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About

Efperienced .ashion and lufury pro.essional wiWh a sWrong LacIground in mer-
chandising, e-commerce, and digiWal sWraWegyC EfperWise in .ormulaWing and efecuW-
ing comprehensixe e-commerce and omnichannel sWraWegies, producW assorWmenW 
planning, inxenWory managemenW, and daWa-drixen decision maIingC zommiWWed 
Wo delixering personaliSed cusWomer efperiences and mainWaining Lrand inWegriWyC 
RWrong leadership and communicaWion sIills

BAKvtR bOATEt b(Hé

BoWWega VeneWa zhloY tiesel Maison Margiela XOO|

Experience

Omnichannel, E-commerce and  Merchandising Consul-
tant
 J 2un 0100 - vow

texelop and implemenW comprehensixe LrandCcom and e Lusiness 
sWraWegies WhaW drixe online sales and proDWaLiliWyC 
kead all aspecWs o. Whe marIeWplaces and e-Wailers, including sWraWegy, 
producW assorWmenW, operaWions, and marIeWingC 
kead Whe inWegraWion o. online and o4ine merchandising and Luying 
acWixiWies Wo creaWe a seamless cusWomer efperienceC

Retail and Digital Merchandising Director
zhloY J May 010: - 2un 0100

ked Whe Luying, producW sWraWegy, sWore diGerenWiaWion, and neWworI an-
imaWion .or Whe EME(K AegionC 
Ownership o. vEH-K-POAHEA accounWC 
(mplemenWed eGecWixe merchandising plans Wo LoosW sales .or LoWh AeWail 
and bholesale clienWsC Managed a Weam o. 9C 
Tey KchiexemenWs6 
:C Managed Whe complef process o. WransiWioning vEH-K-POAHEA accounW 
.rom Whird-parWy Wo direcW ownershipC 
0C Aoll ouW o. Whe 3o-Wo-MarIeW sWraWegy o. Whe DrsW collecWion under Whe 
new zreaWixe tirecWor, LoWh o4ine and onlineC

Head of E-business
Maison Margiela J 2an 01:5 - May 010:

Managed Maison Margiela and MMq sales across digiWal channels, Luild-
ing speciDc P&ks, merchandising and marIeWing sWraWegiesC 
Far.eWch and new e-Wailer managemenWC 
kaunched a new e-commerce plaW.orm, reLuilW E-commerce OperaWions, 
Order ManagemenW RysWem and plaW.orm Wo supporW sales and om-
nichannel sWraWegyC 
Managed a Weam o. qC
Tey KchiexemenWs6 
:C (nsourced all e-commerce acWixiWiesC 
0C ked and efecuWed 3loLal E-commerce and MarIeW Place 
roadmapC 
+C Kchiexed a douLle-digiW MaisonMargielaCcom and Far.eWch sales 
growWhC

Head of Global Merchandising
Maison Margiela J Rep 01:9 - 2an 01:5

tirecWly lead Whe 3loLal AeWail, E-commerce and MarIeW Place merchan-
dising sWraWegies .or Maison Margiela and MMq across a mulWi-channel 
disWriLuWion neWworIC 
AesponsiLle .or seasonal Open-Wo-Luy planning and analysisC 
zollaLoraWed wiWh cross-.uncWional Weams Wo ensure all aspecWs o. Whe 
Lusiness were aligned and Whe Lrand message was consisWenWly repre-
senWedC 
Managed 7 direcW reporWs and q indirecW reporWsC 
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https://www.dweet.com/consultants/7gOFFaZuo
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Tey KchiexemenWs6 
:C Kligned 3loLal in-sWore and online )E-commerce and +rd parWyN mer-
chandise oGerings, mainWaining Whe capaLiliWy Wo address uni/ue cus-
Womer need in each channelC 
0C texeloped and efecuWed Whe 3loLal merchandise marIeWing calendar 
and conWenW sWraWegies Wo drixe sales and conxersion growWh, supporW Whe 
producW Luy, and drixe Whe Brand messageC

Head of Online Flagship Stores Buying
XOO| J 2ul 0115 - Rep 01:9

AesponsiLle .or Whe seasonal Luy LudgeW, sales selecWion and Luy sWraWegy 
.or F07 Online Flagship RWoresC 
texeloped sales plan )monWhly & sell Whru & margin planNC 
Managed + direcW reporWsC 
Tey KchiexemenWs6 
:C Full seW up o. Whe Luying Weam, merchandising sWraWegy and processesC

Senior Retail Europe Leather Goods Buyer
BoWWega VeneWa J May 011G - 2ul 0115

AesponsiLle .or k3 assorWmenW .or Whe AeWail zhannel in EuropeC 
Ensured proper merchandising Whrough consWanW sell-inHsell-ouW analysis, 
and managed OHBC Recured consWanW replenishmenW o. carry-oxer and 
permanenW sWylesC

Worldwide Retail Merchandiser
tiesel J May 011+ - May 011G

AesponsiLle .or Whe Kccessories assorWmenW o. Whe AeWail zhannel world-
wideC 
Planned Whe opWimum producW range and idenWiDed Iey poWenWial growWh 
areasC 
Ruccess.ul communicaWion o. producW in.ormaWionC

Education & Training

:555 - 0110 University of Westminster
BRc, Business Economics


