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About

bisiAility Iccelerator, Business Facilitator, and Partner of Brands

j am an entrepreneurial Senior Business Development Manager within the luxury 
industry specialising in the .ewellery, fashion and the lifestyle sectork j worO with 
Arands and Ausinesses all over the world helping them internationalise and digitise 
in a gloAal marOetk /ne of my strengths is managing new Ausiness initiatives from 
concept through to execution and ongoing evaluation - worOing across e-com-
merce, retail and wholesalek 
  
j am passionate aAout Auilding Ausinesses and Arands seeing them grow and 
prosperk j have a tracO record of eCectively assisting companiesHArands with the 
identiVcation and translation of their Ausiness development needs that result in 
measuraAle and sustainaAle improvements, most importantly around strategy, 
sales and international expansion, category development, Aranding and supply 
chaink

j thrive on developing Ausinesses, helping them maximise growth & proVt in na-
tional and international marOetsk  
j hold a Masters in jnternational Business and studied Luxury Management at ESSET 
Business School in Paris with LbMNk

SKjLLS
Luxury Brand MarOeting & Management
Business & Tategory Development
Business Strategy
Strategic Planning
Sales
Wraining
Business 1egotiation 
MarOeting
/perations
Management
Developing jnnovative and Treative ideas that separate you from the rest

BRI1DS |/RKED |jWN

2stDiAs Aitchingand.unOfoodkcom Bitching and JunOfoodkcom

Tonsultant - Business Development - Fashion Kingdom Tome Igency MI|j

Whe |ilderness Society Iustralia

Experience

Senior Business Development Specialist
Tonsultant - Business Development - Fashion 0 May 7:2Y - Dec 7:2Y

|orOing with Arands on their Ausiness goals

Solace London 8 Pro.ect Managed - 1ew (orO Fashion |eeO SS2) deAut, 
Solace Pop Up Store Shoreditch, 1( Press Eventk
Nuedash8 Wech Startup 6Partner; ShoppaAle jn4uencer Ippk Strategy 
Treation and Sales jmplementationk
Tats Bros8 Business Planning, Process jmplementation, Sales and Mar-
Oeting Strategy

Business Development Manager
MI|j 0 /ct 7:2G - May 7:2Y

1ational & jnternational wholesale, and Ausiness development for Lux-
ury Statement Jewellery Brand
MarOeting and E-commerce development and management
1ew product platforms, hypothesis driven development and creation, 
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inclk range planning, product pricing etck
Strategy and Brand development 
Delivering improvement through the analysis of relevant dataq analytics, 
user & competitive research and marOet trends
Strategic planning to Auild success of the Ausiness, worOing closely with 
the TD and MD

Interim General Manager ( Secondment from Kingdom 
Come)
Bitching and JunOfoodkcom 0 Jul 7:2’ - Iug 7:2’

Bitching and JunOfoodkcom is a London-Aased fashion house running 
their own in-house laAel, online store, collaAorations and Alogk

jnterim 9eneral management while the creative directors stepped out to 
set the Ausiness up for an investment opportunityk

Founder - Consultancy and Boutique Sales Agency 
(Fashion and Jewellery)
Kingdom Tome Igency 0 FeA 7:22 - Ipr 7:2G

Kingdom Tome is a Aouti%ue agency that delivers tailor-made consult-
ing, communication and sales services representing some of the most 
directional Iustralian Arands as well as some of the UK$s most successful 
niche laAels, with a focus on innovation, design, and %ualityk 

Kingdom Tome is the agency to forge, Auild and sustain your presence 
in the gloAal fashion scenek

Kingdom Tome understands the seriousness of sales and worOs to-
wards delivering a productive sales strategy for each clientk Whe agency 
specialises in supporting and promoting emerging and estaAlished UK 
designers and taOes a vested interest in helping a Arand grow from 
infancy to maOing a Aig splash on the international frontk

Management of G laAels nationally and internationally
Sales planning and forecasting
Business strategy
Product mix, development and new product platforms
MarOet trends and competitor analysis
Sales analysis
Brand sourcing and curation for retailers
Research and forecast trends
Brand strategy 
Supply chain networO
E-commerce development
/mni retail analysis

Manager
Aitchingand.unOfoodkcom 0 Jun 7:2: - Dec 7:2:

National Sales Manager
Whe |ilderness Society Iustralia 0 Jul 7::) - Sep 7::3

Is 1ational Manager j attained highest turnover in Y years for the or-
ganisationk My program 6|D program; was responsiAle for fuelling ):' 
of the Audget with a turnover of �2é million a yeark
Ichieving ac%uisition targets & all KPj·s for the |ilderness Defenders 
programk 
Management of G State Managers and 2 NR Manager
Ind their team of 27: people
Provide strategic planning and policy development for the |ilderness 
Defender Program in consultation with the |ilderness Defender Pro-
gram Manager
Ensuring standard training, coaching and development programs are 
used nationally
Lead and produce a 1ational campaign
Treate and drive new fundraising and training programs 
ResponsiAle for the development of national staC recruitment, retention 
and reward programs 
TontriAute to 1ational management PkLkU 6phone linO ups; to ensure 
eCective running of the |ilderness Defender Program�



ECective human resource management of State Management Weam 
Management of fundraising teams through State Managers
Monitoring the evolution and implementation of current training systems 
through the State Management Weam
Ensure productive liaison Aetween head of fundraising and |D director
Ensure accurate reporting from all regional centres 
Ensuring interactions Aetween |DT·s and the puAlic represent W|S jnc 
accurately, responsiAly, eCectively and in a manner that generates puAlic 
support for W|S jnc·s goalsk

Regional Director
Whe |ilderness Society Iustralia 0 Dec 7::’ - Jun 7::)

Promotion earned whereAy j shared responsiAility in assisting 1ational 
Manager and Aecame part of the national management teamk

9enerated strategies and programs to ensure that Audgeted targets 
are reached within their region through development of the |ilderness 
Society·s defender teamsk
Iccrued �3, 27:, :YG in revenue for the charity
|as the highest grossing manager for the period  employed Ay the |D 
programk Iccrued an average of Y: ' of all  proVts to the |D program 
and Whe |ilderness Society·s national programk

Business Development & Strategic Partnerships Manag-
er at 1stdibs.com
2stDiAs 0 Jan 7:2) - 1ov 7:7é

Whe Most Beautiful Whings on Earthz E-Tommerce - Retail - Wech - Luxury
2stDiAs is a leading online marOetplace for extraordinary designk Selling 
vintage, anti%ue and contemporary furniture, home d5cor, art, Vne .ew-
elry, watches and fashionk

Leading supply partnerships and non standard agreements such as pri-
vate sales 6supply; at 2stdiAs across all verticals - Treate & jmplement 
strategic frameworO & process to streamline and capitalise on 9Mb
jdentify, assess and negotiate partnerships worOing cross functionally 
with internal and external staOeholders to ensure successful launch and 
management 
Strategic Partnerships - Source, negotiate and develop multimillion � 
Strategic Partners to the program that deliver 9Mb commitment, growth 
and Aranding opportunities
9loAal Ic%uisition - Supply 6Jewellery and Fashion - Inti%ueHbin-
tageHSigned & 72c ; 
TollaAorations and Exclusives
Business Development
Luxury Strategy Treation for Supply, Tonversion and Brand Iwareness
MarOet Inalysis & Tompetitive Positioning - Understands Buying Wrends 
and Patterns
1ew Tategory DevelopmentWhe Most Beautiful Whings on Earthz E-Tom-
merce - Retail - Wech - Luxury 2stDiAs is a leading online marOetplace for 
extraordinary designk Selling vintage, anti%ue and contemporary furni-
ture, home d5cor, art, Vne .ewelry, watches and fashionk Leading supply 
partnerships and non standard agreements such as private sales 6supply; 
at 2stdiAs across all verticals - Treate & jmplement strategic frameworO & 
process to streamline and capitalise on 9Mb jdentify, assess and nego-
tiate partnerships worOing cross functionally with internal and external 
staOeholders to ensure successful launch and management Strategic 
Partnerships - Source, negotiate and develop multimillion � Strategic 
Partners to the program that deliver 9Mb commitment, growth and 
Aranding opportunities 9loAal Ic%uisition - Supply 6Jewellery and Fashion 
- Inti%ueHbintageHSigned & 72c ; TollaAorations and Exclusives Business 
Development Luxury Strategy Treation for Supply, Tonversion and Brand 
Iwareness MarOet Inalysis & Tompetitive Positioning - Understands 
Buying Wrends and Patterns 1ew Tategory Development

SOills8 1ew Business Development N Strategic Partnerships N jnternational 
Business N Sales Management N E-Tommerce N Business jntelligence 6Bj; N 
jnternational Sales N /rganiOation SOills N 1egotiation N Tommunication N 
1ew Business /pportunities N Business Strategy N Business Development



Education & Training

7:2G - 7:2G ESSEC Business School
Luxury Management 6LbMN; MBI , Luxury Management 6LbMN;

7:2G - 7:2G Loughborough University
European Summer School for Idvanced Management, 

7:2P - 7:2G The University of Queensland
Masters /f Business 6 jnternational;, Business and MarOeting

QUT (Queensland University of Technology)
Bachelor of Business, 


