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Fas(ion pro1essionaD 1or 0+y xears ebperience in mot( product deveDop.ent, desihn 
and retaiDM For.er frand Lirector o1 Rassi.o LuttiM 
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Experience

Founder & Creative Director
LgXG fgSXNgW PSAEW 2 Wep 8+0- é Bow

kaunc(ed Leub feaut•s Paris in Wepte.mer 8+0-M 
@Preparinh and runninh t(e xearDx mudhet wit( t(e lnance tea.M 
@Preparinh and Deadinh t(e new coDDection and its storxM 
@Forecastinh t(e seasonaD trends, inspirations and t(e saDes per1or.ance 
o1 t(e previous seasons 1or lnaD product decisionsM 
@LeveDopinh t(e Dine o1 coDors and t(e 1amric seDectionM 
@keadinh t(e lttinh and t(e production untiD t(e sa.pDinh staheM 
@PDanninh and Deadinh t(e p(oto s(ootsM 
@Ranahinh t(e sociaD .edia 9deubmeautes and t(e connection wit( iné
quencersM 
@Ranahinh t(e wemsite wwwMdeubmeautesparisMco. and suhhestinh necé
essarx updatesM 
@Edenti1xinh t(e tarhet .arIets 1or ahe, heohrap(x, hender and socioeé
cono.ic statusM 
@Coordinatinh .arIetinh and advertisinh activities, attendinh ebpositions 
suc( as O(o is Bebt in ParisM 
@keadinh t(e process o1 decidinh correct stocIists accordinh to t(e i.ahe 
and t(e custo.er tarhets o1 t(e mrandM

Brand Director
EBLENgG |roup 2 Yan 8++ü é Yan 8+0-

Wtarted wit( t(e Xter4ze frand o1 Enditeb on Yanuarx 8++ü and transé
1erred to Rassi.o Lutti on Yanuarx 8+0'M 
@Preparinh and 1oDDowinh t(e annuaD mudhetsM 
@Aesearc(inh and anaDxjinh t(e co.petitors in NurIex and in t(e hDomaD 
.arIet as weDD as t(e previous xear;s saDes and Iex trendsM 
@LirectDx in touc( wit( t(e cDients and traininh t(e tea.s 1or t(e upscaDe 
custo.er serviceM 
@Sttendinh t(e coDDection .eetinhs and anaDxjinh t(e product, t(e 1amric 
and .aIinh t(e proper decisions and ensurinh t(at t(e coDDection .eets 
t(e criteria and t(e needs o1 t(e Rassi.o Lutti custo.erM 
@PDacinh orders 1or t(e stores in NurIex and ensurinh t(at t(e product 
voDu.es and order qows are opti.ijed in order to ac(ieve tarhet saDes 
om3ectivesM 
@Kmservinh t(e me(avior o1 t(e products durinh t(e rehuDar s(op visits, 
preparinh product reports and weeIDx trans1ers metween storesM 
@Ranahinh new store openinhs5 product muxinh, deDiverx o1 t(e product, 
store pDanninh and coordinatinh t(e tea.M 
@ControDDinh saDes and (ourDx e.pDoxee mudhets as weDD as t(e heneraD 
ebpenses o1 t(e storesM 
@SnaDxjinh stocIs, co.paratives and t(e saDes reports weeIDx as weDD as 
supervisinh t(e distrimution c(artsM 
@Wupportinh internationaD countries 1or new openinhs and ot(er seasonaD 
preparationsM 
@gnsurinh t(at t(e Rassi.o Lutti i.ahe and t(e heneraD om3ectives are 
.aintained in t(e storesM 
@Preparinh seasonaD trend anaDxsis and traininhs 1or t(e storesM 
@OorIinh wit( t(e Oindow and t(e VR tea. in order to trans.it t(e 
correct i.ahe o1 Rassi.o Lutti as weDD as increase t(e saDesM 
@Preparinh t(e PA activities wit( t(e Co..unication Lepart.entM 
@Aeportinh directDx to t(e Jead K/ce in Wpain and responsimDe o1 a tea. 
o1 "++ peopDe in t(e rehion o1 NurIexM
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Buyer–Womenswear
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AesponsimDe o1 t(e i.ported mrands and t(e private DameDsM 
@SnaDxje t(e previous xear;s saDes and t(e season;s Iex trends in order 
to identi1x t(e principaD saDes re4uire.entsM 
@No delne t(e muxinh structure and seDect t(e hoods wit(in t(e mudhet 
t(at is delned mx t(e pDanninh & controD depart.entM 
@Behotiate t(e prices and deDiverx dates wit( t(e suppDiersM 
@|ar.ent purc(ase and pDace orders mased on heohrap(icaD attrimutes o1 
aDD l1tx two UHR stores and distrimutersM 
@Prepare, Daunc( and .anahe a private DameDM )1oDDow eac( step o1 t(e 
deveDop.ent, production, har.ent circuDation and .arIetinhT 
@Sssure t(at t(e purc(ase order deDiverx sc(eduDe is .et and suppDiers 
are .eetinh contractuaD criteria to 1aciDitate 3ustéinéti.e deDiverxM 
@Ranahe suppDier per1or.ance 1or purc(ased products and assure t(at 
aDD aspects o1 t(e purc(ase to pax.ent are .aintainedM 
@fuiDd stratehx 1or cost reduction opportunitiesM 
@Forecast, stocI controD, .onitor saDes and 1oDDowéup o1 t(e .erc(ané
diseM 
@Provide custo.er needs and assure satis1actionM 
@LeveDop and ebecute trade reDations wit( newMpotentiaD suppDiers )pricé
inh, prolt .arhins, voDu.eT 
@NPrepare and presentN anaDxsis o1 t(e upco.inh 1as(ion trends to t(e 
stores and distrimutorsM 
@AehuDar store visits and a constant qow o1 co..unication wit( t(e store 
.anahers in order to receive necessarx 1eedmacIsM)product, custo.ers, 
.arIetT 
@Prepare t(e mrand Daxouts 1or t(e store openinhsM

Assistant Designer, Design Department
fetsex Yo(nson 2 Yun 8++" é Suh 8++7

LeveDop.ent and sa.pDinh o1 t(e upco.inh coDDectionM 
@AesponsimDe o1 t(e coordination o1 t(e macIstahe durinh Bew UorI Fas(é
ion OeeIsM 
@Wourced tri.s and 1amric do.esticaDDx and internationaDDx as weDD as 
nehotiated wit( pricinhM 
@Sssisted fetsex Yo(nson durinh weeIDx har.ent lttinhs in order to adé
3ust and i.prove t(e sa.pDesM 
@Prepared tri. and 1amric s(eets and worIed interactiveDx wit( t(e proé
duction depart.entM 
@ConsuDted and advised desihn on 1amric seDectionM

Education & Training

0üü- é 8++8 Savannah College of Art and Design
fFS, fFS Fas(ion

0üüO é 0üüO Central St. Martins in London
Certilcate, Fas(ion Lesihn and LeveDop.ent


