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About

v Li:erse sectorsB yea)tT, yanding, melecoC, FooItec(, hntertainCent, -onstr)cA
tion, U)toCoti:e
v Enternational proDleB France, Kf, U)stralia anI USrica
v Leli:erT Project ManageCent, Ugile, Ligital Cardeting, Xtade(olIer CanageCent, 
-R

yNUWLX O'NfhL OEm•

Uir Ma)riti)s yeUc(eS yWP Paribas -'kUX Gro)pe Nena)lt

ké'rQal ké'rQal ProSessionnel Paris 'pt)s 'range

'range y)siness Xer:ices |)estWet m(e Oalt LisneT -oCpanT

Experience

Global Brand Manager
ké'rQal ProSessionnel Paris 2 Wo: 0’00 A Wow

':ersee anI pilot all t(e wordstreaCs associateI wit( k&'rQal ProSesA
sionnel&s new Z olI
ulegacTH Caster A uLisco:erT, b)ilI, r)nH

 
v UI:ise Z c(allenge OXF partners on website conception uIisco:erT, 
Iesign, b)ilIH Z Ieli:erT
v 'wn t(e operational relations(ip wit( k&'rQal Pro LME
v hns)re contin)o)s Ieli:erT on eac( OXF wordstreaC
v Facilitate t(e collaboration between LMEs, xones, OXF tec( teaC Z OXF 
:enIors
v Unticipate Z Citigate risds pertaining to t(e branI
v hns)re onboarIing anI aI(erence oS branIs Z partners to t(e OXF 
waTs oS wording Z perSorCance fPEs
v Facilitate corporate projects wit(in t(e LME roaICap ue/B ProI)ct ECA
pact kabelling 3 PEkH

Global Project Manager
yWP Paribas 2 Lec 0’0’ A Wo: 0’00

hns)reI t(at t(irIApartT applications coCplieI wit( t(e bandés clo)I 
reg)lations Z
s)ccessS)llT rolleIAo)t Xer:iceWow

v U)IiteI Z aI:iseI entities on t(e .rI partT applications clo)I risds
v FraCeI t(e Iigital a)Iit process on Xer:iceW'O I)ring t(e Iisco:erT 
p(aseJ
v ManageI t(e b)ilI p(ase Z IeploTeI t(e tool tailoreI to :ario)s entiA
ties& neeIs
v UIIeI agilitT into t(e project CanageCent process uNit)als, Usana, 1ENU, 
con9)enceJJH
v -reateI s)pport Caterials, coCC)nication, anI training Sor all entities

Global Project Manager
'range y)siness Xer:ices 2 'ct 0’≥8 A Lec 0’0’

ka)nc(eI oS a crossAS)nctional learning initiati:e aro)nI 8 speciDc 'yX 
prioritT t(eCesJ margeteI > 04’’’ eCploTees

v X)pporteI –Y0 stade(olIers, inclJ 04 -Ake:el, to IeDne project priorities, 
c)rate content, Iri:e eCploTee aIoption, anI iCpro:e -R
v LeploTCent aIapteI to local anI international neeIs
v Le:elopeI tr)sting relations(ips wit( stade(olIers " feT Sor t(e proA
ject&s s)ccess
v X)ccessS)llT IeploTeI t(e learning platSorC to Kf upilotH Z France
v -reateI s)pport Caterials Z training :iIeos Sor optiCal learning 
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v 'yX Lisco:erT Passport " -reateI one c)rric)l)C per ()b to raise 
branI awareness

Entrepreneurship
yeUc(eS 2 1an 0’≥8 A 'ct 0’≥8

EIentiDeI a gap in t(e (ealt(TASooI Ieli:erT Cardet
hlaborateI a NhUL� m' -''f Ceal dit concept in  p(Tgital  CoIe

Business Consultant
m(e Oalt LisneT -oCpanT 2 1)l 0’≥4 A Lec 0’≥4

ProbleC B 
LisneTlanI7 Paris so)g(t to le:erage its branI strengt(, cast CeCbers, 
anI reSoc)s on its :isitors bT iCpleCenting an EntegrateI LisneTlanI 
G)est Plan on a t(reeATear action planJ

m(is trans:erse approac( (aI to be aIopteI to coorIinate anI Conitor 
all initiati:es relateI to g)ests, e:ents, seasons anI operations calenA
IarJq 

Xol)tion B
Pro:iIeI an integrateI :is)al tiCeline, siCpliDeI anI tailoreI to  CanA
agers  anI  contrib)tors  proDles, encoCpassing all t(e b)siness lines 
anI t(eir respecti:e e:entsJ U reporting tool was also attac(eI to t(e 
Conitoring tiCeline to pro:iIe insig(ts to Cain stade(olIers on :ario)s 
deT fPEsJ

m(e new tiCeline now proCotes t(e engageCent anI collaboration oS all 
deT stade(olIersJ

Project Manager
ké'rQal 2 1an 0’≥4 A 1)n 0’≥4

Lesign anI IeploTCent oS a yE Sor t(e LUFU uLata UnalTtics Sor Ucco)ntA
ingH projectJ 'ptiCisation oS t(e p)rc(asingApaTCent process oS ké'rQal 
s)bsiIiaries uy)ilIHJ

Xcr)C Master B 

o�Facilitate coCC)nication anI contin)o)s iCpro:eCent wit(in t(e 
teaC
o�'rganise scr)C Ceetings usprint planning, tasd breadIown, sprint 
re:iew, retrospecti:e, bacdlog grooCing, JJJH
o�hns)re coCpliance wit( t(e Ugile :al)es anI Cet(oIologT wit(in t(e 
teaC 

Project Manager yE B 

o�-arrTing o)t t(e planning anI IeDning t(e NU-E
o�FollowA)p oS t(e o:erall planning
o�y)Iget Conitoring
o�LeploT PowerAyE
o�Xteering anI project coCCittees

Project Manager
-'kUX 2 1an 0’≥5 A Lec 0’≥5

Project CanageCent uUM'UHB XpeciDcation anI CanageCent oS xhP•�N, 
an hNP inI)strT proI)ct A internal tool A sales, p)rc(asing, stocd, proI)cA
tion, transport CanageCent

o  XpeciST t(e S)nctional sol)tion Sor iCpro:eCent re6)ests u4’’ )sers in 
FranceH
oJ -reate an a)toCateI reporting uPower yEH wit( fPEs e/tracteI SroC t(e 
xhP•�N application 
oJ NeAorganise LLUs uKser ECpro:eCent Ne6)estsH A NeAprioritise t(e 
yacdlog
oJ Neg)lar Conitoring bT t(e M'U to ens)re coCpliance wit( XkUs 
oJ LeDne t(e sc(eI)les3Cilestones Sor Iesign, iCpleCentation uincl)Iing 
testing p(asesH, anI IeploTCent
oJ LeDnition oS costs Sor :aliIation anI acceptance
oJ -oASacilitation oS project coCCittees



Digital Consultant
Gro)pe Nena)lt 2 1an 0’≥% A 1an 0’≥5

-onte/t B 
A� •elios  projectB Wew Nena)lt, Lacia Z Wissan platSorC baseI on t(e 
UIobe Mardeting -lo)I -MX

Uctions B 
A�LeploTCent oS t(e •elios platSorC in close collaboration wit( t(e 
agencT in c(arge oS platSorC Ie:elopCent uLigitaskyEH anI co)ntrT 
)sers
A�NollAo)t oS t(e s)pport Ii:ision Sor co)ntrT s)bsiIiaries
A�Pro:iIe tec(nical s)pport Sor co)ntries  li:e  on •elios
A�Ussistance to co)ntrT s)bsiIiaries in t(e )se oS Utlassian tools ucoCA
pliance wit( establis(eI processes, etcJH
A�Manage Iigital iss)es usite content, leaI ForCs, .L conDg)ratorH :ia 
1ENU anI -on9)ence uUtlassianH project CanageCent tools, -MX A UIobe 
h/perience Manager, keaI ManageCent A Upigee
A�-ontrib)te to t(e coCCon dnowleIge base u-on9)enceH 
A�Ullocate tasds aCong t(e Iizerent actors anI ens)re t(e aniCation oS 
t(e weedlT Ceeting
A�U)Iit oS rec)rring probleCs in orIer to optiCise resol)tion processes
A�UccoCpanTing –%’ co)ntries uNena)lt anI LaciaH beSore anI aSter 
 goAli:e B

Nes)lts B
A�Un increase oS Y;U in t(e n)Cber oS Nena)lt li:e sites anI Y’U in Lacia 
li:e sites

mec(nical en:ironCent B
A�-MX B UIobe h/perience Manager
A�')tils Utlassian B 1ENU, -on9)ence
A�keaIs ManageCent B Upigee
A�XalesSorce yasic 
A�UIobe UnalTtics 
A�UIobe -aCpaign

Digital Project Manager
Gro)pe Nena)lt 2 1an 0’≥% A 1)n 0’≥%

v MonitoreI IeploTCent oS ≥0’ Nena)lt Xtores A UME region
v keaI t(e -R analTsis Z t(e Ieli:erT oS t(e faIjar Cobile application A 
UME region
v NolleIAo)t Nena)lt3Lacia3Wissan Iigital platSorC u-MX UhMH A Y;U inA
crease in li:e sites
v Pro:iIeI S)nctional s)pport to li:e co)ntries wit( Ie: agencT collaboA
ration
v LeploTeI t(e X)pport Z mraining pole globallT " in agile CoIe u1ENU Z 
-on9)enceH

Marketing Intern
'range 2 1)n 0’≥0 A Lec 0’≥0

-onte/t B
A�LeploTCent oS t(e LhhxhN project anI t(e coCCercial platSorC A 
'range X(oppingJ

Uctions B 
A�Ussistant Project Manager LeeVer
A�Ne6)ireCents anI SeasibilitT analTsis
A�Xcoping anI organisation oS t(e project3boIies anI coorIination oS t(e 
:ario)s agencies 
A�-ollection oS c)stoCer neeIs
A�LeDne anI iCpleCent t(e Cardeting plan
A�MeIia planning
A�-aCpaign iCpleCentation anI pro:iIer coorIination
A�Participation in creati:e brieSs 
A�hlaborate Cardeting anI coCCercial s)pportsB ManageCent oS s)bA
scribers, e:al)ation3 analTsis oS t(e iCpact oS t(e e:ents organiseI
A�NeportingB recoCCenIations on t(e :ario)s s)ccess le:ersJ
A�'rganisation oS e:ents anI proCotional caCpaigns 
A�Nes)lts B
A�.;U oS t(e targeteI objecti:es uIownloaIH ac(ie:eI in t(e Drst Cont(



Uctions B 
A�'range X(opping B 
A�-reation oS a new coCCercial platSorC proCoting online e/c(anges oS 
all tTpes oS proI)cts, at reI)ceI prices
A�Presentation oS a b)siness planB global strategT oS t(e coCpanT, SoreA
cast t)rno:er, Sorecast traWcJ 

Nes)lts B
A�MoIel b)siness plan )seI Sor t(e gro)pés S)t)re projects ula)nc( oS t(e 
platSorC in 0’≥YH
A�mec(nical en:ironCent B
A�Project ManageCent, Ligital Mardeting, Xtrategic Mardeting, -oCC)A
nications, h:ents

Field Team Manager
'pt)s 2 1)l 0’’5 A Lec 0’’8

meaC Canager oS % to 8 DelI salesAcons)ltantJ
ka)nc(eI 'pt)s mV c(annel anI sales oS 'pt)s Mobile in XTIneT
Neg)larlT a top perSorCer uWew, renewals, Kpsells Z -rossAsellsH

Trainee
Uir Ma)riti)s 2 1an 0’’5 A MaT 0’’5

KnIertood a :arietT oS aICinistrati:e tasds incl)Iing )pIating coCA
ponent repair costs, inp)tting anI c(asing repair orIers in aIIition to 
)pIating logistics recorIsJ

Independent Consultant
|)estWet 2 MaT 0’’; A Lec 0’’;

En:ol:eI ezecti:elT Canaging own b)siness :ent)re baseI on CoIel inA
:ol:ing t(e sale oS n)CisCatic proI)cts anI corporate DnancingX initiallT 
la)nc(eI t(e caCpaign at t(e age oS ≥;J

feT S)nctions incl)IeI Cardeting anI proCoting t(e sc(eCe t(ro)g( 
networding to attract new c)stoCers anI agents, s)ccessS)llT selling to 
a range oS proSessionals incl)Iing Loctors, kawTers anI hngineersJ

Ne6)ireI careS)l planning anI caCpaign targeting to ens)re t(at all 
proI)cts were incl)IeI in t(e netword CoIel in orIer to Ca/iCise 
re:en)eJ

Ulso attenIeI reg)lar b)siness seCinars wit( |)est leaIers anI )pline 
CanagersX recei:eI a wiIe range oS b)siness training as a res)ltJ

Education & Training

ESCP Business School
Masterés Iegree, 

University of the West of England
yJXcJ u•onsH, 

0’’; St Joseph College Mauritius
•ig(er Xc(ool -ertiDcate A Kni:ersitT oS -aCbriIge h/aCinations, 


