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About

-ntrepreneurial anI inno)ati)e Cxle)el -yecuti)e TitS Marketing, BtrategO anI (etail 
bperations eypertise of RayiRising sales groTtS, proVta.ilitO anI aTareness of 
tSe TorlIxclass .eautO .ranIs9 +& Oears of full P3d responsi.ilitO on international 
le)el for 5A countries in -M-1 region9 WA& Oears of crossxfunctional teaR leaIx
ersSip Nsales, Rarketing, training anI Ie)elopRent, coRRunication, store Iesign, 
Vnanceh9 Lrack recorI of Iri)ing .estxinxclass oRnicSannel consuRer eyperiences 
anI retail Ie)elopRent9 Digital Rarketing eypertise9 Passionate a.out inno)ation 
anI .usiness transforRation9

U(1vDB Kb(H-D KmLé

-stGe dauIer |roTtS Bolutions da. mCv PSarRaceuticals LiIO

EniteI -urope éolIing KorlI UeautO -yperts

Experience

Business Strategy & Digital Marketing Consultant
|roTtS Bolutions da. 2 bct 0�0� x voT

1I)ising coRpanies on coRRercial acti)ities NU0U anI D0Ch, Rarketing 
anI presence on tSe mnternet anI social ReIia on go to Rarket strategO, 
neT proIuct anI ser)ice Ie)elopRent, process Iigitalisation, excoRx
Rerce, Iigital Rarketing anI social ReIia strategO IirectlO anI tSrougS 
agencies Dialectica, Ma)en, 1lpSaBigSts, ColeRan (esearcS9 HeO clients 
Zv-:1 ser)ice for inIi)iIual custoRers anI fragrance professionals9 Perx
sonal perfuRes, scent creation ateliers, perfuRe forRula Ie)elopRent, 
consulting Sttps/zzTTT9neJaxparfuRs9coR Zqw K-U Digital )isi.ilitO anI 
acjuisition strategies agencO Sttps/zzTTT9#)Te.9coR

EMEA Brand General Manager MAC, Too Faced Travel 
Retail
-stGe dauIer 2 bct 0�WA x qun 0�W+

deI M1C CosRetics, €W prestige Rakeup .ranI across 5A countries of 
-M-1 TitS P3d responsi.ilities in tSe region9 (etail sales XW��M, W��& 
points of sale, teaR of A�� talents9 éas Iri)en retail, TSolesale, Iistrix
.ution eypansion anI .ranI aTareness anI Sas Ieli)ereI signiVcantlO 
SigSer tSan inIustrO a)erage proVta.ilitO9 

1cSie)eRents
ZbptiRiseI bP-4 structure anI acSie)eI %�; sa)ings in L3-’ increaseI 
FL- proIucti)itO .O 0�;, increaseI Rarketing acti)ation .uIget .O 0A;9 
LransforReI anI IigitaliseI eIucation function anI Ie)elopeI neT rex
tail concepts tSat iRpro)eI consuRer sSopping anI ser)ice eyperience9

Z(e)olutioniseI anI rationaliseI proIuct portfolio strategO9 mncreaseI 
BCE proIucti)itO .O up to 5��;9 (eIuceI assortRent .O %�; Raintaining 
tSe total sales )alue/
x dauncSeI Lra)el (etail -yclusi)e proIucts anI ser)ices anI greT tSeir 
MbU froR �; to W5;9 
x De)elopeI anI successfullO applieI neT wM tools iRpro)ing keO catex
gories– perforRance9 
x DesigneI anI eyecuteI poTerful oRnicSannel storOxtelling caRpaigns 
for star proIucts9

Z|reT M1C .ranI aTareness across -M-1 region anI RayiRiseI .usix
ness TitS keO consuRer segRents Ne9g9 sales to CSinese tra)ellers Sas 
groTn up to A 6 W� tiRes in selecteI storesh/
x CreateI anI iRpleRenteI 57� action plans .O keO retailer, keO nationx
alitO, Ra#or airports, keO tra)el RoRents9
x De)elopeI in8uencer colla.oration anI coRRunication strategies acx
corIing to nationalitO of tra)ellers

ZdeI .ranI Iigitalisation in Lra)el (etail -M-1
x mntroIuceI inxstore retail tecSnologO NC(M, ser)ice reser)ation, )irtual 
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trOxon, social ReIia aggregatorh
x dauncSeI reser)e 3 collect concept in Ra#or airports of .ranI presence9

Brand General Manager MAC CEI
-stGe dauIer 2 qul 0�W� x Bep 0�WA

Kas selecteI .O -M-1 teaR to groT M1C (ussian .usiness, ensure top 
.ranI stanIarIs, roll out Iistri.ution protecting dD|, culti)ate relationx
sSip TitS retail partners, -M-1 anI glo.al teaRs9 -yceeIeI coRpanO–s 
eypectation .ringing (ussia to tSe €W M1C Rarket of Continental -urope 
Nin terRs of retail sales NX$�Mz Oearh, proVta.ilitO anI store proIucti)itOh9

1cSie)eRents
ZLripleI sales anI Iistri.ution in % Oears9 1cSie)eI (etail Bales X$�M/
x De)elopeI anI eyecuteI Iistri.ution strategO across 7 countries anI all 
keO cities eypanIing froR W0 to 7� stores9
x Dro)e sales groTtS NC1|( 5A;&h Raintaining Iou.le Iigit like Ioor 
groTtS9

ZDeli)ereI recorI vbP )alue increases NQ tiRes in 5 Oearsh9
x De)elopeI anI iRpleRenteI tSe sOsteR of retail eRploOee Roti)ation 
resulteI in reIuction of staR turno)er .O 0�;, groTtS of custoRer satx
isfaction anI FL- proIucti)itO increase .O WA;9
x bptiRiseI coRRercial terRs for tSe retail partners .aseI on progresx
si)e .oniVcation for Reeting IeVneI HPms9 

ZDeVneI rejuireRents, prioritiJeI features, anI launcSeI excoRRerce 
.usiness 3 C(M acSie)ing W�; of excoR MbU9
ZCreateI anI RaintaineI tSe culture of ser)ice eycellence across tSe 
region9 |aineI top score in -M-1 ROsterO sSopper9 
Zb)ersaT acti)itO of M1C 1mDB FunI in (ussia anI CmB N.uIget SWMx S5M 
a Oearh9

Brand General Manager Darphin, Aveda Russia
-stGe dauIer 2 qan 0��Q x qun 0�W�

Kas proRoteI .O tSe -M-1 teaR anI aTliate |M for tSe general Ranx
ageRent role responsi.le for X5M retail sales9 deI sales, Rarketing anI 
retail eRploOee eIucation TitS full accounta.ilitO for DarpSin .ranI 
P3d9 
Zb)ersaT tSe transition of tSe recentlO acjuireI .ranI froR tSe Iisx
tri.utor into -dC (ussia anI spearSeaIeI a neT pSarRacO Iistri.ution 
cSannel9 
ZCreateI anI eyecuteI go to Rarket strategO 1)eIa anI UeautO Uank 
.ranIs in tSe (ussian Rarket9

Marketing Director Estee Lauder
-stGe dauIer 2 qan 0��7 x Dec 0��$

deI Rarketing function of -stee dauIer .ranI across all 5 proIuct catex
gories9 Dro)e sales forecasting, aI)ertising N.uIget XAMh, traIe Rarketx
ing, )isual RercSanIising9 1cSie)eI Rarket sSare groTtS .O W�;, .ranI 
aTareness groTtS .O 0�;9

Group Brand Manager P&G Fine Fragrances
EniteI -urope éolIing 2 qun 0��% x Dec 0��A

deI traIexRarketing anI P( acti)itO of P3| Vne fragrance portfolio in 
(ussia

Head of New Projects
LiIO 2 Bep 0��W x MaO 0��%

deI personal care .ranIs Ie)eloppeRent aRI launcSes

Senior Marketing Analyst
mCv PSarRaceuticals 2 Mar W++Q x Mar W+++

Sales & Business Development Director EMEA
KorlI UeautO -yperts 2 bct 0�00 x voT

De)elopRent of .eautO .ranIs internationallO



Education & Training

0�0� x 0�00 EFAP 
MU1, Digital Marketng 3 Uusiness

0�WQ x 0�WQ IMD Business School
-yecuti)e eIucation, Digital Disruption 

0��� x 0��W Strathclyde Business School
Master of Bcience, mnternational Marketing

W++5 x W++Q Chelyabinsk State University
Master, KorlI -onoRO


