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About

'mH a heahoned retail Drofehhional pitI extenhive exDerience in creative direction 
and Harketins for toD brandh like Aarrodh, Sakh FiftI Bvenue, and Audhonmh ya. 
CoHDan.- ' excel in deliverins iHDactful vihual HercIandihins and cuhtoHer exDeR
rienceh tIat drive haleh and enIance brand identit.-

yNBOgS WTNKEg W'MA

|r- |ark yrissh Creative KNW Conhultins Audhonmh ya. CoHDan.

Sakh FiftI Bvenue ABNNTgS LTOgTO Aarrodh

Experience

CHIEF CREATIVE OFFICER
|r- |ark yrissh Creative J 2ul /0/3 R Oop

B freelance creative pIohe Dortfolio coverh retail z leihure z cuhtoHer 
exDerience Veldh- Pleahe vihit H. Linkedin DroVle or ppp-HrHarkbrisR
sh-coH to viep H. recent pork-

CONSULTANT
KNW Conhultins J 2an /019 R 2un /0/3

B Harketins asenc. hDecialiqins in brand DartnerhIiDh and deliverins 
unijue cuhtoHer exDerienceh- Workins on a ranse of Dro:ecth includins• 
& FiftI Bvenue Bhhociationh Aolida.h caHDaisn- gehisn Y inhtallation 
of iHDactful CIrihtHah pindoph for vacant htoreh on FiftI Bvenue to 
encourase tIe Iolida. hDirit for conhuHerh- 
& Oep Gork yotanical –ardenhm 6 –LTW Aolida. conceDt and exDerience, 
tranhforHins tIe sardenh into a dehtination for conhuHerh to vihit after 
nisItfall-

EXECUTIVE VICE PRESIDENT, CENTRE OF CREATIVE EX-
CELLENCE
Audhonmh ya. CoHDan. J 2an /018 R 2an /01[

& NehDonhible for tIe vihion and deliver. of all creative outDut for tIe 
AyC faHil. 5includins• Sakh, Sakh o] 4tI, Lord Y Ma.lor, and Audhon ya. 
CanadaX- 
& Forsed tIe creative vihion and porked pitI eacI brandh Harketins 
teaHh to deliver tIe executionh, tIrousI carefull. forHulated Harketins 
htratesieh and activation calendarh- 
& Continuouhl. coHHunicated tIe coHDan. vihionh and valueh to inhDire 
and enersihe tIe teaHh- 
& Provided inhisIth and iHDleHented cIanseh in rehDonhe to conhuHer 
and coHDetitor anal.hih-

EXECUTIVE VICE PRESIDENT, CHIEF MARKETING & CRE-
ATIVE OFFICER
Sakh FiftI Bvenue J 2an /01$ R 2an /018

& NedeVned tIe brand identit.- gelivered IisIl. intesrated caHDaisnh 
addins tIeatre and exDerience to tIe brand- 
PNTFESS'TOBL E+PEN'EOCE CTOM'OUEg 
& m–laH –ardenhm 6 initiated a sround breakins caHDaisn Honetiqins pinR
dop hDace pitI iconic brandh hucI ah CIanel Y CIrihtian gior- Workins 
under one creative tIeHe, brandh invehted to be hIopcahed in Sakh FiftI 
Bvenue pindoph- –eneratins Hedia haleh revenueh of ;/-4H£- 
& Partner ProsraHh 6 initiated Y nesotiated hisniVcant hDonhorhIiD froH 
|ahtercard Y gihne. for Ha:or branded eventh over Aolida. heahonh- 
–ained licenhins risIth for excluhive Droducth drivins retail haleh pitI 
unijue Droduct o]erinsh-

STORE IMAGE DIRECTOR
ABNNTgS LTOgTO J 2an /007 R 2an /01$
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& Mahked to rehtructure tIe creative deDartHent, pitI a focuh on delivR
erins jualit., huDerlative vihual retail exDerienceh- 
& gevihed tIe entire Store 'Hase vihion, Hanasins a herieh of teaHh for 
ultiHate deliver.• wihual |ercIandihins, Creative, PublihIins and |arR
ketins Y PN- 
& ForHed a htratesic and coHHercial Harketins calendar, tIe fraHepork 
for all tIe htore iHase activit., pitI invisoratins caHDaisnh funded b. 
Dartner brandh- 
& 'nitiated tIe mWorld of CIanelm 6 a htore VrhtN pIereb. tIe entire yroHDR
ton Noad htorefront pah accoHHodated b. one brand, rehultins in revR
enue increahe of O1 -[H Dzp- –enerated slobal PN coverase of O1 0H- 
& geveloDed lucrative DartnerhIiD htratesieh e-s- Sparovhki to create tIe 
conceDt• mB Cr.htal CIrihtHah at Aarrodhm reDorted in tIe Drehh ah mMIe 
beht CIrihtHah pindoph in tIe porldm-

VISUAL MERCHANDISING & CREATIVE DIRECTOR
Aarrodh J 2an /001 R 2an /007

& NehDonhible for tIe deliver. of all Aarrodh creative collateral enhurins 
conhihtenc. and heaHlehh intesration acrohh all teaHh to huDDort buhiR
nehh ob:ectiveh- 
& –overned creative budseth accordins to buhinehh tarseth and htratesieh 
and Drovided suided budset Drioritieh and coht havinsh- 
& gevihed rehtructure tIat brousIt hDecialiht hkillh hucI ah Packasins and 
PublihIins inRIouhe-

VISUAL MERCHANDISING DIRECTOR
Aarrodh J 2an 1998 R 2an /001

& TverIauled exihtins deDartHent of [0 DeoDle- 
& Neorsanihed tIe budset pitI a htrons focuh on return on invehtHent- 
Neduced exDenditure and increahed haleh-


