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About

I 5ave +x Nears of emWerience in Social Media Manage.ent, P)Llic Relations, and 
MarketingO hmWerienced in crafting co.Welling .essaging, develoWing s)ccessf)l 
ca.Waigns, and emec)ting PR strategies t5at res)lted in increased Lrand visiLilitN, 
engage.ent, .edia coverage, and RBIO

ARTEDS bBRKhD bIH&

&O Ike)c5i | Co (td (oro Piana Mam Mara RalW5 (a)ren CorWoration

Experience

Social Media Manager
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1 Grew HikHok acco)nt fro. 3-,--- to +-,--- followers wit5in % .ont5s, 
res)lting in a %--z increase in Lrand visiLilitN and reac5O 
1 Increased Instagra. acco)nt engage.ent LN 3+z t5ro)g5 strategic 
content Wlanning, 5as5tag oWti.ijation, and reg)lar interaction wit5 fol•
lowersO 
1 hmec)ted s)ccessf)l social .edia ca.Waigns across .)ltiWle Wlatfor.s 
)sing &oots)ite and A)Jer for sc5ed)ling, Canva, and TdoLe Creative 
S)ite for content design, and Google TnalNtics for Werfor.ance tracking, 
delivering .eas)raLle RBI and 
emceeding client oL4ectives LN 3+zO 
1 Hracked keN Werfor.ance indicators FKPIsy like reac5, i.Wressions, 
click•t5ro)g5 rates FCHRy, and conversion rates )sing Wlatfor.s like 
SWro)t Social and Google TnalNtics to .ake data•driven decisions and 
i.Wrove social .edia strategiesO

Social Media Manager
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1 DeveloWed and emec)ted s)ccessf)l social .edia ca.Waigns t5at re•
s)lted in a q-z increase in uaceLook followers and a +-z increase in 
Instagra. engage.entO 
1 BWti.ijed social .edia WroVles and content for searc5 engine visiLilitN, 
res)lting in a %-z increase in organic tra$c to t5e 
co.WanN–s weLsiteO 
1 (ed and .anaged a dNna.ic social .edia tea., coordinating content 
creation, sc5ed)ling, and engage.ent strategies, res)lting in a %-z in•
crease in overall a)dience reac5 and a 0-z Loost in follower growt5 over 
two 6)artersO 
1 Managed a +--,--- social .edia L)dget to oWti.ije ca.Waign Werfor•
.ance, negotiate advertising agree.ents, and 
i.Wle.ent in )encer collaLorations, increasing online sales and Lrand 
recognition LN 0+z O

Public Relations
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1 Crafted co.Welling .essaging and L)ilt strong .edia relations5iWs 
res)lting in a q-z increase in .edia coverage and a 0-z increase in 
.edia engage.entO 
1 Utilijed data•driven insig5ts to cond)ct .arket researc5 and .edia 
.onitoring, leading to t5e develoW.ent of PR strategies t5at ac5ieved 
a re.arkaLle 3+z s)rge in Wositive .edia .entions and a notaLle 3-z 
increase in overall .edia senti.entO 
1 Managed a 3--,--- 0--,--- PR L)dget to .ami.ije .edia Wlace•
.ents, organije events, and sWonsor strategic initiatives, res)lting in a 
%-z increase in event attendance, a 0-z increase in .edia i.Wressions, 
and a 3+z increase in Lrand reW)tation scores as .eas)red LN c)sto.er 
s)rveNsO 
1 DeveloWed and i.Wle.ented co.Wre5ensive W)Llic relations strate•
gies, incl)ding Wress releases, .edia Witc5es, social .edia 
ca.Waigns, and in )encer Wartners5iWs, res)lting in a q-z increase in 
Wositive .edia coverage and a 0+z increase in Lrand 
visiLilitN in t5e target .arketO
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Public Relations Assistant
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1 (ead 3+x s)ccessf)l PR ca.Waigns for clients, )sing )ni6)e ideas and 
strong co..)nication skills to sec)re .edia coverage in toW•tier .aga•
jines and i.Wrove social .edia engage.ent LN 3+z O 
1 Grew t5e co.WanN–s social .edia Wresence LN creating and sc5ed)ling 
3--x Wosts Wer .ont5, )tilijing innovative content 
strategies and a)dience insig5ts to increase followers LN 0-z and en•
gage.ent LN 3+zO 
1 DeveloWed and emec)ted co.Wre5ensive W)Llic relations ca.Waigns, 
cond)cting .edia researc5, drafting Wress releases, and 
coordinating .edia o)treac5 t5ro)g5 Cision and Meltwater, res)lting in 
a %-z increase in Wositive .edia coverage and a 0+z increase in Lrand 
visiLilitN in t5e target .arketO 
1 Hracked emWenses and allocated L)dgets for .edia .onitoring services, 
Wress .aterials, and event logistics, res)lting in a 0-z red)ction in PR•re•
lated emWenses w5ile .aintaining ca.Waign eJectivenessO

Marketing Assistant
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1 Tc5ieved a 3+z red)ction in overall social .edia advertising costs and 
a re.arkaLle 0+z increase in click•t5ro)g5 rates 
t5ro)g5 targeted content and ad sWending .odiVcationsO 
1 hmec)ted a Wroactive social .edia crisis .anage.ent Wlan t5at 6)icklN 
Vmed a negative online i.age and saved t5e 
organijation +-,--- in reven)eO 
1 CollaLorated wit5 cross•f)nctional tea.s to develoW and emec)te tar•
geted .arketing ca.Waigns, )tilijing tools s)c5 as 
Google Tds, uaceLook Tds Manager, and Mailc5i.W to drive c)sto.er 
ac6)isition and increase Lrand awareness, res)lting in a 0+z increase in 
weLsite tra$c and a 3+z growt5 in online sales wit5in a •.ont5 WeriodO 
1 Hracked emWenses and analNjed RBI to oWti.ije ca.Waign Werfor.ance 
and allocate reso)rces across c5annels like social .edia advertising, 
e.ail .arketing, and content creation, res)lting in a 0-z red)ction in 
c)sto.er ac6)isition costs and a 3-z increase in .arketing e$ciencNO
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