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About

vitS o1er 0y xears of eBperience in 1arious 2’2 inIustries, E can iIentifx all tSe 
companxbs auIiences to Ie1elop communications aligneI witS tSe 'ranIjs 1alues 
anI o'-ecti1es wSile meeting tSe eBpectations anI neeIs of its 1arious stakeSolI.
ersK

E take part in tSe companxjs strategx to Ie1elop anI IeDne tSe 'ranIjs image 
creati1elx anI Iistincti1elxK E can easilx iIentifx patterns anI new trenIs, wSicS 
ena'les me to continuallx impro1e RPEs on IiAerent communications platformsK
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Experience

Marketing Communications Manager
’2W . CertiDcation of Wustaina'ilitx 5 Wep ’y’’ . Tow

3 Wtrategic tSinking, IeDnition of communication plans anI team man.
agementK
3 2ranI Ie1elopment, IeDnition of 1isual anI eIitorial guiIelinesK Man.
agement of eBternal agenciesK
3 Creation anI management of 1arious communication meIia anI eIi.
torial calenIar for social meIiaK 
3 dauncS of a newsletter anI management of e.mailing campaigns, witS 
an a1erage open rate of %z(K
3 Wtrategic Iesign of tSe e1ent plan anI organi)ation of international 
e1ents, sucS as a ’2W seminar in Orgentina for o1er ’yy participantsK
3 2uIget IeDnition anI managementK

Marketing Communications Manager
UNEÓH 5 Wep ’y’y . Wep ’y’’

Marketing á Communications acti1ities for UNEÓH vhMhO +vestern hu.
rope, MiIIle hast á Ofrica8K
3 Content proIuction for tSe companxjs social meIia, witS a dinkeIEn, 
resulting in a gain of q9k followers in 0 xearK
3 Content proIuction for tSe companxjs we'site, WhH optimi)eIK
3 ProIuction of Enternal anI hBternal TewslettersK
3 Le1elopment of glo'al internal acti1ities to 'oost emploxee engage.
ment, sucS as tSe Enternational vomenjs Lax 6ui), hnI of tSe xear 
contest, anI huro ’y’y 'etting competitionK
3 ProIuction of Wales Marketing material, sucS as email marketing, ºxers 
anI ser1ices presentations, in alignment witS Wales prioritiesK
3 Follow up anI analx)ation of pro-ect metrics anI o'taineI resultsK

Communications OHcer
TeBans 5 Fe' ’y07 . Opr ’y’y

3 Le1elopeI anI Ieli1ereI tSe internal communications plan for TeBansb 
sites in 2ra)ilK
3 Le1elopeI anI Ieli1ereI a plan to esta'lisS TeBans 2rasil Managers 
'ranI am'assaIors on online platformsK
3 zQy“ CommunicationsK
3 Le1elopeI tSe new local newsletter, reIesigning tSe material into a 
printeI anI online 1ersionK Content proIuction anI its Iistri'ution to 
o1er %yy emploxees were also unIer mx responsi'ilitxK
3 Hrgani)eI internal e1ents in two IiAerent sites, witS tSe most IiAerent 
speakers . from TeBans Managers to international customersK 
3 Ueam managementK
3 CoorIinateI 'uIget, manageI pro1iIers anI negotiateI costs of ser.
1ices anI proIuctsK

https://www.dweet.com/
www.linkedin.com/in/brunarochalima
https://www.dweet.com/consultants/bVDbYm6Tn
https://www.linkedin.com/in/brunarochalima


RI Communications
TeBans 5 &un ’y0” . Lec ’y09

NicS eBperience in hmploxee hngagement Communication in tSe com.
panxjs SeaI6uartersK vorking cross.functionallx witS rele1ant partners, E 
Sa1e a pro1en rigor in pro-ect management, incluIing pro-ect implemen.
tation, follow.up anI reportingK Uo grant tSe Companxjs consistencx of 
message worlIwiIe, E workeI in a 'ig sxnergx anI colla'oration witS local 
communicators to ensure tSe communications acti1itiesj IeploxmentK

3 Le1elopeI anI Ieli1ereI communications plans for tSe Óroupbs trans.
1ersal programs +% programs le1erageI in 0K% xears8K
3 MastereI agencx relationsSips to proIuce a Communication campaign, 
incluIing its role out in tSe J4 +tSe Drst newsjs rating was 0KQyy 1iews, 
'eing a'o1e tSe a1erage8K
3 ManageI tSe pro-ect :Portraits of tSe hmploxees , a series of news, 
online on a regular, weeklx 'asis +in 0 xear, ” emploxees from all tSe 
% regions were part of tSis pro-ect8K 
3 Nesponsi'le for tSe TeBans weeklx newsletter issuance, communicating 
core people á 'usiness acti1ities to an a1erage of 0yk connecteI em.
ploxeesK

ASEGEC lTobaT vaTent Experience
OEhWhC 5 &un ’y0” . Lec ’y09

Enternational eBperience in TeBans Paris le1erageI 'x OEhWhCK

Marketing Communications vrainee
Óh Hil á Óas 5 Oug ’y0% . Max ’y0”

hBperience in Marketing Communications, tSinking anI Ieploxing En.
'ounI Marketing, h1ents Management, WhHK

3 Le1elopeI online campaigns in alignment witS tSe 'usiness priorities, 
consiIering customersb neeIs  email marketing, we'site aI1ertising, anI 
dinkeIEn posts were some of tSe tools useIK 
3 ParticipateI in tSe organi)ation anI proIuction of national anI inter.
national fairs sucS as Nio Hil á Óas ’y0Q anI ConahnIK
3 ManageI sponsorsSip to rele1ant 'usiness maga)ines anI e1entsK
3 Hrgani)eI in.Souse e1ents for eBcSanges 'etween sales teams á cus.
tomersK

Communications Sntern
HIe'recSt |leo e Ó•s 5 Oug ’y0  . Fe' ’y0%

3 Nesponsi'le for tSe corporate communication cSannels, reacSing all tSe 
emploxees, on e1erx sSip or siteK USe 'i.montSlx Corporate maga)ine 
proofreaIing anI tSe proIuction of tSe montSlx newsletter, a1aila'le on 
DBeI 'oarIs, were unIer mx responsi'ilitxK�
3 WupporteI tSe companxbs presence on Nio Hil á Óas ’y0 K

Edents Sntern
Comuns GhN& 5 Hct ’y0z . &ul ’y0

3�Hrgani)eI institutional e1ents anI proIuceI e1erxtSing relateI to tSe 
Gni1ersitiesb ceremonials uni1erseK 
3�NecruiteI anI manageI 1olunteers, -ust as controlleI part of tSe 'uI.
get in tSe organi)ation of tSe 00tS vorlI MeIia hconomics á Manage.
ment ConferenceK

GociaT Me&ia Sntern
dacon GhN& 5 Fe' ’y0z . Hct ’y0z

3 ManageI tSe la'oratorxbs social meIia +mainlx Face'ook8, incluIing 
content searcSing, proIuction, planning anI follow.upK
3 Wuper1iseI tSe launcS of a new site, 'eing responsi'le for some of tSe 
contentjs proIuction, anI tSe new pagesj follow.upK 
3 ConIucteI partnersSips 'etween TÓHs anI stakeSolIersK
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