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About

Seasoned cobbercial leader wit( a stronh record in driminh proDtayle hrowt( w(ile 
ibprominh str)ct)ral e.cienc20 +fx 2ears o- e'tensime sales and barIetinh e'periA
ence in b)ltiple sectors hloyall20 SIilled at namihatinh b)ltiAc)lt)ral enmironbents, 
interactinh, and enhahinh wit( staIe(olders as well as y)ildinh and demelopinh 
stronh teabs to delimer hoals in line wit( a cobpan2Rs mision0 E ab oWerinh a stratehic 
approac( wit( a (andsAon attit)de cobyined wit( stronh enerh2 and d2nabisb0 
Odditionall2, E yrinh t(e tec(nical e'pertise needed to ac(ieme cobpan2Rs hoals and 
b2 nat)ral leaders(ip sIills will baIe a diWerence not onl2 in t(e Dnancial res)lts 
y)t also in colleah)esR demelopbent and enhahebent0
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Experience

Consultant
 8 &an +f–• A vow

Jons)ltinh sermices in Sales z |arIetinh strateh2 
Jons)ltant, +f–• : Present 
4 Nrand 1o to |arIet strateh2, c(annel recobbendation 
4 Partners(ips, nehotiations, creatinh staIe(older mal)e 
4 Stratehic planninh, opport)nit2 si£inh and priorit2 settinh 
4 |arIetinh, pricinh, positioninh, assortbent banahebent and la)nc(es 
Os an e'abple3 Totar23 Ossess Enternational y)siness and y)ild yl)eprint 
-or demelopbent0 Jreated -orecast and reportinh tools0 gli£ayet( Scarlett3 
keDned obni c(annel w(olesale strateh2 and international ho to barIet 
plan and admisor to JgM

Sales Director
|omado 1ro)p 8 &an +f+f A |ar +f+6

��|anahed Mlimia N)rton sales hloyall2 Fowned yrand c%9•bB pla2inh a 
pimotal role in ibplebentinh t(e new yrand positioninh in yot( direct to 
c)stober and w(olesale c(annels0 Partnered internall2 wit( s)ysidiaries 
and e'ternall2 wit( retailers , |arIet place FOba£onB to adapt to t(e new 
strateh20 
��S)ccess-)ll2 )phraded t(e London 5ahs(ip store, omerseeinh t(e reDt 
and y)ildinh t(e retail teab0 
��Jreated and presented to senior banahebent a yl)eprint -or retail 
e'pansion g|gO0
��Lead vort( Osia N)siness Unit -or Mlimia N)rton as well as -or |omado 
license yrands s)c( as G)ho Noss, Joac(, Cobb2 GilDher delimerinh a 
–;q increase in remen)e since preAJomid in a declininh barIet0
��Enitiated |omado UKRs hreen initiatime to raise awareness and bome 
t(e orhanisation to yecobe bore s)stainayle0 Entrod)ced a £ero plastic 
polic2 and promided ed)cational interactime worIs(ops0

Commercial Director
Linda uarrow 8 &an +f–Y A &an +f+f

�kemeloped t(e cobbercial strateh2 alonhside t(e uo)nder to create 
mal)e -or -)t)re inmestors0 Ebplebented s)ccess-)ll2 p(ase – y2 recr)itA
inh 9 sales ahents -or t(e kOJG rehion and opened + new distriy)A
tors FNra£il, and |oroccoB0 Os well as hrowinh orhanicall2 e'istinh clients 
t(ro)h( nehotiations to ibprome omerall barhin and yoost sell o)t0   
��|anahed retail stores, red)cinh operatinh costs to ibprome barhin 
and demeloped -ranc(ise bodel s)ccess-)ll2 s)pportinh t(e roll o)t in 
J(ina0
��N)ilt and n)rt)red a stronh sales and barIetinh teab F–+ peopleB, 
identi-2inh and demelopinh internal talent, recr)itinh, and traininh new 
bebyers w(ile banahinh str)ct)ral c(anhes0
��Sec)red collayoration wit( C(e Ottico and Paco Tayane, (andled t(e 
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contract and y)ilt a plan -or Esayel |arant and Karl Laher-eldRs collayoA
ration0

Head of Global Sales
Tadle2 London 8 &an +f–; A &an +f–•

��|anahed and s)pported –6q hrowt( Fc%+;b to c %9fbB w(ile restr)cA
t)rinh t(e teab F(eadco)nt red)ced y2 +;qB to increase proDtayilit2 and 
delimer a (ih(er contriy)tion to cobpan2 gNECkO0
��Jonsolidated ++f acco)nts into t(ree -oc)s priorit2 hro)ps to ba'A
ibise operational e.cienc2 and strenht(en relations(ip wit( Ie2 UK 
retailers s)c( as &o(n Lewis, GMu, Ver20
��g'panded partners(ip wit( keyen(abs wit( a scaled yespoIe -ootA
print e'tension enaylinh sales to increase -rob c%–b to c%60>b0
��Encreased O)stralian barIet penetration y2 s)ccess-)ll2 la)nc(inh 
yot( a new partners(ip wit( |2er departbent store and a local online 
partnerj led to L)adr)plinh res)lts0
��Encreased t(e tramel retail c(annel Fx+Yq MMMB t(ro)h( t(e creation 
o- a dedicated retail prohrab cobyininh c)stobised D't)res and an 
e'cl)sime prod)ct ranhe0 Led nehotiations wit( k)-r2 to yecobe part o- 
t(eir hloyal s)pplier port-olio0  ko)ylinh Tadle2 y)siness in 9 2ears0
��Mperational Ebpromebents3 Onal2sed and trans-orbed two y)siness 
)nits into t(e new operational bodel to cease spirallinh costs, saminh 
appro'0 %>ffK0

Vice President Sales & Marketing
Cibe' 8 &an +ff; A &an +f–;

��Led and banahed a teab o- +>x staW -rob retail stores to (ead o.ce 
-)nctions Fplanninh, berc(andisinh, barIetinh, and salesB0 
��S(ared PzL responsiyilit2 and banahed t)rnomer o- c0 %–f0>b0 CransA
-orbed a str)hhlinh y)siness )nit to a proDtayle bodel N–fq TMS wit( a 
scalayle str)ct)re -or -)rt(er hrowt(0
��N)ilt stronh relations(ips wit( Ie2 c)stobers, res)ltinh in sihniDcant 
hrowt( -rob >q to –6q0
��Partnered closel2 wit( t(e –Y 1)ess Stores to create a watc( and 
Oeweller2 destination in t(e stores, contriy)tion to total t)rnomer hrew 
-rob –+q to +9q0
��S)ccess-)ll2 la)nc(ed t(e Drst -as(ion sbart watc( in t(e UK0 g'cl)sime 
retail e'ec)tion at Sel-ridhes and at selected popA)p locations in coopA
eration wit( Sihnet 1ro)p cobyined wit( an e0cob strateh20 
��kemeloped reportinh and -orecastinh tools now )sed hloyall2 as a 
yenc(barI -or operational e'cellence0

Education & Training

–YY> Institut Européen des a(aires )IEA,&
Nac(elor o- Science in N)siness |anahebent, 


