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About

Cele-rating creative selfxe.pression through style using the modality of lu.ury 
and emerging fashion -randsM by using my creativity, fashion retail e.perience, 
and fashion Inowledge i aim to continue to deliver seamless onextoxone image 
consulting e.periencesM E endeavour to -uild on the services that i have already 
delivered on an individual level and apply my sIillset to the realm of commercial 
styling, inxhouse styling and musician stylingM 

jy Toy and greatest achievements so far lie in connecting people to pieces which 
authentically and conDdently re’ects their story, whilst e.ploring who they areM /his 
has allowed individuals to recognise that styling is a powerful tool for nonxver-al 
selfxe.pression, community, and storytellingM 

jy purpose and goal is to leverage my creativity when it comes to styling, my 
InacI for sourcing sold out items, in addition to my e.pansive -rand and product 
Inowledge, to create a sym-iosis -etween an individualRsA-randRs story & styleM
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Experience

Stylist & Personal Shopper
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2ormally -egan o'ering free personal styling and shopping services to 
previous krM jartens customers, friends, family, and occasionally adxhoc 
styling advice to those who have approached me in person whilst shopx
ping to gain e.perienceM 
x/his has involvedP creating 1eitgeist -ased mood -oardsAproviding style 
inspiration for events digitally via Canva, sourcing and shipping sold out 
items, wardro-e decluttering, creating a living digital log of a client8s wish 
list via (.cel Nwhich includes any price reductionsG, styling and shopping 
advice, nonxfashion related product recommendations Nsuch as perx
fumeG, and designing a madextoxmeasure suit for a wedding via Charlie 
Wllen bespoIeM

Temp. Retail Assistant
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ConDdently managed bianca Oaunders8 section at her sample sale at 
qrotein OtudiosM 

xUtilised my strong productA-rand awareness, her garment construction, 
and retail e.perience to manage stocI, educate, and assist customers 
who are engaged with lu.ury fashion with pieces from her OO:;, 2H:; 
and 2H:z:: collectionsM

Temp. Retail Assistant & Personal Stylist
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qrovided relief to 2isayo Longe and the Kai Collective team -y assisting 
during their four day sample sale at kalston qier OtudioM 
xWssisted with organising stocI, steaming garments, etc, with speed and 
e#ciencyM �
x2isayo entrusted me with consulting with hundreds of shoppers in the 
Dtting room to meet their styling, si1ing, and Dtting needs Nwhilst providx
ing further recommendationsG for a more personalised approach to the 
sample sale e.perienceM 
xOhopping clientele included in’uencers, stylists and designers Nfor e.x
ampleP jelissa Fold-rooIxWIposoe and Wde-ayo JIexLawal of lu.ury 
-rand Jrange CultureGM 
xConsulted with 2isayo at the end of each day in order to improve the 
overall sample sale operations process and the customer e.perience M

https://www.dweet.com/
https://www.dweet.com/consultants/kFeR3Pedh
https://www.linkedin.com/mwlite/in/keisha-a-5470381a4


Merchandising Rep. &Sales Associate
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(mpowered krM jartens8 glo-al customer -ase inxstore via onextoxone 
customer service to help them discover products -ased on their individx
ual styling needsM 
xUtilised relevant Yuestioning and active listening, which ena-led me to 
-uild, develop, and adapt my service to -est suit each individual cusx
tomer8s needsM 
xqassionately applied and creatively tailored e.pert Inowledge of krM 
jartens8 products, and my wider Inowledge of fashion, whilst providing 
style inspiration to ensure customers maIe well informed purchasesM 
xSesulted in seamless shopping e.periences for customers with individx
ualised product recommendationsM Customers routinely showed admix
ration for my love of eYuipping them with information -eneDcial to their 
needs4 this has optimised conversion whilst championing krM jartens8 
ongoing 9Hornki'erent campaign which surrounds individualityM �
�kelighted customers -y e.ceeding the parameters of my role -y having 
an understanding of the modern day customer8s move towards shopping 
with personalisation in mindM 
xConsciously sought out ways to resolve the most common issues my 
customers had inxstore around sourcing sold out items, restoringArex
pairingAreviving their -oots in the name of

Personal Assistant
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Oupported |ulia Korner with a variety of dayxtoxday administrative tasIs 
using jicrosoft OuiteM Encluded a variety of tasIs from cataloguing artx
worI for sale on (.cel, to communicating with her clients, systematising 
invoices, 8bWkWWrt 2air8 preparation, etcGM 
x/uned into |ulia8s needs -y understanding who she is as an individual 
and how her -usiness worIs ena-ling me to anticipate and prioritise 
tasIsM 
x ielded higher productivity levels for |ulia in virtue of presenting adeptx
ness around jicrosoft Wpplications, and utilising shortcuts within these 
applications to save timeM 
�Wctively sought out areas for the elevation of communication -etween 
|ulia and her clients to Ieep them engaged with her services via digital 
platforms such as EnstagramM 
xSevamped the 8meet the team8 and 8upcoming events8 sections of her 
we-site in line with |ulia8s visual identity and routinely communicated any 
updates via email whilst noting down any metrics re’ecting changes in 
engagement NclicIs, responses, etcGM 
xOhowcased |ulia8s 8worI in progress8 across various social media platx
forms to taIe her clients on a Tourney through the restoration processM 
xOtrengthened and raised the level of communication of her -randing 
across di'erent platformsM

Education & Training
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