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About

hAm leader in MKRTEGhNU, PROLyCG and COMMyNhCKGhON, and assume mb a.ili-
ties to kick oS a new .usiness .b mb creati)e and leaders(ip skills:
+uccess'
1 Bb re)i)in’ REPEGGO .rand and s(oes collection, h2)e multiplied t(e turno)er .b 
03 .etween 3&&4 z 3&08:
1 Bb Creatin’ from scratc( MKh+ON BKyM .rand and .b Dnali9in’ comfb (eel 
concept, h2)e created all t(e foundations to .uild and de)elop a stron’ and suc-
cessful s(oe .usiness: 3&05' 4&TE launc(in’, 3&0=' >>& pairs sold .b crowdfundin’ 
campai’n ///WWWW 3&05H3&3&' turno)er multiplied .b 8&

BRKNL+ JORTEL JhG|

Le)anlab H 7il Male ynderwear Li)ision Maison Baum Permanent

Manufacture Bas z Collants Uer.e Repetto Paris Gi’(ts Uer.e

Experience

Co-founder & CMO
Maison Baum Permanent j 7an 3&05 - Fe. 3&33

Kround a patented ort(opedic insole, h ’a)e life to Maison Baum Paris 
Berlin wit( t(e founder
1 +et up companb principles v> bears strate’b, hmplementation plan, PzI, 
calendars, routine, responsi.ilitb distri.utiong
1 Create .randin’ from scratc(
1 hmpro)e our product concept, follow up collection de)elopments vfrom 
desi’n to prototbpe )alidationg
1 Mana’e Portu’uese production vforecast, purc(aseg
1 Tick oS and refres( +(opifb es(op in 4 lan’ua’es, animate sales online 
wit( Marketin’ plan
1 Kcti)ate di’ital communitb .b ’eneratin’ dailb di’ital content
3&05' 3 people in full time H Proof of concept wit( t(e Drst 0&& pairs sold
3&0=' Geam of 8 H ylule >>& pairs sold H 0>&& Drst clients
3&3&' Geam of 5 H � >&&& customers G) s(ow � �
ht is 8&-fold .etween 3&05 z 3&3&:
see less

Expert in Fashion Marketing & Product Over Ad/isor B 
Executi/e MGA lmobam Fashion ManageDent
 j 7an 3&0> - Lec 3&0?

1 Kd)isin’ fas(ion .rands on clarifbin’ t(eir ’lo.al Marketin’ strate’b 
and product oSer:
1 Le)elopin’ and launc(in’ new products cate’ories vs(oes, leat(er 
’oods, Yewellerb, tec(nical textile productsg:

Marketing & Commection Sirector
Repetto Paris j 7un 3&&4 - Oct 3&08

|ow did h contri.ute to t(e come.ack of a sleepin’ .eautb <
///W MyIGhPIhCKGhON B6 03 OF G|E GyRNOVER OF REPEGGO, .etween 
3&&4 and 3&08 °///
1 ByhILhNU K Vh+hONKR6 KNL PRKUMKGhC MKRTEGhNU
1 PROVhLhNU G|E PROLyCG
1 PyGGhNF FORJKRL G|E CRKFG+MKN+|hP

1 MKRTEGhNU
K >-bear-old plan 1 Operational follow-up actions, team, .ud’et 1 Vali-
dation countries plans and Marketin’ needs

1 COIIECGhON
+(oes, leat(er ’oods, readb-to-wear, dance wear:
Knalbsis of t(e market and t(e trends to de)elop t(e oSer and deDne t(e 
collection plan 1 Conduct of t(e de)elopment vplannin’, .ud’et, .rief, 
colors, fa.rics, sourcin’, tec(nical s(eets, samples, productiong

https://www.dweet.com/
https://fr.maisonbaum.com/
https://www.dweet.com/consultants/YJJ-SeVXF
https://www.linkedin.com/in/sophie-trehoret/


1 BRKNL
|armonisin’ t(e .rand, t(e products, t(e stores, t(e consumers 1 Cre-
ate some .u99 1 Kcti)ate and coordinate t(e diSerent tools as if t(eb 
(a)e alwabs .een t(ere vwindows, )isual identitb, concept of t(e stores, 
di’ital, )isual merc(andisin’, plan on and o€ine, retail and w(olesale, 
e)ents, newsletters, press oéce, look.ooks, packa’in’s, colla.orations, 
customi9ation, multic(annel, trainin’ course, :::g

M6 +GRENUG|+
1 Ui)in’ life to new o.)iousness a.out t(e products, ser)ices, concepts, 
or’anisations, operations
1 Brin’ uiditb to lead t(e reali9ations wit( success
1 OSer mb multic(annel expertise
1 yse mb leaders(ip to mana’e t(e creati)e, tec(nical and marketin’ 
teams:
see less

Chief Product OHcer
Repetto Paris j 7un 3&&& - 7un 3&&4

CIK++hCKI LKNCE z MOLERN LKNCE JEKR

1 Buildin’ a co(erent, pertinent, and lucrati)e oSer vtextile, s(oes, lu’-
’a’e, accessoriesg
1 Bein’ in c(ar’e of t(e tec(nical de)elopment
1 KdYustin’ a marketin’ to t(e sales and resales dependin’ on diSerent 
c(annels vcatalo’ues, promotions, merc(andisin’, purc(asesg

M6 +GRENUG|+
1 Refocusin’ .rands and products on o.)iousnesses
1 |a)in’ a tec(nical textile knowled’e:
see less

Chief Product OHcer
Le)anlab H 7il Male ynderwear Li)ision j Mab 0==? - 7un 3&&&

1 LeDne 7hII2s collections and launc(in’ it

M6 +GRENUG|+
1 Kct in a complex en)ironment
1 Brin’ a 4 &  approac( to t(e products:
see less

SepartDent Ttores Grand Manager
Le)anlab H 7il Male ynderwear Li)ision j Fe. 0==  - Mab 0==?

1 Promotin’ and consolidatin’ 7il turno)er v0>M g in 0==? wit( 0  
Parisian corners and a staS of 3> saleswomen
1 Referencin’ and ne’otiatin’ wit( department stores

M6 +GRENUG|+
1 Mana’in’ salesteams
1 Bubin’ and mana’in’
see less

SepartDent Ttores Grand Manager
Gi’(ts Uer.e j 7an 0==> - Fe. 0==

1 Le)elopin’ t(e turno)er v  0>M g and t(e .rands UERBE and C(ristian 
LhOR in 0& corners:

Iead Tamesperson
Manufacture Bas z Collants Uer.e j +ep 0==4 - Lec 0==8

1 Mana’in’ 7hI2s corner in Bon Marc(  t(en Ualeries Iafabette |auss-
mann department store:

Fashion Operating Partner
 j Mab 3&33 - Lec 3&33

Jork wit( Repetto2s executi)e mana’ement on product process:
Find t(e missin’ proDles in t(e ’lo.al or’ani9ation vcreati)e, marketin’ 
and tec(nical needsg:



|elp marketin’ team on s(oeH.a’ collections vfrom data analb9in’ and 
t(e .rief to samples )ia prototbpe )alidation and marketin’ plang:

Education & çraining

3&08 - 3&0 Nnstitut FranUais de ma Mode
Executi)e MBK, Ulo.al Fas(ion Mana’ement vPromotion 3&0>g

0==& - 0==3 Tup de Pub - N TEEC 
MK+GER MKRTEGhNU EG COMMyNhCKGhON, 

0=5? - 0=5= NTCç
BG+ KCGhON COMMERChKIE, 


