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About

Business ManageGent Kraduate that coGpleted the MNc in (nternational Marketing 
at NAWM' Business Nchool. (3G specialized in digital and 60b Marketing launch plans 
Iith 6 years of experience in the Luxury Beauty Business. Looking for opportunities 
in Marketing, and Digital Marketing starting Fe2ruary RbR6.
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Wstee Lauder éoGpanies L3TrUal Paris PerfuGerias |nidas

Experience

Product Manager Assistant
L3TrUal Paris J :ul RbRR - Dec RbRR

Brands1 Wxcellence and éasting éreaG Kloss Marketing strategy, de-
EelopGent support and product deEelopGent proposals. éreation of 
the coGGunication strategy and digital content Iith agencies. 'chieEe-
Gents1

Sales & Marketing Coordinator
Wstee Lauder éoGpanies J Fe2 RbRb - :ul RbR&

coGGunication. Klo2al Marketing Product deEelopGent in 2eauty prod-
ucts. Nales Y Marketing éoordinator Fe2 RbRb - :ul RbR& Wstee Lauder 
éoGpanies, LiGa, Peru Brands1 DAvj, M(éC'WL ATON and HTMMj C(L-
F(KWO Marketing plan deEelopGent, Garketing caGpaign , inEestGents 
GanagGent and analysis de data. DeEeloped Gulti-channel Garket-
ing strategies and 2enchGark of prices, proGotion and aniGations of 
coGpetitors. Lead action plans per e-retailer and negotiation Lead éOM 
pro/ect and charge of a solid clients portfolio. Monitoring of sell-out 
perforGance and perforGance on all e-retail actiEation leEers1 e-trade 
+ e-éOM + Gedia. 'chieEeGents1 PerforGace tracking1 Brand sales in-
creased 2y 4%5 Ihile the Garket groIth Ias 4&5. ProVta2ility of 2rands 
in 6 e-coGGerce retailers 2oosting total online sales groIth 2y 8b5 jTj.

Marketing Analyst
PerfuGerias |nidas J :an Rb&9 - :ul Rb&Z

Brands1 K(wWvéCj and AWv7T )cosGetics and fragancesS Oesponsa2le 
for KiEenchy Y Aenzo Garketing plan1 60b launch plan for strategic 
noEelties, Gerchandising strategy, Eisuals, deEelopGent of Garketing 
tools. (GpleGented product launch, coGGunication strategy Iith Gedia, 
PO agencies. Wxecution of e-trade aniGation plans Iith the guidelines 
'chieEeGents1 Product launch1 L3interdit fragrance, the top J in the rank-
ing of feGinine fragrances in the national Garket.

Education & Training

RbR& - RbRR SKEMA BUSINESS SCHOOL
6.9, MNc (nternational Marketing and Business deEelopGent 

Rb&R - Rb&J Universidad del Paci%co
%, Business ManageGent
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