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About

’y passion for both the art of creativity and the Lorld of business has alLays been 
a driving force in my life, Lhich motivated me to pursue my bachelorOs degree in 
)ashion Musiness at (S’UD .niversity in ParisH E received a Cighly 2ommended 
Conours degree in Wovember 010: Lith the title Director of 2ommercial Strategyx 
Cead of ’arketing and 2ommunications in the )ashion EndustryH Bith valuable 
industry e-perience, and a strong understanding of fashion marketing and commuR
nications, E shoLcase my e-pertise by providing both creative and strategic insightsH 
’y background and skills alloL me to bring innovative ideas to life, combining my 
analytical mindset Lith a keen eye for the fashion industryH
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Experience

In uencerMakrgetinCMdoorPinktor
8ina Yricot AM J 3un 010• R Sep 010•

· Kesponsible for overseeing in'uencer marketing strategies for WorLay 
and )inland
· Encreased tra9c, sales and brand aLareness Lithin markets by building 
and maintaining relationships Lith content creators and agencies
· ’anaged in'uencer content and ensured that campaigns Lere in line 
Lith brand identity

Skillsx Enterpersonal Skills q ’icrosoft U9ce q En'uencer ’arketing q Social 
’edia 2ommunications q Digital ’arketing q 8roLth Strategies q Mrand 
ALareness q Social ’edia q 2ontent Strategy q Digital 2ommunication q 
Strategic 2ommunications q Social ’edia ’arketing

skiPMaePikMakrgetinCMAmmimtknt
8ina Yricot AM J ’ay 010: R ’ay 010•

Kesponsible for all paid social channels and strategies for )inland and 
WorLay, and for 8ermany from Uctober 0100x
· 8enerated groLth in TPEs across all platforms F)acebook, Enstagram, 
YikYok, Snapchat, PinterestN
· Strengthened the brand DWA and developed a more distinct brand 
image
· Kesponsible for dataRanaly|ing, countryRspeciVc adaptations, and budR
get allocations
· Encreased tra9c and revenue, Lhile simultaneously creating brand 
aLareness and keeping our channels optimi|ed

Skillsx Activations q SLedish q Enterpersonal Skills q 2ommunication q ’iR
crosoft U9ce q YeamLork q Social ’edia 2ommunications q Digital ’arR
keting q 8roLth Strategies q Mrand ALareness q (nglish q ’arketing q ’edia 
Planning q Social ’edia q 2opyLriting q Data Analysis q ’edia Kelations q 
’arket Analysis q 2ontent Strategy q Paid Social ’edia q Digital 2ommuR
nication q Musiness Kelationship ’anagement q Presentations q Strategic 
2ommunications q )acebook Ads ’anager q Social ’edia ’arketing

akrgetinCMknPMdoSSunicktionmMAmmimtknt
Aarikka Uy J ’ay 0101 R Aug 0101

8ained full responsibility for the brand5s social media accounts and 
strategiesx
· 8enerated groLth on all active social media platforms
· 2reated content for a distinct brand image and stronger brand DWA
· Urgani|ed and strategi|ed launches for neL collections
· Assisted in internal and e-ternal communications for the brand, as Lell 

https://www.dweet.com/
https://www.dweet.com/api/redirectToPreSignedFileUrl?objUrl=https%3A%2F%2Fs3.eu-west-2.amazonaws.com%2Fprivate-assets.dweet.com%2Fportfolios%2FAnette-Oksavirta-AWrkYwEAm.pdf%3Fresponse-content-disposition%3Dattachment%253B%2520filename%253D%2522Anette%2520Oksavirta%2520Portfolio.pdf%2522
https://www.dweet.com/consultants/IWquEgqrh
https://www.linkedin.com/in/anette-oksavirta


as photographing, copyLriting, and editing
· Assisted in campaign photoshoots and Lebsite management Lhen 
needed

Skillsx Activations q SLedish q Enterpersonal Skills q 2ommunication q ’iR
crosoft U9ce q YeamLork q Unline 2ontent 2reation q Social ’edia 2omR
munications q Digital ’arketing q 8roLth Strategies q Mrand ALareness 
q 2ontent 2reation q Public Kelations q (nglish q Social ’edia 2ontent 
2reation q )innish q ’arketing q Digital Production q ’edia Planning q Social 
’edia q 2opyLriting q Data Analysis q ’arket Analysis q 2ontent Strategy 
q Digital 2ommunication q Presentations q Strategic 2ommunications q 
Social ’edia ’arketing

akrgetinCMAmmimtknt
Aarikka Uy J Aug 01:4 R Apr 0101

· 2reated and managed the content for the brand5s social media acR
counts
· Kesponsible for ideas to refresh the brand image, strengthen the brand 
DWA and groL the brand e7uity through strategy planning and creating 
engaging content

Skillsx Activations q 2ommunication q Social ’edia 2ommunications q DigR
ital ’arketing q 8roLth Strategies q Mrand ALareness q 2ontent 2reation 
q Social ’edia 2ontent 2reation q Digital Production q ’edia Planning 
q Social ’edia q 2ontent Strategy q Digital 2ommunication q Strategic 
2ommunications q Social ’edia ’arketing

hwolrooSMAmmimtknt
MUUW Paris J 3an 0101 R 3an 0101

Paris )ashion Beekx
· Prepared and organi|ed the shoLroom Lith collections from various 
brands
· DeVned and implemented a creative visual merchandising strategy
· Assisted Lholesale clients during their purchasing processes Lith 7uick 
actions and insights
· Borked backstage at the Ced ’ayner fashion shoL Fa brand Le repreR
sentedN

Skillsx Enterpersonal Skills q 2ommunication q (vent Planning q YeamLork q 
)rench q Special (vents q Mrand ALareness q Public Kelations q ShoLrooms 
q )ashion ShoLs q 2ustomer Service q (nglish q ’arketing q Sales q Musiness 
Kelationship ’anagement

hkRemMknPMakrgetinCMAmmimtknt
Evana Celsinki J ’ay 01:4 R 3ul 01:4

E Lorked for Paola Suhonen during my summer internshipx
· ’anaged M02 and M0M sales and client relationships
· Kesponsible for the storeOs visual merchandising, as Lell as overall 
marketing, communications, and PK for the brand
· En charge of organi|ing popRup shops, client evenings and brand 
events
· Assisted in photoshoots for both eRcommerce and upcoming camR
paigns

Skillsx Activations q Enterpersonal Skills q 2ommunication q (vent Planning 
q YeamLork q wisual ’erchandising q Social ’edia 2ommunications q 
Digital ’arketing q 8roLth Strategies q Mrand ALareness q ShoLrooms q 
2ustomer Service q (nglish q )innish q ’arketing q Social ’edia q Sales q 
’edia Kelations q ’arket Analysis q Digital 2ommunication q Social ’edia 
’arketing

subRicMOeRktionmMAmmimtknt
Yotem )ashion Paris J )eb 01:4 R )eb 01:4

Paris )ashion Beekx
· Assisted in events such as fashion shoLs and cocktail evenings for 
YAYKAS, Iiu 2hao and Yhierry Iasry
· ’aintained the shoLroom and handled product sample deliveries and 
returns
· Documented both digital and traditional media coverages
· ’anaged media lists and tracked our PK performances



Skillsx Enterpersonal Skills q 2ommunication q YeamLork q )rench q SpeR
cial (vents q Mrand ALareness q Public Kelations q ShoLrooms q )ashion 
ShoLs q 2ustomer Service q (nglish q ’arketing q ’edia Kelations q ’arket 
Analysis q Musiness Kelationship ’anagement

hwolrooSMAmmimtknt
Plan z Paris J 3an 01:4 R 3an 01:4

E Lorked for Yony WeLsham for the brand Sagittaire A during the Paris 
)ashion Beekx
· Urgani|ed the shoLroom and maintained the visual merchandising to 
be in line Lith the brand image
· Supported Lholesale clients during their purchasing processes Lith 
7uick actions and insights
· Assisted at the brandOs collection presentation event and during eRcomR
merce photoshoots

Skillsx Enterpersonal Skills q 2ommunication q YeamLork q )rench q Special 
(vents q Mrand ALareness q Public Kelations q ShoLrooms q )ashion ShoLs 
q 2ustomer Service q (nglish q ’arketing q Sales q Musiness Kelationship 
’anagement

doSSunicktionmMknPMsOMAmmimtknt
BA. ’aga|ine J Aug 01:  R Sep 01:

· Promoted and advertised the independent design maga|ine at industry 
events and popRups
· )ormed client relationships and managed the maga|ineOs subscription 
and singleRcopy sales at Cabitare trade fair

Skillsx Activations q Enterpersonal Skills q 2ommunication q YeamLork q 
Special (vents q 8roLth Strategies q Mrand ALareness q Public Kelations q 
(nglish q )innish q ’arketing q Social ’edia q ’arket Analysis

OemekrcwMAmmimtknt
Paloma 2ommunications UG J Apr 01:  R Apr 01:

· Kesponsible for market and competitor analysis for selected product 
groups
· Provided social media research to o er broader insights on competitor 
strategies
· Documented the results and created a presentation for the company

Skillsx 2ommunication q Digital ’arketing q (nglish q )innish q ’arket 
Analysis q 2ontent Strategy q Presentations q Social ’edia ’arketing

heSinkrMAmmimtknt
.niversity of Celsinki J 3un 01:  R 3ul 01:

Yhe international Asteroids, 2omets, ’eteors 01:  conference held in 
Celsinkix
· Assisted in multiple preparations for the seminar
· Accommodated and guided participants from all over the Lorld
· Yook care of general responsibilities to make sure the conference opR
erated Lithout any problems

Skillsx Enterpersonal Skills q 2ommunication q (vent Planning q YeamLork 
q Special (vents q 2ustomer Service q (nglish q )innish

&TceMAmmimtknt
Paloma 2ommunications UG J Apr 01:  R Apr 01:

· Prepared the o9ce shoLroom and kept it organi|ed
· 8athered and packed product samples for PK

Skillsx Social ’edia 2ommunications q Public Kelations q ShoLrooms q 
)innish

&TceMAmmimtknt
2ommunications Agency Yaitomylly UG J 3un 01:0 R 3un 01:0



· Prepared and packed product samples for PK
· Urgani|ed and cleared out old products from storage
· ’anaged mailing and other o9ce tasks

Skillsx Social ’edia 2ommunications q Public Kelations q )innish

EPucktionMDMÉrkininC

01:z R 010: Eha&éMqcoReMhupUrieureMPemMArtmMetMtecwniyuemMPeMRkM
aoPe
Machelor5s degree, Director of 2ommercial Strategyx Cead of ’arketing 
and 2ommunications in the )ashion Endustry

01:  R 01:z ÉurguMdRkmmickRM pperMheconPkr MhcwooR
’atriculation (-amination, Cigh School


