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About

ys a Digital Private Clients Manager at Galvan London, E (ave over kve fears ox 
ecperienue in developing and n-rt-ring (ig(mval-e u-sto.er relations(ips in t(e 
l-c-rf xas(ion ind-strfb Mf .ission is to provide personalised and ecueptional 
serviue to o-r VEP ulients, and to inurease sales and reven-e t(ro-g( o-r online 
personal s(opping platxor.b

E (ave a proven trauI reuord ox devising and i.ple.enting eBeutive u-sto.er 
o-treau( .et(ods, analfsing u-sto.er data and seg.entation, and estaRlis(ing 
strong personal relations(ips wit( ulientsb E (ave also Reen no.inated xor .-ltiple 
Euon ywards xor .f ecuellenue and innovation in digital teu(nologf and u-sto.er 
serviueb E a. passionate aRo-t delivering t(e Rest l-c-rf u-sto.er ecperienue and 
ureating lofal and satisked u-sto.ers xor Galvan Londonb
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Galvan London Woland Mo-ret S-rRerrf

LaIe ox t(e Toods 2 Greenwoods Ca.ps Titu(erf 0as(ions Ptf Ltd

Follister Cob D-Ies

Experience

Digital Private Clients Manager
Galvan London | Deu 1•1’ m 

j Develop t(e Private Client Rase Rf n-rt-ring ecisting ulients, reautivate 
lapsed ulients and develop personal relations(ips wit( new (ig( val-e 
ulients to t(e R-siness
j Devise and i.ple.ent eBeutive CWM strategf to Re eceu-ted t(ro-g(m
o-t t(e fear to engage wit( all ulients
j Drive sales t(ro-g( t(e personal s(opping serviue, identixfing new 
opport-nities and autivelf reau(ing o-t and engaging wit( VEPJs
j TorI uloself wit( t(e retail tea. to xollow u-sto.er 9o-rnef and ens-re 
ulients are reueiving a sea.less, uonsistent ecperienue auross all u(anm
nels
j Weg-larlf review and analfse sales data to Retter -nderstand s-uuess 
ox ulient .anage.ent and autivities to proautivelf xra.e and provide 
t(oro-g( reporting on set KPEJs

Private Client Executive
Woland Mo-ret | 7an 1•’8 m )ov 1•1’

j Develop t(e Private Client Rase Rf n-rt-ring ecisting ulients, reautivating 
lapsed ulients, and developing personal relations(ips wit( new, (ig(mvalm
-e prospeuts, to introd-ue t(e. to t(e Private Client serviueb
j Drive sales t(ro-g( o-r personal s(opping serviue, identixfing new 
opport-nities and proautivelf uontauting VEPJsb
j Devise and i.ple.ent eBeutive u-sto.er o-treau( .et(ods to engage 
potential ulients and reuonneut wit( lapsed u-sto.ers
j hstaRlis( strong personal relations(ips wit( ulients to enuo-rage u-sm
to.er lofaltf and inurease reven-eb
j TorI uloself wit( t(e retail tea. to xollow u-sto.er 9o-rnefs and 
ens-re ulients uan s(op all t(ree stores sea.lesslfb
j Provide t(oro-g( reporting on set KPEJs

Client Relations Executive
Woland Mo-ret | Deu 1•’/ m Deu 1•’q

j Develop t(e Private Client Rase Rf n-rt-ring ecisting ulients, reautivating 
lapsed ulients, and developing personal relations(ips wit( new, (ig(mvalm
-e prospeuts, to introd-ue t(e. to t(e Private Client serviue
j ynalfse u-sto.er data to i.ple.ent a seg.entation strategf to ecem
u-te auross .-ltiple to-u(points
j hstaRlis( strong personal relations(ips wit( ulients to enuo-rage u-sm
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to.er lofaltf and inurease reven-e
j CWM s-pport t(ro-g( hOP agenuf5em.arIeting s-ite and online .anm
age.ent ox dataRase and seg.entation
j Provide t(oro-g( reporting in set KPEJs, inul-ding reven-e, ulient list, 
lixeti.e val-e, xre4-enuf ox p-ru(ase etu
j TorI uloself wit( t(e retail tea. to xollow u-sto.er 9o-rnefs, and 
ens-re ulients uan s(op all t(ree stores sea.lesslf
j yssist wit( u-sto.er events as re4-ired, ens-ring pro.pt xollowm-p 
wit( attendees

Client Relations & Ecommerce Coordinator
Woland Mo-ret | ypr 1•’6 m )ov 1•’/

j Hnline DataRase retention, .aintenanue 2 seg.entation
j Planning and delivering CWM strategies auross t(e uo.panf enuo-ragm
ing u-sto.er retention and u-sto.er lofaltf
j GloRal C-sto.er Oerviue xor all Rrand u-sto.ers, retail and w(olesaleb
j yxtersales s-pport and .anage.ent
j TeRsite uontent -pdates t(ro-g( CMO sfste.s
j Hversee order x-lkl.ent xro. t(e online store and .anage ret-rns 
proued-res

Ecommerce Operations Assistant
Woland Mo-ret | Hut 1•’3 m Mar 1•’

j huo..erue, trading 2 order x-lkl.ent tea. operations
j TeRsite 2 CMO Manage.ent and -pdates xor all online uontent and 
prod-uts t(ro-g( CMO sfste.s
j Coordinating online stouI deliveries and prod-ut -ploads onto digital 

ags(ip store
j Prod-ution 2 .anage.ent ox huo..erue assets
j Hnline C-sto.er Oerviue

Digital Advisor & Sales Associate
S-rRerrf | Hut 1•’1 m Hut 1•’3

j Drive t(e stores digital presenue and sales, inureasing fear on fear sales 
vs targets
j &rain new .e.Rers ox t(e store tea. on digital prautiues and trauI t(eir 
progress t(ro-g( sales and reports
j Develop a strong sense ox digital awareness wit( u-sto.ers and x-lkl 
and ecueed t(eir needs and ecpeutations 
j TeeIlf Rriekngs and trainings xor all store tea.

Sales Associate
S-rRerrf | Hut 1•’’ m Hut 1•’1

j TorIing alongside an international tea. to eBeutivelf deliver a point ox 
diBerenue u-sto.er serviue in a leading l-c-rf retailer  
j Meeting and ecueeding personal and store targets 
j Proautivelf ulientele and develop a ulient RooI to inurease u-sto.ers 
ann-al and lixeti.e ecpendit-re

Media Co-ordinator and Camp Counsellor
LaIe ox t(e Toods 2 Greenwoods Ca.ps | 7-n 1•’’ m y-g 1•’’

Menswear Manager
Titu(erf 0as(ions Ptf Ltd | Deu 1•’• m Maf 1•’’

j C-sto.er serviue, R-ilding and retaining lofal u-sto.ers  
j 0ollow and drive sales, and Ieep t(e oor well stouIed5presented at all 
ti.es  
j Meeting and ecueeding R-dgets5store ecpeutations

Stock Manager
Follister Cob | y-g 1••8 m Maf 1•’•

j Develop and uollaRorate wit( a strong evermu(anging tea.  
j OtouIroo. .aintenanue to t(e (ig(est ox uo.panf standards  
j TorIing wit(in a dfna.iu and growing Managerial tea.



Web Assistant & Camp Counsellor
LaIe ox t(e Toods 2 Greenwoods Ca.ps | 7-n 1••q m y-g 1••q

Web & Social Media Coordinator & Graphic Designer 
Assistant
D-Ies | ypr 1••/ m 7an 1•’

j Developing t(e Rands i.age and online presenue t(ro-g( souial .edia
j yssisting wit( t(e organisation and pro.otion ox .-siu releases and 
events
j Co..-niuating wit( .anage.ent to ureate and i.ple.ent strategies
j yssessing and eval-ating data res-lts xro. online ua.paigns and prem
senting inxor.ation xor x-t-re opport-nities

Education & Training

1••/ m 1••/ Music and Audio Institute of New Zealand
Diplo.a in M-siu and hvents Manage.ent, 

1••1 m 1•• Christ's College, Canterbury
)Chy Level  2 Universitf hntranue, 


