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About

Managing Director m hnternational &Ssiness De)elop2ent wit( o)er 0y xears of 
leaIers(ip ebperience on lSbSrx .eaStx m fas(ion 2arketsA 
:reas of ebpertise-
R O2nic(annel NWetail, T(olesale, uRco2E
R dSbSrx gooIs
R Pmd responsi.ilitx wit( focSs on on co22ercial Ie)elop2ent, Iistri.Stion, 2arR
keting anI operations
R Co22ercial anI 2arketing strategx inclSIing goRtoR2arket anI c(ange 2anageR
2ent 
R &ranI anI ca2paign 2anage2ent
R Digital 2arketing Nperfor2ance, BuO, Bu:E, social 2eIia anI clienteling/CWM
R deaIing anI coac(ing 2anagers in )arioSs locations anI cSltSres to .SilI enerR
giseI anI eKecti)e tea2s�
R hnternational NworkeI anI li)eI in uSrope, :sia, :2ericaE anI HW

&W:vDB TOW'uD ThHé

&Sr.errx usprit dUOrGal dVMé ParfS2s C(ristian Dior

BBd hnternational R DSreb France V:dd:H m WuF|1u

Experience

Chief Marketing OIcer s EntrepreneurShip
V:dd:H m WuF|1u 9 Fe. 0y5* R vow

V:dd:H h dSbSrx Weal ustate h :nnecx h Dec 0y05RDec 0y00 C(ief Marketing 
Oècer �
R Btrategic 2ission o)erlooking all 2arketing acti)ities sSpporting lSbSrx 
propertx portfolio, a network of 50 agencies anI a Xq WesiIence in MGriR
.el N:ntarJsE 
R usta.lis(eI o)erall &ranI platfor2 anI proISct 2ib to raise perception 
anI awareness 
R De)elopeI content, ca2paigns m co22Snication strategx h HraIitional 
N2eIia/PWE h Digital Nwe./social/Bu:/BuOE 
R hnitiateI lSbSrx |7 fra2ework, inclSIing CWM 2oIel NéS.spot solStionE 
WuF|1u h hnterior Design h MegJ)e h Fe. 0y5* R Present CoROwner m CuO 
R Bet Sp t(e co2plete ac8Sisition process of t(e co2panx wit( in)estR
2ent partner 
R Hransfor2eI t(e .Ssiness 2oIel aroSnI t(ree core acti)ities- interior 
Iesign, reno)ation, Iecoration 
R deI t(e .Ssiness Ie)elop2ent - strategx, 2arketing, sales, partnerR
s(ips, Lnance, Iigital, |7 �
R BolI t(e co2panx to new in)estors in YSn 0y00, .St cSrrentlx still 
in)ol)eI in .Ssiness Ie)elop2ent

VPG l&oba& D digita& Marketing
usprit 9 :pr 0y53 R Dec 0y5j

Managing Director position R Weporting to t(e CCO 
R De)elopeI anI i2ple2enteI glo.al &ranI platfor2 anI all conR
sS2erRfacing m traIe 2arketing acti)ities 
R DeLneI a new glo.al uBPWhH positioning inspireI .x .ranI (eritage wit( 
international agencies Nv€C/d:/donIonE 
R usta.lis(eI ro.Sst glo.al 2arketing ca2paigns to sSpport collection 
laSnc(es in eco2/retail/w(olesale 
R FocSseI stronglx on Iigital Nperfor2ance, BuO, Bu:, Iisplax, socialE, CWM 
insig(t N*A…M cSsto2er .aseE anI traIitional 2eIia 
R |pgraIeI consS2er #oSrnexs on Iigital Nnew fSnnel, eRs(op reIesign, 
social, |7E anI in stores N)isSal 2erc(anIising m retail toolsE 
R deI a glo.al o2nic(annel 2arketing tea2 of jy people- creati)e stSIio, 
co2s, Iigital, VM, Iata/insig(t, traIe anI regional 2arketing 
R Marketing .SIget %*yM
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Pice GreSiBent l&oba& vuSineSS deme&opyent D digita& s 
veautU
&Sr.errx 9 Bep 0y5… R Mar 0y53

1eneral Manager position R reporting to t(e BVP &eaStx / COO 
R DeLneI anI leI glo.al growt( strategies across eRco2, Iistri.Stors, 
retailers anI retail stores in colla.oration wit( regions anI glo.al 2arR
keting 
R BSper)iseI glo.al sales wit( glo.al network of Iistri.Stors fro2 conR
tract to traIeR2arketing N:Hd/&HdE 
R :ccelerateI Iigital- .Sr.errxAco2 anI partners(ips wit( Hop 0y .eaStx 
e retailers in t(e worlI 
R h2ple2enteI new U&Sr.errx &eaStx &obU stanIalones anI .eaStx corR
ners in own fas(ion stores 
R usta.lis(eI trSsteI relations(ip wit( uMu:, :2ericas, :P:C anI corpoR
rate Iepart2ents NLnance, proISct, Iigital6E

Managing director veautU Kz D sre&anB
dVMé 9 Mar 0yy* R :Sg 0y5…

T(ile continSing t(e Dior role, pro2oteI wit( a )ision to reposition 
dVMé PmC NDior/1i)enc(x/1Serlain/:c8Sa Di Par2a/PScci/ FenIi/vSIeE 
as 2a#or |' plaxer Nz…E in close colla.oration wit( eac( .ranI 1MA deI 
t(e B(areI Ber)ice Center NLnance, éW, hH, operationsE across .ranIsA

lenera& Manager veautU Kz D sre&anB
ParfS2s C(ristian Dior 9 Fe. 0yyj R Fe. 0yy*

Weporting to uSrope 1M, fSll Pmd responsi.ilitx, 2e2.er of t(e uSropean 
ubecSti)e Co22ittee 
R De)elopeI m i2ple2enteI &ranI tSrnaroSnI anI Iigitalisation to Iri)e 
2arket s(are growt( 
R |pgraIeI to retail lSbSrx 2oIel- IecreaseI pro2otions m Iistri.Stion 
w(ile .oosting eRco2, retail ebcellence anI (ig(er proLta.ilitx star proIR
Scts 
R Dro)e s(are of eRco22erce NXô to 0XôE t(roSg( partners(ips wit( kex 
e retailers NéarroIs, FeelSni8Se, &oots, BelfriIgesE anI socialR2eIia 
R WeRpositioneI &ranI i2age anI increaseI top of 2inI- new aI)ertising 
strategx, PW, anI online/socialA :t POB, SpgraIeI inRstore |7 wit( jy 
reno)ations/xear anI training of 4yy &:s 
R De)elopeI One Dior strategx wit( Fas(ion- #oint 2eIia, PW anI e)ents 
anI pre2iS2 retailers negotiations 
R usta.lis(eI rigoroSs processes anI strict Lnancial control to secSre 
proLt le)els

vraLi& lenera& Manager ôuxurU GroBuct dimiSion
dUOrGal 9 Max 0yy4 R Yan 0yyj

Weporting to &ra˚il PresiIent h fSll Pmd responsi.ilitx for strategic 0nI 
largest d:H:M 2arket h Me2.er of CoSntrxUs ubecSti)e Co22ittee 
R daSnc(eI new .Ssiness 2oIels Ndanc 2e anI &iot(er2 eRco2, BackUs/ 
Bep(oraAco2 partners(ip, &iot(er2 in pre2iS2 p(ar2acies,E w(ile i2R
ple2enteI 2oIern co22ercial practices Nsales proIScti)itx, traIe 2arR
keting, categorx 2anage2entE wit(in perfS2eriesU network N Xy POBE 
R Btrengt(eneI i2age anI awareness t(roSg( …4y  2arketing acti)ities 
R usta.lis(eI Lnancial m aI2inistrati)e .ack.one Nlogistics, tabes, i2R
ports, anI éWE to secSre .otto2Rline w(ile opti2i˚ing ows m resoSrces �
R deI anI 2oti)ateI 5 5yR2e2.er tea2, inclSIing workplace reengiR
neering after xears of insta.ilitx

Vhu Keyura snternationa& deme&opyent director
dUOrGal 9 YSl 0yy… R Max 0yy4

Weporting to &ranI PresiIentA Wesponsi.le for glo.al .Ssiness strategx 
anI Ieplox2ent of newlx ac8SireI Yapanese &ranI N0yy coSnters in 
Iepart2ent stores, 5X .oSti8SesE 
R CreateI m rolleIRoSt glo.al .Ssiness 2oIel NdaSnc(es/CatalogSe/WeR
tail/ Co22Snication/Pricing/DigitalE to Iri)e growt( internationallx 
R deI local i2ple2entation in 5  coSntries t(roSg( coorIination tea2, 
w(ile 2anaging hnternational uIScation 
R Orc(estrateI &ranI laSnc(es in C(ina, hnIonesia as well as |B: reR
laSnc( in close colla.oration wit( regions



ôanc-ye snternationa& s CoorBination Manager 
ASiaJFapan
dUOrGal 9 Bep 0yy5 R YSn 0yy…

Weporting to hnternational De)elop2ent DirectorA deI t(e Ieplox2ent of 
danc 2e in t(e Wegion N…yy DR stores, 5,Xyy &CsE

Area Manager Continenta& Europe
dUOrGal 9 Max 0yyy R :Sg 0yy5

Operational .Ssiness Ie)elop2ent- sellRin, sellRoSt, space negotiations, 
coop, 2erc(anIising, .eaStx aI)isors 2anage2ent anI traIeR2arketing

Marketing director (rance )GariST
BBd hnternational R DSreb France 9 Max 5**j R :pr 0yyy

DeLneI anI i2ple2enteI operational traIe m 2arketing strategies 
Np(ar2acies/2assE, owneI fSll 2arketing 2ib anI sSper)iseI tea2A

snternationa& vranB D digita& Manager )ôonBonT
BBd hnternational R DSreb France 9 Max 5**X R :pr 5**j

h2ple2enteI glo.al &ranI strategx wit( speciLc focSs on new proISct 
Ie)elop2ent Nglo.al skSs/worlIRwiIe .ranIing/glo.al packagingE anI on 
t(e DSreb glo.al internet we.siteA

EBucation D raining

5**y R 5**X MvA snStitute 
Master , hnternational &Ssiness


