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About

HxWerienced in deli-ering brand -ision tzrougz aligning Ditz organiRational goals, 
corWorate strategic Wlanning, cross Vunctional collaborations, yonitoring and adaWm
tationsO Aoti-ated and Nexible indi-idual Ditz a Wassion Vor continuous learning and 
evecti-e crossmcultural coyyunication and a coyyityent to sustainabilit.O 
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Experience

Product Development and  VM Manager
)ocEe., pera IingerieO C Kug 7j4B m Kug 7j77

q 8ollaborate Ditz tze design teay to translate creati-e conceWts into 
Veasible and coyyerciall. -iable Wroduct WlansO 
q Uource and e-aluate yaterials, ensuring alignyent Ditz design sWecim
wcations, cost targets and sustainabilit. ob6ecti-esO 
q Aanage tze endmtomend Wroduct de-eloWyent liVec.cle, Vroy initial conm
ceWt tzrougz Wrotot.Wing, sayWle aWWro-al and wnal WroductionO 
q 8onduct yarEet researcz to sta. abreast oV industr. trends, consuyer 
WreVerences and coyWetiti-e landscaWeO 
q korE closel. Ditz yanuVacturing Wartners to yonitor Wroduction tiyem
lines, –ualit. control and adzerence to deli-er. sczedulesO 
q Knal.Re sales WerVoryance, custoyer VeedbacE and yarEet trends to 
inVory Vuture Wroduct de-eloWyent strategiesO 
q 8ollaborate Ditz yarEeting and sales teays to create Wroduct yessagm
ing and suWWort successVul Wroduct launczesO 
q Le-eloW and iyWleyent a cozesi-e -isual yerczandising strateg. 
aligned Ditz brand aestzetics and seasonal tzeyesO 
q Lesign and execute e.emcatczing DindoD disWla.s tzat evecti-el. 
szoDcase Ee. Wroducts and attract custoyer attentionO 
q 8ollaborate Ditz tze yarEeting teay to align Wroyotional cayWaigns 
Ditz inmstore -isual WresentationsO 
q 8onduct regular store -isits to assess and enzance -isual disWla.s, 
ensuring consistenc. and coyWliance Ditz brand guidelinesO 
q Utore designs and de-eloWyents, Wlannogray and yaEemo-ersO

Lecturer- Fashion Designing
Moa Uen (ni-ersit., pan Iang (ni-ersit., KLU Lesign hnstituteO C Feb 7j4& 
m )ul 7j4B

q 8onduct d.nayic and inVoryati-e lectures on -arious asWects oV Vaszion 
design, including design tzeor., garyent construction, textiles, and trend 
anal.sisO 
q fro-ide constructi-e VeedbacE on student DorEO 
q Puiding tzey in tze de-eloWyent oV tzeir design conceWts and execum
tionO 
q Uta. current Ditz industr. trends and tecznolog., integrating rele-ant 
uWdates 
q hnclusi-e learning en-ironyent tzat encourages creati-it. and critical 
tzinEingO 
q Kssisting tzey in building WortVolios and WreWaring Vor industr. oWWorm
tunitiesO

Senior Manager- Product Merchandising
piet 'zang )eans C )un 7j4/ m Lec 7j41
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q Hnsure tzat Wroducts are in tze rigzt store, in aWWroWriate tiye Ditz 
correct –uantities 
q Hnsure and Wlan stocE le-els as Dell as droW out WlansO 
q korEing Ditz designers and yerczandisers to Wlan Wroduct rangesO 
q Final aWWro-al oV tze tecz WacE 3 includes color, triys, Vabrics, –uantit., 
–ualit. % costO 
q Lecide –uantities, yanaging le-els, distribution oV stocE and deli-er. 
tiyemscalesO 
q Mandling suWWl. Wroduction Wrobleys as tze. arise 
q Aanage tze -isual yerczandising budget, oWtiyiRing resourcesO 
q 8onduct cost anal.sis and negotiate Ditz -endors to ensure costmevecm
ti-e Wlan 
q flan and coordinate pA initiati-es Vor seasonal cayWaigns  Wroyom
tionsO 
q 8ollaborate Ditz crossmVunctional teays, including yarEeting and store 
yanageyent, to align -isual Wresentations Ditz o-erall business ob6ecm
ti-esO 
q Hnsure DindoD disWla.s  yanne–uin st.ling are tiyel., iyWactVul, and 
adzere to brand guidelinesO 
q 8onduct training sessions on pA stategies and Wroduct Wresentation 
q Utore yaEemo-ersO hyWleyent Wlanograys and guidelines ensuring oWm
tiyal -isibilit. and accessibilit.O 
q Knal.Re sales data, custoyer VeedbacE and tiyel. store -isitsO

Senior Manager- Brand Environment
Ie-i|s, LocEers, Fossil ProuW oV katczes 0kUh•O C Feb 7j47 m KWr 7j4/

m Le-eloW and execute a coyWrezensi-e -isual yerczandising strateg. 
aligned Ditz brand identit., ensuring a iyWactVul inmstore custoyer exm
WerienceO
m Aanage tze -isual yerczandising budget, oWtiyiRing resourcesO
m 8onduct cost anal.sis and negotiate Ditz -endors to ensure costmevecm
ti-e Wrocureyent oV disWla. yaterials and WroWsO
m flan and coordinate -isual yerczandising initiati-es Vor seasonal caym
Waigns, Wroyotions, and sWecial e-entsO
m 8ollaborate Ditz crossmVunctional teays, including yarEeting and store 
yanageyent, to align -isual Wresentations Ditz o-erall business ob6ecm
ti-esO
m Hnsure DindoD disWla.s are tiyel., iyWactVul, and adzere to brand 
guidelinesO
m Le-eloW and iyWleyent yanne–uin st.ling guidelines, EeeWing abreast 
oV Vaszion trends and incorWorating tzey into disWla.sO
m 8onduct training sessions on -isual yerczandising teczni–ues, Wroduct 
Wresentation, and brand reWresentationO
m Utore yaEemo-ersO hyWleyent Wlanograys and guidelines Vor Wroduct 
Wlaceyent, ensuring oWtiyal -isibilit. and accessibilit.O
m Knal.Re sales data, custoyer VeedbacE and tiyel. store -isitsO

Regional Manager- VM
Gelyontem UJTI ProuW C Feb 7j44 m )an 7j47

m Hnsure tzat Wroducts are in tze rigzt store, in aWWroWriate tiye Ditz 
correct –uantities m Hnsure and Wlan stocE le-els as Dell as droW out 
WlansO
m korEing Ditz designers and yerczandisers to Wlan Wroduct rangesO
m Final aWWro-al oV tze tecz WacE 3 includes color, triys, Vabrics, –uantit., 
–ualit. % costO m Lecide –uantities, yanaging le-els, distribution oV stocE 
and deli-er. tiyemscalesO
m Mandling suWWl. Wroduction Wrobleys as tze. arise
m Aanage tze -isual yerczandising budget, oWtiyiRing resourcesO
m 8onduct cost anal.sis and negotiate Ditz -endors to ensure costmevecm
ti-e Wlan
m flan and coordinate pA initiati-es Vor seasonal cayWaigns  Wroyom
tionsO
m 8ollaborate Ditz crossmVunctional teays, including yarEeting and store 
yanageyent, to align -isual Wresentations Ditz o-erall business ob6ecm
ti-esO
m Hnsure DindoD disWla.s  yanne–uin st.ling are tiyel., iyWactVul, and 
adzere to brand guidelinesO
m 8onduct training sessions on pA stategies and Wroduct Wresentation
m Utore yaEemo-ersO hyWleyent Wlanograys and guidelines ensuring oWm
tiyal -isibilit. and accessibilit.O
m Knal.Re sales data, custoyer VeedbacE and tiyel. store -isitsO



Assistant Manager- Visual Merchandising
Future ProuW C Feb 7jj& m )an 7j44

m Le-eloW and execute a coyWrezensi-e -isual yerczandising strateg. 
aligned Ditz brand identit., ensuring a iyWactVul inmstore custoyer exm
WerienceO
m Aanage tze -isual yerczandising budget, oWtiyiRing resourcesO
m 8onduct cost anal.sis and negotiate Ditz -endors to ensure costmevecm
ti-e Wrocureyent oV disWla. yaterials and WroWsO
m flan and coordinate -isual yerczandising initiati-es Vor seasonal caym
Waigns, Wroyotions, and sWecial e-entsO
m 8ollaborate Ditz crossmVunctional teays, including yarEeting and store 
yanageyent, to align -isual Wresentations Ditz o-erall business ob6ecm
ti-esO
m Hnsure DindoD disWla.s are tiyel., iyWactVul, and adzere to brand 
guidelinesO
m Le-eloW and iyWleyent yanne–uin st.ling guidelines, EeeWing abreast 
oV Vaszion trends and incorWorating tzey into disWla.sO
m 8onduct training sessions on -isual yerczandising teczni–ues, Wroduct 
Wresentation, and brand reWresentationO
m Utore yaEemo-ersO hyWleyent Wlanograys and guidelines Vor Wroduct 
Wlaceyent, ensuring oWtiyal -isibilit. and accessibilit.O
m Knal.Re sales data, custoyer VeedbacE and tiyel. store -isitsO

Lecturer- Fashion Designing
) L Faszion hnstitute, pogue hnstitute oV Faszion 'ecznolog.O C Aar 7jj/ 
m )an 7jj&

Assistant Fashion Designer
UuWreye ß-erseas C Kug 7jj7 m )an 7jj9

q Hxecuted sustainabilit. initiati-es in Wroduct de-eloWyent, introducing 
ecomVriendl. yaterials and WrocessesO 
q Lirected a crossmVunctional teay in tze de-eloWyent and launcz oV 
seasonal collection, resulting in a  increase in sales and a B  iym
Wro-eyent in Wroduct yarginsO 
q hyWleyented streaylined Wrocesses Vor conceWt ideation, Wrotot.Wing, 
and wnal Wroduction, reducing tiyemto yarEet b. Bm44 DeeEs and enm
zancing o-erall e cienc.O 
q Hle-ated tze store|s -isual identit. tzrougz strategic Wlanning, execution 
and -isual yerczandising, contributing to a 1  increase in Voot tra c 
and boost in sales Ditzin tze wrst .earO

Education & Training

7j7  m 7j7 LVMH
hTUhLH IpAM, Iuxur., Uustainabilit., UuWWl. czain, Setail custoyer exWem
rience

7j77 m 7j75 AMD
Aaster oV Krts, Uustainabilit. in Faszion and 8reati-e hndustries

7j49 m 7j49 Marangoni Institute of Design
Faszion pisual Aerczandising, Faszion pisual Aerczandising

4BBB m 7jj7 Bangalore University
GOUcO , Faszion and KWWarel Lesign


