle on Dweet

Languages

(nglish )FluentI

Ntalian )yativeI

French )yativeI

About

As a PR and Media Activation Manager at Dessange Luxembourg, N design and 
implement strategies to increase the visibilitz and brand image of the companz. N 
develop partnerships with local media, inkuencers, and relevant organiYations to 
promote the products and services of the companz.

N create engaging media content, including press releases, articles, videos, and 
events, to generate media and public interest. N oversee the advertising and media 
campaigns, ensuring e'ective execution and optimiYing the allocated budgets. N an-
alzYe the performance of the campaigns and the PR initiatives, providing feedbacB 
and recommendations for improvement.

Mz previous worB experiences in luxurz hospitalitz, cosmetics, agroalimentarz, and 
fashion industries have enabled me to gain sBills in marBeting, communication, 
events, public relation, sales, and human resources. N have worBed in di'erent 
countries and cultures, such as Dubai, yew SorB, Paris, and Milan, which have 
shaped mz adaptabilitz, open-mindedness, and team spirit.

N hold a masterCs degree in Nnternational Management & Wusiness from (Mlzon 
Wusiness Ochool, and a double degree in Kommunication from (cole T. N am 
passionate about creating and delivering impactful messages that resonate with 
diverse audiences and staBeholders. N am motivated bz the challenge of enhancing 
the reputation and value of Dessange Luxembourg in the marBet.
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Experience

PR & Media Activation Manager
Dessange œ 0an qîqê - yow

Koncevoir et mettre en 3uvre des stratGgies de relations publijues et 
de communication mGdiatijue pour accro:tre la visibilitG et lCimage de 
marjue de Dessange Luxembourg.

DGvelopper des partenariats avec des mGdias locaux, des inkuenceurs 
et des organisations pertinentes pour promouvoir les produits et les 
services de lCentreprise.

KrGer des contenus mGdiatijues attractifs, z compris des communijuGs 
de presse, des articles, des vidGos et des GvGnements, pour susciter 
lCintGr5t des mGdias et du public.
Ouperviser les campagnes publicitaires et mGdiatijues, en assurant une 
exGcution e|cace et en optimisant les budgets allouGs.�

Analzser les performances des campagnes et des initiatives de relations 
publijues, en fournissant des rapports rGguliers sur les indicateurs clGs 
de performance et en proposant des recommandations dCamGlioration.

Kollaborer avec les agences de relations publijues, les fournisseurs de 
services mGdiatijues et les partenaires externes pour garantir une exG-
cution e|cace des stratGgies et des activitGs.

Digital Marketing Manager
Tine Nnternational Association œ 0ul qîq1 - 0an qîqê

A global WqW communitz with an e-commerce platform supporting OM(s 
in the wine sector.
Kurrentlz worBing on three pro8ects+ Tinerz Otar 4uide, Tomen Tine 
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Leaders and Tine Torld (xpo
)WtoXreeI with qM global audience and %îîB Teb Nnteractions covering 
ZUî countries alreadz.

Mz mains tasBs +

- O(H & O(A  )9 %îè Woost tra|cI�
- TordPress   ) Konceptions of 9Zîîî Tineries ArticlesI
- 4oogle Analztics ) 9 %î è Hrganic 4rowthI
- Kontent Kreation   
- Photoshop Adobe
- Kommunitz Management on Oocial Media
- Wrand Kontent Kommunication
- MarBet Research & Data (ntrz
- WqW Wusiness Model & Distributor Management,
- Pro8ect Management from A to Q,
- Wusiness Development Wasics,
- XeamworB,
- Full proVciencz on Microsoft Xools, especiallz (xcel & PowerPoint

Beauty Advisor
Oephora œ Feb qîq1 - 0un qîq1

- MaBe n9Z sales - Z%è increase in focus Vgure�
- Product Bnowledge and customer advice
- Wuilding customer lozaltz
- Proceed detaxe with international clients

Public Relations Manager
OoVtel Dubai Downtown œ Oep qîqZ - Feb qîqq

-Liaise with the marBeting department to promote Jeartist proVle on 
Oocial Media such as LinBedin & FacebooB.
- (vent Koordinator for the French Pavillion at (2PH D“WAN qîqî. 
PR relations for important events such as Kartier, LCHrGal & AKKHR 
4RH“P at the French Pavillion.
-(-mail communications for all promotions, new 8oiners. 
-“pdate training tracBer on monthlz basis.
-Weing part of the recruitment process and government relation 
process.
- Nnternal & external communication. Kollaborated for the (xpo qîqî 
Dubai.

Content Manager
LCHrGal œ 0an qîqZ - 0un qîqZ

- Develop NX content for+ Weautz Xech, events at LCHrGal, new tools for 
emplozees, NX achievements as well as the LCHrGal LinBedNn page.
-Develop the monthlz newsletter and publish it on the LCHrGal corporate 
website. 
- HrganiYe this content into an editorial calendar and ensure that it is 
delivered on time through e'ective e-mailing campaigns.�
- Measure content performance )testing and RHNI for greater e|ciencz.�
-Develop communications plans in collaboration with LCHrGal Asia-PaciVc 
)OhanghaiI and AM(RNKAO )yew SorBI.

Chef de produit Marketing
A|nitz Petcare œ 0an qîqî - 0un qîqî

AyALSONO+
- Distribution panels )yielsenI+ monthlz dashboard updates with analzsis 
and action plan recommendations, innovation tracBing, marBet trend 
analzsis. 
 DN4NXAL+
-Monthlz activation of strategic plan content.
-Liaise with communitz manager to validate digital content )FacebooB, 
Nnstagram, etc.I.
-Tebsite update www.ultima.fr
PAKéA4Ny4+
-Participate in the creation of new pacBaging in liaison with agencies 
)innovations and renovationsI.
NyX(RyAL KHMM“yNKAXNHy
-Kreation of product sales pitches



-“pdating sales tools+ notebooBs, product sheets, stationerz, etc. 
PR(OO R(LAXNHyO+
-Press relations activation+ trade shows, inkuencers, 8ournalists

Public Relations Specialist
RHL(2 œ yov qîZ” - 0an qîqî

Hrganisation Gv"nementielle de tennis Rolex Paris Masters qîZ” au sein 
de lCagence KitzHne Paris

Brand content marketing
0ulien Farel 4roup œ 0un qîZ” - Aug qîZ”

-Promoted cosmetics products on social media, increasing of %îî follow-
ers with one month.
-advised to the customers which products suited the best for them.
-analzsed sales and drew conclusions on (xcel
-presented  the cosmetics through teleshopping home chanel /EK “OA 
ô0“LN(y FAR(LS  in which the brand won ê rewards as XJ( W(OX PRHD“KX 
HF XJ( S(AR on the Ntalian marBet.
-/EK listed on the stocB exchange )yAODA/I Zê billion annual turnover.
-processed the sale steps with important international customers such 
as 8ournalists, bloggers, tennisman.
-connected with press for the “sHpen tennis as the brand is an o|cial 
sponsor. (laboration of press release.
-welcomed clients to the hair salon located in the TLoews Regencz JotelT
- analzsed the sell and elaborated conclusion on (xcel

Assistant Customer Services
Printemps œ Dec qîZU - Feb qîZ”

-customer reception
-maintain the excellence and elegance of the La Maison Printemps
-o'er services )Telcome card, Printania card, prepaid pazment card, 
lozaltz cardI
-incoming pazmentsUreturns of articles
-application of the sales steps to Khinese and American buzers.
-tax refund for foreign customers among Australian, Kinese, 0apanese 
and Americans customers
-phoning )qîî customers contacted in q dazs following a special o'erI

Retail Cashier
Ralph Lauren œ Maz qîZU - Aug qîZU

- gained customer lozaltz )Zqîî news members of R&L in Z monthI
- organised in the merchandising 
- managed the stocBs
- ensured the good running of the store
- processed in collection operations

Education & Training

qîqî - qîqZ Ecole W
Double diplVme Gcole de commerce (mlzon x (cole de Kommunication 
appartenant au KF0., 

qîZ” - qîq1 emlyon business school
Nnternational Wusiness & Management, 


