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About

yrand, Marketing, AdvocacS, mocial Media & Coxxunications e-pert and consul.
tantb Client e-perience includes (ealt( & ;eautS, tec(, fas(ion, lifestSle and food & 
drinkI frox pre.seed to fast.paced growt( startups to esta;lis(ed ;randsb  

..

j ax a dSnaxic and tenacious xarketing and coxxunications e-pert, wit( an 
aptitude for growing ;rands glo;allS and t(riving in rapidlS scaling ;usinesses, as 
well as an industrS xentor, 4udge and speakerb j (ave a proven track record in local 
and glo;al e-ecution across xultiple countries and over 0q ;randsb 
 
MS ;rand e-perience ranges frox pre.meed and meed stage ;rands, t(roug( all 
meries funding, to ;lue.c(ip coxpaniesb j strategicallS guide, drive sustained growt( 
and pivot ;rand direction w(ere re9uired, leveraging xS e-pertise using supporting 
analStics, out.of.t(e.;o- t(inking and relations(ip ;uildingb MS approac( is a ;lend 
of analStical, creative and c(arisxatic Drepower and pus(ing innovation for ;rand 
xarketing and advocacSI t(is approac( (as led to 1 proxotions in xS 3R.Sear 
careerb A recent redundancS following an unsuccessful fundraise xeant j got xS 
opportunitS to (ave a Consulting c(apter, w(ic( is going incredi;lS well . ;ut, j 
alwaSs (ave a sxall eSe out for t(e perfect perxanent roleb  
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yeneDt Cosxetics C(arlotte Hil;urS yeautS Face|Sx Galpern Vas(i

Experience

FRACTIONAL CMO, CONSULTANT & ADVISOR
 2 )ov JqJJ . )ow

FWACHjO)AL CMO, CO)mULHA)H & AEVjmOW yrand, Marketing, Advoca.
cS, mocial Media & Coxxunications e-pert and consultantb Client e-pe.
rience includes (ealt( & ;eautS, tec(, fas(ion, lifestSle and food & drinkI 
frox pre.seed to fast.paced growt( startups to esta;lis(ed ;randsb 
Clients include private clients, as well as consulting via HGh yOAWE, and 
xentor to meedCaxp foundersb

BRAND & MARKETING DIRECTOR
Face|Sx 2 Aug JqJ3 . )ov JqJJ

As one of a Dve.person senior leaders(ip teax, reporting into ;ot( t(e 
ChO & Founder, j oversaw all glo;al ;rand strategS and creative de.
velopxent, and local xarketing, as well as xentoring and dotted line 
xanagexent for caxpaigns to t(e |lo;al Gead of Eigitalb

BRAND MARKETING & COMMUNICATIONS DIRECTOR
Vas(i 2 7un JqJq . Aug JqJ3

j oversaw glo;al ;rand strategS, ;rand xarketing Nincluding xedia & VMB, 
;rand coxxunications, social xedia, PW, advocacS Nincluding all organic 
and paid in5uencer activitSB, VjP and eventsb

GLOBAL DIRECTOR OF COMMS, SOCIAL & ADVOCACY
C(arlotte Hil;urS yeautS 2 7an Jq3A . Oct JqJq

j oversaw all coxxunications including social xedia, in5uencer xar.
keting, PW, corporate coxxunications, advocacS Nincluding coxxunitS 
xanagexent & pro artistrS coxxunicationsB, partners(ips and events, 
on ;ot( a glo;al and local levelb j also (elped lead xarketing w(ilst t(ere 
was no |lo;al Marketing Eirectorb

HEAD OF PR, INFLUENCER MARKETING & EVENTS
yeneDt Cosxetics 2 Oct Jq3B . 7an Jq3A
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After onlS si- xont(s at yeneDt, j was proxoted to oversee PW, social 
advocacS, in5uencer xarketing, partners(ips, proxotions, and events, 
alongside leading a teax of nine and two e-ternal agenciesb

ASSOCIATE DIRECTOR
Galpern 2 Aug Jq3q . Oct Jq3B

Euring xS tixe at Galpern, j advanced at a rapid pace to Associate Eirec.
tor, including overseeing all ;usiness developxentb MS client e-perience 
was focused on ;eautS and well;eing, ;ut also included retail, fas(ion, 
culture, travel, and F&yb


