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About

E aW a brand Warketing cons)ltant wit( omer two decades o. experience in Wedia 
and coWW)nication .or international preWi)W admertisers and global agenciesR 
My expertise comers global Wedia strategy, social Wedia/digital Warketing, content 
strategy and demelopWent, Wedia OAE analysis, and brand mis)al identityR 

3s a Wedia and coWW)nication expert, E work wit( a dimerse port.olio o. clients to 
delimer iWpact.)l and innomatime Warketing sol)tions t(at en(ance brand aware-
ness, engageWent, and conmersionR E collaborate wit( cross-.)nctional teaWs and 
partners to create 60°K Warketing caWpaigns t(at lemerage t(e latest Wedia and 
content trends and tec(nologiesR My goal is to (elp brands grow and t(rime in a 
coWpetitime and dynaWic WarketR
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Experience

Brand Marketing - Media & Communication
 | Mar 1°1& - vow

Global Wedia strategy - F)ll .)nnel strategy ubranding : per.orWanceN
Anline uSocial Media/DigitalN : o5ine uHV, Print, AA2, OadioN  �
Media OAE analysis
Content strategy - 60°K Warketing caWpaigns 
Brand mis)al identity

Clients proLlez admertisers, Wedia agencies, coWW)nication agencies

International Media Director
H3G 2e)er | Sep 1°&j - Feb 1°1&

Marketing tools creation lead 
- 3dmertisingz 60°K caWpaigns demelopWent, Media and Brand con-
tent partners(ips WanageWentz egR Oed B)ll Media, h)rosport, Cvv, 
vewsweek
- EWagez Vis)al Edentity, Prod)ct/Ii.estyle content demelopWent
- hditionz B1B : B1C Catalog)es, Iea…ets, Books, Brand Waga9ine�

Media strategy and Content aWpliLcation �
- DeLnition o. t(e global A5ine/Anline Media inmestWent strategy and 
elaboration o. g)idelines 
- Strategy deployWent across a4liates and agents worldwide �
- B)dget WanageWent, TPE analysis and Wedia OAE optiWisation

Head of Media EMEA coordination @ LVMH MEDIA
IVM2 | Mar 1°&6 - Sep 1°&j

Media Strategy s)pport .or IVM2 Maisonsz 
- Media strategy analysis and recoWWendations 
- ManageWent o. Gro)p-syndicated Wedia proJects uHramel Oetail AA2, 
7N 
- Arganisation o. c)stoW-Wade Wedia sessions utrends, coWpetition, 
innomationN
- CoWpetitors benc(Wark
 
vegotiationz
- Anline/A5ine Media b)ys WanageWent, negotiation strategy and TPE 
Wonitoring  
- Enter.ace wit( key online/traditional Wedia p)blis(ers
- hMh3 Media 3gencies coWW)nity aniWation

Media Manager EMEA coordination @ LVMH MEDIA
IVM2 | Feb 1°°' - Feb 1°&6

https://www.dweet.com/
https://www.dweet.com/consultants/eCnPlHCTn
https://www.linkedin.com/in/guillaume-brunet-marketing-communication


EMEA Media Coordinator
C(ristian Dior Co)t)re | May 1°°E - Fan 1°°'

Media Strategy and Planning udigital and traditional WediaN .or Fas(ion, 
Fewellery/fatc(es, hyewear, Tidswear 
ManageWent o. t(e admertising caWpaigns set )p and exec)tion across 
hMh3 Warkets

Media Account Manager
Carat | Fan &''' - 3pr 1°°E

Media Strategy and Planning uDigital and traditional WediaN

3cco)ntsz 
- &'''-1°°°z Vf Gro)p 
- 1°°°-1°°Ez IVM2 Gro)p

Education & Training

1°&1 - 1°&1 ESCP Business School
hxec)time hd)cation, 

&''E - &''G NEOMA Business School
MasterHs degree, 


