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H: –enkraD and –oDDeckion Merchandising responsibiDikies• 
v tezeDoping Groduck Merchandising brief, wikh Groduck tezeDopFenk 
keaFs ko creake skrong and consiskenk coDDeckionsm Wupporking khe coDQ
Deckion Ferchandising process | coDDeckion brielng, produck hierarchy, 
presenkakions of coDDeckions, organije deDizery groups and pacIages and 
saDes FakeriaDsm 
v Wecuring eCcDusizes, speciaD pro'ecks emgm AaFadan, and capsuDe coDDecQ
kions for Iey skoresm 
v –reaking reporks and presenkakions whiDsk conducking FarIek and coFQ
pekikors; anaDysis and krends ko propose dezeDopFenk opporkunikies, 
deep dizing on skrakegic cakegory dezeDopFenks and aFendFenks ko 
price posikioning• ko delne khe righk produck skrakegy wikh OorDdwide 
tireckors ko deDizer prolkabDe deparkFenks irrespeckize of quckuaking 
krendsm 
v –onkribuking ko cakegory saDes budgek buiDding whiDsk Fonikoring khe 
achiezeFenk of khe cakegory saDesm Aeziewing saDes perforFance zs budQ
gek pDan and inzenkory forecask ko derize TPR by region1 in coordinakion 
wikh MarIeking Tperakizo on a FonkhDy basism 
v Nssisking wikh reorder pDanning and aDDocakion pDan of Ferchandise 
underskanding skores; prolDe and aDDocaking according ko skore needsm 
ManageFenk of cenkraD skocI syskeF for repDenishFenk and kransfer of 
skocI bekween khe regionsm 
v Grepare and presenk budgek, forecask, and 9uarkerDy business reziews 
wikh tireckors
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v tireck buying responsibiDiky and FanageFenk of Ferchandising FiC 
for APO, Whoes, Leakhergoods )Rags " Nccs/ and Jragrances in & skores 
across –enkraD Burope and WwikjerDandm 
v AesponsibDe for order pDaceFenk by cakegory according ko khe gDobaD 
assorkFenk, TPR and skocI kargeks sek by pDanners, Ieeping khe buy in 
Dine wikh ob'eckizes delned by khe OO Merchandising Managers; and 
–BTm 
v Aeziewing aDD regionaD 7open ko buy7, saDes pDans, and order5reQorder 
scheduDes in order ko aDign DocaD business pDans ko gDobaD cakegory skrakQ
egym 
v tezeDoping khe 7Ferchandising grid7, in kerFs of breadkh, depkh and 
khe posikioning of each reDezank produck in each skorem 
v Nssuring khe eCecukion of FarIek and coFpekikor;s anaDysis in kerFs 
of produck and pricing posikioning in khe di3erenk FarIeks1 proziding 
reguDar feedbacI ko H: and –BTm 
v –onkinuousDy Fonikoring business perforFance by cakegory and coFQ
Funicaking skrakegic opporkunikiesm 
v Enkerpreking khe FarIek needs5krends and conkribuking ko khe idenQ
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kilcakion of khe zarious cuskoFer kargeks• ezaDuaking DifeskyDe, akkikude, 
behaziour of DocaD and inkernakionaD consuFersm 
v Groziding direckion across aDD funckions ko ensure khe eCecukion of khe 
region;s skrakegy1 incDuding VisuaD Merchandising and –oFFunicakions 
keaFm 
v Greparing and presenking new coDDeckion krainings ko reDezank corporake 
and regionaD funckions ko suppork and proFoke saDes, incDuding new 
producks and new kechni9uesm 
v Liaising wikh khe Tperakions5Groduckion teparkFenks in order ko conQ
kribuke ko assure khe appropriake dezeDopFenk of produck specilcakions 
and funckionaDiky, assure produck deDizery priorikies in Dine wikh DocaD 
coFFerciaD needs and FarIek skrakegym 
v WuccessfuDDy Daunched addikionaD APO skores in .erFany khrough idenQ
kifying khe FarIek and cDienk needsm 
v tezeDoping and sekking khe lnanciaD kargeks for khe region and skores in 
con'unckion wikh Jinancem 
v WoDeDy responsibDe for dezeDoping FarIeking skrakegies ko proFoke khe 
region imem popups, ezenks, produck capsuDes and eCik skrakegiesm
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v Managed porkfoDio of (%- brands )£- FiDDion TPR/ across Rags, NccesQ
sories and Jine xeweDDery in con'unckion wikh Wenior Ruyer, akkending aDD 
inkernakionaD FarIeks during Jashion OeeIsm 
v Rrands incDude eskabDished DuCury emgm .ucci, Waink Laurenk, VaDenkino, 
Grada, Rokkega Veneka ko conkeFporary and eFerging brandsm 
v Oikhin porkfoDio, soDe responsibiDiky of +-Y of khe buying emgm RaDFain, 
Vickoria RecIhaF, WkeDDa Mc–arkney, xac9ueFus, xiFFy –hoo and reQ
sponsibDe for Daunching new brands onDinem 
v NnaDysing saDes perforFance on a weeIDy basis and reguDar krading 
ackions1 proposing ackions in order ko achieze agreed kargeks and Fanage 
FarIdowns in order ko FaCiFije Fargin and opkiFije seDD khroughm 
v AeguDarDy presenking krade reporks ko Ruying tireckors, in addikion, 
Prend and TPR presenkakions ko aDD areas of khe business incDuding Roard 
of tireckorsm 
v Mainkaining awareness of aDD fashion and induskry krends, new brands 
and reziewing kheF as pokenkiaD suppDiersm 
v –reaking and securing seasonaD skrakegies for cakegories imem eCcDusize 
coDDeckions and producksm 
v –oFFunicaking wikh aDD reDezank areas of khe business khe range pDans 
and specilc highDighks or Iey producks1 e6cienkDy iFprozing saDes perQ
forFance wikh cDose correspondence wikh MarIeking, WociaD Media, MerQ
chandisingm 
v Segokiaking deDizeries ko ensure consiskenk and earDy qow of 
goods5Ferchandise ko FaCiFise saDes and Feek pDan kargeksm 
v Wupporking khe physicaD skore and onQDine wikh produck inforFakion, 
kraining, zisiks and Ferchandising ko FaCiFije saDesm 
v JinaDijing aDD end of season agreeFenks wikh suppDiers and coQordinake 
any skocI FozeFenks and adFiniskrakionm 
v OorIing cDoseDy wikh khe Ruying PeaFs imem APO and Whoes and aDD okher 
skaIehoDders in reDakion ko khe seDeckion of coDDeckions in order ko ensure 
kheFes are consiskenk across khe whoDe brandm 
v Nssisking Merchandising tireckor wikh seasonaD pDans and TPR across 
khe businessm 
v Managing Ruying Nssiskanks and Nssiskank Ruyersm
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v AesponsibDe for khe Ferchandising skrakegy and conkroDDing of aDD prodQ
ucks cakegories reporking ko khe –BT of Miu Miu and AegionaD tireckor 
deDizering anaDysis and feedbacI on saDes perforFance, Ferchandise 
FiC, and aDD Iey business issuesm –onkinuous coDDaborakion wikh khe diQ
reckor ko recognije opporkunikies imem coFFerce and whoDesaDe opporQ
kunikies 
v Tzerseeing growkh of Miu Miu securing khe Sorkhern Burope FarIek as 
a Pop % region, achiezing 80- FiDDion (-0Y zs 0-0(, wikh skores reguDarDy 
feakuring in Pop skores OO ranIing in addikion Fanaging –enkraD Burope 
skores which achiezed 84 FiDDionm 
v Nchiezing oukskanding resuDks• Leakher goods zs 0-0( in :P  &%Y 
and in VNL (-4Y, wikh growkh of khe Rags (-(Y, Nccessories (0-Y, 
Whoes ( 0Y in :P  and (4&Y in VNL, APO 4£Y and %Y in VNL whiDsk 
increasing NVG in aDD cakegoriesm 
v telning khe skore and counkry segFenkakion seDeckion and responsibDe 
for khe produck direckion• ensuring khak newness is presenk, and khak 
zoDuFe Dines are FaCiFijedm Tzerseeing khe rekaiD scheduDe wikh new 
deDizeries and new produck drops, FarIdowns, FarIeking inikiakizesm 
v NnaDyjing khe diskinckize feakures of khe FarIek in kerFs of saDes, krends, 
and charackeriskics of khe cDienkeDe in order ko ac9uire an eCkensize unQ
derskanding of khe FarIek and ko reFain conskankDy up ko dakem 
v HandDe repDenishFenk and rebaDance producks, wikh khe Head9uarkers 
AekaiD Merchandising Manager, ko achieze seDDQkhrough kargeksm 
v NnaDyjing khe saDes perforFance and seDDQkhrough, superzise khe DocaD 
FarIek ko ensure khe righk FanageFenk of khe skocI and khe proper 
repDenishFenk, weDD kiFed ko seije khe business opporkunikiesm 
v AesponsibDe for ozerseeing khe produck assorkFenk, skore Fodilcakions 
and capaciky pDanning1 for Iey reskyDing;s and new openings wikhin khe 
regions imem 0-00Q0-0£• WeDfridges )kwo skores/, Harrods )kwo skores/, ViQ
enna, JranIfurk, RerDin and tozer Wkreek MarIekm 
v NnaDysis saDes perforFance by counkry and idenkify opporkunikies and 
dezeDop skrakegies ko furkher grow each produck cakegory perforFance 
on regionaD DezeD 
v –hair FonkhDy Feekings wikh reDezank inkernaD skaIehoDders and eCkerQ
naD parkners ko discDose produck Daunches, pushes and inzeskFenks ko 
achieze coFFerciaD success• drize ackiziky across khe nekworI khrough 
parknerships and coFFerciaD inikiakizes in Dine wikh khe brand iFagem 
v –oDDaboraking wikh DocaD coFFunicakion keaFs coDDaborake khe MarIekQ
ing and –AM skrakegy for coDDeckions and produck Daunches 
v Grepare brielngs on FarIek krends, cuskoFer prolDe and coFpekikors; 
inforFakion for –reakize keaF;s 
v OorIing cDoseDy wikh khe Wkore FanageFenk ko iFpDeFenk aDD khe seaQ
sonaD buying skrakegies and TPR budgeks ko achieze khe business ob'ecQ
kizes proziding an opporkuniky ko Dead, coach and Fokizake khe keaFs, 
inDine wikh khe zaDues of khe brand and goaD sekkingm
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