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About

STSYAI)ABI(IYO & CHMMT)ICAYIH) I) FASXIH) & (TRT3O
Expert in 60f Marketing & Communication I Brand Strategy I Partnership I CS3 
strategy

It all starts with sincerity o! purpose '
Passionate about know-how, innovation and circularity, I.m committed to promot-
ing and supporting the sustainable trans!ormation o! FASXIH) & (TRT3O compa-
niesz
I like to help people and organi?ation to schi!t, to progress, to commit them to 
positive trans!ormation and to align their communication to the sustainable goalsz

YH LH YXIS
Shi!t the narrative
(ead with science
Change behaviours and practice
3eimagine values
Lrive advocacy

Xow did I get here�
’ 3ecently graduated !rom IFMGs 2lobal Fashion Management Executive MBA NClass 
o! "f""U, I am a lover o! brands with strong L)A and I.ve developed a deep expertise 
in CS3 strategyz 
Yhe climate change is a key challenge that also drives growth opportunities, which 
I wrote a thesis on, titled WCS3, A 1I))I)2 CI3CT(A3 ECH)HMIC MHLE(Wz

’ MO CA3EE3 PAYX
5+K years working in Image, Awareness & Inéuence Marketing with International 
development, great culture and valuesz

’ I) BH)TS
(ive in Paris but, worked all over France, TSA, Australia, Asia, EMEA, Tè and emerg-
ing countriesz
I love A3Y, LESI2), FASXIH), YECX and )AYT3Ez

B3A)LS 1H3èEL 1IYX

Business France CB )ews Instinct Cr|ateur Institut Français de la Mode

Moreau Paris Premi:re Vision Yhe 1oolmark Company

Experience

Eco Campaign Sustainability French Consultant
Yhe 1oolmark Company J Apr "f"6 - )ow

Supporting Marketing & 60f Communication campaign strategy thanks 
to=
French Market Approach I Fashion Hutlook
3egulatory compliance
Aligning communication to the sustainability goals
Lriving advocacy

Fashion Sustainability & Communication Consulting
 J >an "f"6 - )ow

B3A)LS YXAY A(3EALO Y3TSY ME= YXE 1HH(MA3è CHMPA)O, P3E-
MIE3E VISIH)zzz

I support positive trans!ormation o! your company, !rom your purpose, 
to your business model, strategy, roadmap, collective commitmentzzz 
right through to communicationz I make your CS3 strategy a growth 
driver, step by stepz

https://www.dweet.com/
https://www.dweet.com/consultants/pqMrMhU6x
https://www.linkedin.com/in/vanessafrancois


j4 2iving consumers and trends CS3 insights
j4 3ethinking your brand strategy Nbrand plat!orm, brand content & 
positioningU
j4 3ethinking your business model Nsustainability j 3HIU
j4 Promoting your CS3 initiatives Nno greenwashingU
j4 Aligning !ashion communication to the European sustainability regu-
lations
j4 Inéuence & P3 Nbased on a solid ecosystemU
j4 Engaging your partners, communities and employees 

MO ERPE3YISES

CHMMT)ICAYIH) & MA3èEYI)2
60f Communication & Marketing Strategy I Inéuence & P3 I Brand Strat-
egy NBrand plat!orm, Brand content, N3eUpositionning, 60f activationU l 
ProÈect Management I Business Levelopment & Partnership l Managerial 
Yransition I International Coordination I Management

CS3
CS3 strategy I Partnerships
CS3 Business model I Eco-design I 3ecyclability I 3ental I Second hand
Consumers and trends CS3 insights J Yrends !orecasts
CS3 3eporting I Ecological Yransition I Carbon balance
3egulatory Compliance I European & International sustainability regula-
tions

’ YH2EYXE3
1e can get involved in positive impact proÈects, create desirable changes 
& reinvent the Future o! Fashionz

            

    
    

    
        Voir moins

Fashion-Tech Ambassador
Premi:re Vision J >an "f"6 - >un "f"6

For a more responsible Fashionz
Increase awareness o! "f Fashion-Yech startups among luxury and !ash-
ion brands, introducing digital solutions !or transparency, traceability 
and ecoconceptionz

Brand content  WSmart Yech 1hite PaperW
1hy Smart Yech is trans!orming Fashion� Ligital solutions !or a Sustain-
able Fashionz
3ewriting French versionz

Executive MBA, Global Fashion Management
Institut Français de la Mode J Aug "f"5 - >an "f"6

Ligital / Sustainability / Change o! consumers behaviours

In partnership with the FIY in )E1 OH3è and XH)2 èH)2 Polytechnic 
Tniversityz 
1ith a true international perspective, it prepares high-potential execu-
tives !or top-level managerial responsibilities in the !ashion and creative 
industries at largez

Q International 3etail Seminars= )E1-OH3è / XH)2-èH)2 / MERICH / 
PA3IS

ProÈects=
XE3MZS
CXA)E(
2TCCI
SCXIAPA3E((I
MESSIèA
SYE((A MCCA3Y)EO
VESYIAI3E CH((ECYIVE
>AC8TEMTS



(H3H PIA)A
B3T)E((H CTCI)E((I
A9 FACYH3O
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        Voir moins

Head of Global Communication and Marketing
Moreau Paris J Sep "f"f - Aug "f"5

French brand o! luxury leather goods
3esponsible !or increasing the International awareness o! the brand 
NTSA, Tè, >apan, China, F3U by proposing a new Communications / P3 
strategy and e-Marketing planz (eading International teams NTè, >apan, 
TSAU and Q agencies NP3, SEH/SEA, e-commerce and Ligital content cre-
ationUz

Head of Communication, Marketing & PR Partnership
Instinct Cr|ateur J Sep "f5“ - Sep "f"f

Fashion label !or emerging !ashion designers
In charge o! Marketing, Communication and Partner strategy plan and 
implementing the operational by leading a team o! 6 people Ndigital / 
content social / eventsUz 3epositioning the label Ndiversity, inclusion and 
CS3U and deploying an inéuential P3 strategyz

Head of brand & International Communication 360
Business France J Aug "f5+ - >an "f5”

French government agency
3esponsible !or promoting the economic attractiveness o! France, high-
lightning its °savoir-!aire€, creativity, innovation and entrepreneurship, all 
sectors combinedz Piloting and running a 60fX cross-channel and digital 
campaign in ” countries NTSA, Europe, AsiaU so-called WCreative FranceWz 
Budget Y“Mz (eading a committee o! "f private and public partners NALP, 
Air France, Pernod, Airbus, France Media Monde, Ministries etczUz

Corporate Communications Project Manager ASIA
Business France J Aug "f55 - >ul "f5+

In charge o! implementing the global communication strategy !rom the 
X8 within Asian subsidiaries and animating the Asian & B3ICS commu-
nities set up in France N5fffK companies !rom èorea, China, Bra?il, India, 
>apan, 3ussiaUz Leveloping private & public Partnerships NEmbassies, CCI, 
Leloitte, Ma?ars, BPI etczUz

Communication/Account Manager
CB )ews J Lec "ff” - Lec "f5f

3esponsible !or developing the digital section o! CB1eb le Club and 
building the operational and digital marketing strategyz

Marketing/Account manager
CB )ews J Sep "ffQ - Lec "ff”

In charge o! operational marketing, developing a BtoB port!olio Nagen-
cies, advertisersU and managing events Partnershipsz

Education & Training

"f"5 - "f"" Institut Français de la Mode
Executive MBA, 



"ff6 - "ff6 ESG Management School
Master in Marketing and Advertising, 

"ff5 - "ff" Université Paris-Est Créteil (UPEC)
Master.s degree in Commercial engineering, Specz in Management, 


