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About

Marketing � ytrategu � LeaderhSip y:mmarux � svpert C:htomer Marketer, ykilled 
at de&eloping compelling b proEtaBle 2-C b 2-2 Brandh and deli&ering commercial 
h:ccehh tSro:gS wea&ing togetSer of m:lti.cSannel marketing, digital, c:htomer 
evperience, b her&iceW � International 2rand Marketer, evtenhi&e evperience de.
li&ering home of tSe 'orldAh moht h:ccehhf:l 2-C her&ice foc:hhed Brandh, from 
2ritihS Hirwauh to InterContinental Totelh and R.MoBileW � ytrategic Leader witS tSe 
&ihion, intellect, empatSu b energu to create clear c:htomer.led htrategu, and tSe 
pro&en aBilitu to gal&anihe teamh to deli&er againht tSihW � yeahoned Profehhional, 
hkilled in tSe art of people b htakeSolder managementW Pro&en h:ccehh operating in 
matriv b SigS.prehh:re organihationhW HBle to rapidlu hol&e commercial proBlemh, 
t:rn htrategu into action, b deli&erW
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Intercontinental Totelh 4ro:p InterContinental Totelh 4ro:p

Landmark ypaceh Nealtu yIM!tra&el ypark| ytrategic yol:tionh

Experience

Founder & Principal Consultant, Spark Strategic Market-
ing
ypark| ytrategic yol:tionh 0 yep -18; . Gow

ytrategic conh:ltant / Interim CMO operating at svCo le&el, Selping clienth 
de&elop SigS.impact growtS.marketingW C:rrentlu ad&ihing leih:re b Soh.
pitalitu companieh on propohition, Brand, loualtu, b digitalW Hhhignmenth 
incl:dex Brand b dihtriB:tion htrategu to htep cSange proEt for leading UK 
L:v:ru SotelJ De&eloping an integrated Marketing plan b wauh of working 
for a leading Hhian Sotel coWJ Ongoing conh:lting on creating Sotel loualtuW

Chief Marketing O(cer Imnteri)V
Landmark ypaceh Nealtu 0 %an -1-8 . %an -1--

Dri&ing growtS, witS htrategu and evec:tion rehponhiBilitu for 2rand, 
C:htomer svperience, prod:ct, digital b yalehW O&erhigSt of Co&id reco&.
eru dri&e b tranhformation to c:htomer.centred BrandW HcSie&ed !116 
re&en:e growtS, -1v increahe in ancillaru re&en:eh, b do:Bling of DirectW 
De&eloped and deli&ered new premi:m Brand pohitioning foc:hed on 
Behpoke c:htomer evperience, b rela:ncSed witS new &al:e propohition, 
new weBhite, hocial, PN b digital campaign

GP Llobal Marketing
Intercontinental Totelh 4ro:p 0 Oct -18- . Hpr -18;

Led team of X1 witS o&erhigSt of 4loBal Marketing tranhformation, from 
hiloed to g:eht.centred organihation deli&ering di9erentiated Branded 
g:eht evperiencehW O&erhigSt of keu htrategic programmeh eWgW 4loBal 
Digital C$ initiati&eW

GP 2ondon 01y0 Ol+)pic Sponsorship
InterContinental Totelh 4ro:p 0 %:n -115 . Oct -18-

Led crohh.f:nctional team to optimihe IT4Ah 7-FM in&ehtmentW Led 
LOCO4 negotiationh, hec:red opport:nitu to r:n HtSlete VillageW ypear.
Seaded hponhorhSip from htrategu, to Brand acti&ation, PN, e&enth, b 
hta9 engagementW

GP Marketing
InterContinental Totelh 4ro:p 0 Dec -11> . %:n -115

VP Marketing . sMsHx NehponhiBle for dri&ing re&en:e &ia 2rand, Loualtu, 
Digital, b PN witS 7-FM B:dgetW
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Founding Partner & CMO
yIM!tra&el 0 %:n -11F . Go& -11>

£o:nding Partner b CMO, yim!Rra&elW Relco htart :p &al:ed at jH8m in 
I:ht 8; montSh


