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TS1s 0bb gEoyaE Marketing Director conhihtentEv promen in tranhforuing u-EtiBcFanB
neE 2C2 and DC. uarketing o-tp-t and reh-Eth, ah weEE ah demeEoping yrandh and 
prod-cth for n-uero-h weEEBknown nauehx Uhing a hcientilc approacF to uarketing 
witF rehearcF and inhigFt, tenacitv, couu-nicationh htrategv and digitaE e&pertihe, 
e&ceEh in y-iEding, connecting R uotimating FigFBperforuance teauh in coupEe& 
uatri& organihationhx s&ceEEent htakeFoEder engageuent hkiEEh and ayiEitieh in uanB
aging u-EtipEe workhtreauhx
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Marketing Director
2Eackhtone ' Mar CbC0 B N-g CbCC

1age Joueh ih one of 2Eackhtone6h 0P portfoEio coupanieh and a 
6TorB:rolt6 Aegihtered :romider of a·ordayEe Fo-hing acrohh tFe UKx SFih 
roEe reported to tFe .Fief .-htouer Ijcer and wah rehponhiyEe for 
pohitioning and prouoting 1age ah a Eeading yrand in tFe a·ordayEe 
Fo-hing hector ah weEE ah demeEoping tFe new hFared ownerhFip prod-ct 
and driming haEeh to grow tFe ownerhFip yahex NcFiemeuenth% 
5Directed and demeEoped uarketing and prod-ct htrategieh and e&ternaE 
couu-nicationh yahed on c-htouer and a-dience inhigFt to deEimer 
againht y-hinehh oy–ectimeh 
5DemeEopuent, uanageuent, and –-htilcation of omeraEE 1age uarketing 
y-dget perforuance 
5AeByranded frou 1age Jo-hing to 1age Joueh incE-ding coupanv maEB
-eh, p-rpohe and prouihe, mih-aE identitv, and tone of moice gaining 
2oard appromaE and hignBo· to yring a uore uat-re, conhihtent and 
profehhionaE rep-tation to tFe yrand 
5La-ncFed y-hinehh p-rpohe, prouihe, maE-eh, prod-cth and reByrand 
tFro-gF organihation of tFe lrhtBemer f-EE coupanv ann-aE conference 
5Hupromed 1Fared IwnerhFip Eead generation moE-ue yv Cbb8, .:A 
red-ction of 038 and iupromed haEeh conmerhion frou C8 to P8 in 0C 
uontFh 
5Oeyhite reBpEatforued to iuprome 1sI ranking, capayiEitv and engageB
uent tFro-gF new content and optiuihed frictionEehh haEeh e&perience 
and conmerhion 
5.-htouer Go-rnev Mapping ; identiled 0Cq c-htouer ihh-eh for action 
driming c-htouer iupromeuent pEanh to deEimer c-htouer hatihfaction 
hcore iupromeuenth and demeEop new c-htouer propohition 
5Aep-tation iupromeuent B Sr-ht :iEot rating iupromeuent frou 0x38 to 
+xP84 –oint FigFeht in hector 
52-iEt uarketing teau witF digitaE, yrand and dehign, p-yEic a·airh, and 
uarketing ac(-ihition capayiEitieh deEimering yeht in cEahh uarketing and 
couuhx 
5ImerFa-E of uarketing and prod-ct procehh and ueah-reh ; uore efB
lcient and e·ectime uarketing reporting, Eead and haEeh conmerhion 
anaEvhih, and contin-o-h iupromeuent

Marketing & Propositions Director
Ngeah UK ' Npr Cb0q B Tey CbC0

Ngeah ih a Eeading promider of inh-rance witF +3M) c-htouerh and •3K) 
hta·x Aeporting to .sI, Eeading iupEeuentation of UK uarketing htrategv 
to h-pport couuerciaE demeEopuent in aEignuent witF 2oard htrategv 
Xyroker, direct retaiE, digitaE eBcouuerce and aggregator incEx new propoB
hition demeEopuent£x Manage a teau of 3b acrohh 2C2 and DC., driming 
proltayEe c-htouer ac(-ihition R retention, Ea-ncF new prod-cth R grow 
tFe y-hinehhx 
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92-iEt and deEimered Ngeah uarketing, prod-ct and dihtriy-tion htrategv 
to deEimer u-EtiBcFanneE growtF 
92-iEt a digitaE and eBcouuerce teau witF foc-h on demeEoping U7 and 
eBcou perforuance 
9Iptiuihed digitaE –o-rnev mia enFanceuenth, red-cing e&penheh and 
deEimering Y0x•M yenelth 
9DemeEoped and depEoved new 2C2 yroker propohition and prod-ct het 
to reBehtayEihF uarket pohition R htrengtFen reEationhFip witF yroker 
partnerh ; deEimering hignilcant new yroker deaEh Cb0zBCbCb 
9Aedelned yroker .AM tooE and demeEoped N2M approacF to deEimer 
uarketing (-aEiled Eeadh and iupromed conmerhion rateh yv c038 in 
con–-nction witF haEeh teau 
9Hupromed c-htouer e&perience incEx Eifetiue reEationhFip, yeating reB
tention targeth amx /8 
9Ngreed y-hinehh cahe R Ea-ncFed new Direct Hnh-rance prod-cth, EeadB
ing to 3b8 direct y-hinehh growtF, uarket hFare rihe CB38, yrand awareB
nehh increahe 0z8B•b8 R conhideration 3Bz8 in a decEining uarket 
9.reated a new prod-ct and propohitionh teau and, -hing dehign tFinkB
ing, generated a pipeEine of Pb new ideah, 0C e&periuenth and • piEoth to 
demeEop Ngeah coupetitime pohition, witF C f-EE Ea-ncFeh coupEeted 
9La-ncFed tFe lrht Ngeah SV ad and demeEopuent of direct Ngeah yrand 
pohition 
9ImerBacFiemed new y-hinehh targeth 38 witF (-oteh R haEeh I  growtF, 
and coht per haEe red-ction

Global Director of Marketing & Design
GEt |ro-p ' Mav Cb0P B Npr Cb0q

GLS are a Eeading promider of inh-rance, reinh-rance and eupEovee yenB
elth conh-Etancv and yrokeragex :rouoted into tFih roEe to create and 
uanage tFe lrht gEoyaE uarketing and dehign teau witFin GLS |ro-p, and 
hFare yeht practice |ro-pBwidex Aeporting to tFe |ro-p .MI, uanaged 
a teau of +b promiding 2C2 uarketing hermiceh on a centraE hFared 
hermice yahih X.entre of s&ceEEence£ acrohh aEE GLS6h y-hinehhehx HncE-ded 
uarketing couuh, corporate yrand and couu-nicationh, rehearcF and 
inhigFt, content demeEopuent, hponhorhFip and p-yEic reEationh actimitv, 
acrohh tFe GLS |ro-px 
9Dehigned R iupEeuented new gEoyaE uarketing teau htr-ct-re aro-nd 
hpeciaEiht capayiEitieh, pop-Eating witF FigFBperforuing uarketing e&B
perth B uaintaining o-tp-t EemeEh and red-cing cohth Cb8 
9DemeEoped inhigFth and rehearcF prograuue, prod-cing tFe GLS inhigFth 
uaga ine and hpeciaEiht content and couu-nication for eacF hpeciaEtv 
area acrohh tFe y-hinehh 
9DeEimered and iupEeuented new yrand pohitioning, maE-e propohition 
and tone of moice increahing cEient engageuent witF couu-nication omer 
P uontFh 
9Hnitiated R iupEeuented yrand arcFitect-re, red-cing yrand inmehtuent 
cohth Y/bK acrohh + dimihionh 
9AeBdehigned and prod-ced tFe gEoyaE Nnn-aE Aeport and Ncco-nth 
9:Eanned and uanaged crihih couuh in tFe UK y-hinehh and MRN couuh 
acrohh tFe gEoyaE y-hinehh 
9NcFiemed GLS |ro-p s&ec appromaE on gEoyaE uarketing pEanh and htrateB
gv incE-ding deEimerv of a capayiEitv uat-ritv uodeE to acFieme conhihtent 
EemeEh of uarketing and yrand acrohh tFe GLS |ro-p

Marketing Director - Employee BeneCts
GLS |ro-p ' G-E Cb0• B Mav Cb0P

Ncco-ntayEe for tFe e&ec-tion of aEE 2C2 uarketing couu-nicationh, 
yrand R p-yEic reEationhFip actimitv for eupEovee yenelth and penhionhx 
.ouyined + teauh to y-iEd a uarketing f-nction, demeEoped GLS supEovB
ee 2enelth yrand htrategv and created an acco-nt yahed uarketing and 
EeadBgeneration uarketing c-Et-rex 
9DemeEoped supEovee 2enelth yrand pohitioning, maE-e propohition and 
uehhaging uatri& mia -he of cEient and ueuyer rehearcF and inhigFt to 
deuonhtrate 6wFat we do weEE6 and 6wFat we htand for6 
92-iEt and htr-ct-red a uarketing f-nction for optiuaE perforuance 
9Led tFe mihion for deEimerv wFicF contriy-ted to ac(-iring new cEienth 
wortF YCPM in a vear

Global Marketing (onsultant I)nterim contractU
A1N Hnh-rance |ro-p ' Gan Cb0• B G-E Cb0•



A1N Hnh-rance ih a TS1s 0bb coupanv promiding inh-rance in 0•b) co-nB
trieh tFro-gF a network of partnerhx Aeporting to tFe |ro-p .MI, kev 
foc-h wah on driming h-htainayEe iupromeuenth in worEdwide uarketing 
e·ectimenehh, -pEifting gEoyaE perforuance R iuproming uarketing actimB
itv AIHx 
9Kev roEe in hFaping gEoyaE uarketing htrategic frauework ah weEE ah 
reporting R couu-nitv demeEopuent 
9Sranhforued core uarketing hkiEEh acrohh co-ntrieh mia LRD and hFaring 
uarketing e&ceEEence yeht practice 
9Drome y-hinehh cFanneEh to deEimer Y/M) maE-e aEonghide teauh in 
UK s-rope, 1candinamia R .anada 
9DemeEoped R iupEeuented c-htouer htrategv incE-ding heguentation, 
targeting, retention, c-htouer e&perience, digitaE cFanneEh and yrand 
deEimerv

(ustomer Experience Director I)nterim contractU
Sowergate Hnh-rance ' 1ep Cb0+ B Gan Cb0•

Hnh-rance interuediarv and yroker comering omer Cbb hpeciaEiht inh-rB
ance prod-cthx Aeporting to tFe .MI, FeEped to hFape a new centraE 
uarketing teau, dehigned |ro-p .-htouer teau target operating uodeE 
to drime c-htouer c-Et-re acrohh tFe y-hinehh, and Fad ownerhFip of 
deEimering + core work htreauh% cond-ct and S.T reporting and action 
pEanning Xtreating c-htouerh fairEv£4 c-htouer c-Et-re demeEopuent4 and 
operationaE iupromeuent and deEimerv Xc-htouer e&perience and c-hB
touer –o-rnev uapping£x

KH Marketing Director
Javh ' Mar Cb0+ B N-g Cb0+

Javh ih a TS1s C3b coupanv promiding hpeciaEiht recr-ituent hermiceh 
acrohh tFe gEoye4 aEho a uarket Eeader in tFe UKRHx OitFin a uatri& htr-cB
t-re enmironuent, reported to tFe |EoyaE .MI and UKRH .sI, deEimering 
htrategic uarketing XonEine and o ine, creatime ht-dio, and :A internaE 
couuh£ tFro-gF a teau of +3x NEho a kev roEe in demeEoping tFe Javh 
yrand, enh-ring a conhihtent identitvx Aehtr-ct-red tFe UKRH Marketing 
teau frou regionaE to capayiEitvByahed to enayEe deeper tecFnicaE hkiEE 
heth and iuprome perforuance, hvnergieh and ejciencieh, wFiEht aEho 
haming cx Y+bbKx DemeEoped e·ectime uarketing caupaignh deEimering 
greater AIH R reh-Eth B -p to 3b8 iupromeuent in P uontFh and deB
meEoped and prouoted Javh yrand in UKRH uarketh, adding cx Y3M to 
yottou Eine in P uontFh

Global deaS of Marketing & (ustomer trategy
Nmima pEc ' Mav CbbP B Mar Cb0+

s-ropean Jead of Marketing B Nmima s-rope, Nmima :Ecx 1enior Marketing 
Manager B Nmima UK, Nmima :Ecx

enior Marketing Manager
Marriott Vacation .E-y ' Wom Cbb+ B Mav CbbP

Marketing (ommunications Manager
SUH ' Mav Cbb0 B Wom Cbb+

BranS Manager
2o-rne Leih-re ' Wom 0zzz B Mav Cbb0

Direct Marketing Manager
2o-rne Leih-re ' N-g 0zzq B Wom 0zzz


