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About

7y 'earsx ebperienced creati)e with a Sackmround in VM, Iispla', -t'linm and 
(ashion skilled at deli)erinm results.dri)en solutionsB M' curiosit' and passion for 
art, desimn and fashion keep Fe up to date with the latest trends and inspire 
Fe to deli)er an eFotionall' enmaminm custoFer ebperience and retail shoppinm 
atFosphereB
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Experience

VISUAL MERCHANDISER AND DISPLAY CONSULTANT
 J 2an 087/ . vow

CCVg-UWL M1A’GWvIg-gv& C HA1vI- | A1HWgL gvvTVWHgTv HAWgvgv&
I1’WHGLTv (rance 

Hrends | Aetail gnno)ation Fodule
Aunninm sessions as part of the coFpan'"s :’ustoFer 1bperience Man.
amer: promraFFe
Hraininm their eFplo'ees NVisual Merchandisinm ManamersE toj
. ’onduct research and sta' up to date on current trends and retail 
inno)ation
. ’oFpose structured MoodSoards with rele)ant content
. ’oFFunicate a Srand )ision throumh inno)ati)e concepts NfroF -tor' 
Hellinm to ’ustoFer 1bperienceE

CCVg-UWL M1A’GWvIg-1A | ’Tv-ULHWvH
’LUR M1I Golida' resort shops 

I21ARW . MWAAWK1’G . VWL Ixg-1A1 . Hg&v1- 

Oorkinm directl' with the &loSal Hraininm pro3ect Fanamer and -ales 
-upport teaF to j
. ’reate and lead Visual Merchandisinm workshops for their shop Fan.
amers 
. Pro)ide VM muidelines to muarantee the proper iFpleFentation of VM 
standards
. gFpleFent )isual initiati)es and coach the shopxs teaF

CCVg-UWL M1A’GWvIg-gv& L1’HUA1A
PPW Rusiness -chool C Lille, (rance

. gnternational Rusiness Rachelor j ’reatinm and leadinm a VM Aetail Hour 
workshop in London None.week class conducted in enmlishE
. Rusiness ManameFent Rachelor j ’reatinm and leadinm a Visual Mer.
chandisinm workshop for ïrd 'ear students

CCM1A’GWvIg-gv& L1’HUA1A
HhuonmFai Uni)ersit' 
Ganoê, ViYt vaF

gnternational Hrade | IistriSution Rachelor j ’reatinm and leadinm Nin 
enmlish lanmuameE Merchandisinm class as part of the Iistri-up Maname.
Fent course, in partnership with french Uni)ersit' of Aouen

CCVg-UWL M1A’GWvIg-gv& C gvH1AgTA I1-g&v HA1vI- HAWgvgv&
L1AT• M1ALgv (rance
Aunninm sessions as part of the coFpan'"s gnterior Iesimn promraFFe

QHrends | MoodSoard Fodule
Hraininm their eFplo'ees toj
. IeDne and anal'se trends
. ’onduct research and sta' up to date on current trends
. ’oFFunicate ideas throumh creati)e and clear presentations with rel.
e)ant wordinm and tasteful )isual references

https://www.dweet.com/
https://drive.google.com/file/d/1NFars6EbQ748UhUF1tV3C1Vol2FJkA0w/view?usp=sharing
https://www.dweet.com/consultants/zeKsVGjYI
https://www.linkedin.com/in/albane-aubert/?locale=en_US
https://www.instagram.com/_albane.aubert_/?hl=fr


QLero' Merlinxs gnterior Iesimn -t'les Fodule
Hraininm their eFplo'ees toj
. Understand Lero' Merlin Hrends teaFxs ke' oS3ecti)es, froF collection 
to store iFpleFentation
. ’oFpose coherent interior st'linm product summestions

CCVg-UWL M1A’GWvIg-gv& ’Tv-ULHWvH
’TMUvIgC Paris, (rance

’reatinm and leadinm a 0 da' Visual Merchandisinm course for profes.
sionals workinm in the Aetail | Marketinm Deld NMarketinmCMerchandis.
inmCProduct ManamersE
Rrands j ’gvq MTvI1- . WL&THG1AM . I11P vWHUA1

CCVg-UWL M1A’GWvIg-gv& HAWgvgv&
KgWRg (rance

Hrends | -t'linm lookSook Fodule
Aunninm sessions as part of the coFpan'"s VM promraFFe, traininm their 
eFplo'ees as future instore VMs toj
. ’onduct research and sta' up to date on current and future trends in 
desimn and lifest'le 
. ’oFpose structured st'linm lookSooks with rele)ant Mood Soard con.
tent and trend' product summestions

CCVg-UWL M1A’GWvIg-gv& | ’Tv-ULHWv’•
L1- LUHgv- PWAg- 

Oorkinm directl' with retailers toj
. ’oFFunicate Srand identit' throumh Éualit' and sophistication within 
the store en)ironFent 
. Iesimn and iFpleFent )isual initiati)es to FabiFise proDts and sales 
oS3ecti)es

CCVg-UWL M1A’GWvIg-gv& PAT&AWMM1 L1WI1A C -H•Lgv& L1’HUA1A
6cole M2M &raphic Iesimn C Lille, (rance

.Gead lecturerj
AesponsiSle for ensurinm that the curriculuF is in line with the mroup 
stratem' and acadeFic remulations
Planninm schedules for the promraFFe courses 
Aecruitinm, hirinm and Fanaminm the lecturers" teaF
’oordinatinm and liaisinm Setween students, lecturers and school ke' 
stakeholders 
-upportinm students and workinm closel' with the student ser)ice teaF 
and sharinm remular feedSack
.Hraininm on how to coFFunicate a Srand )ision throumh stratemic dis.
pla' in a full' coFFercial, lomical | consuFer friendl' wa', ensurinm 
Éualitati)e | Éuantitati)e results
.Oritinm, re)iewinm and iFpro)inm course promraFFes 
.’oachinm on all aspects of -t'linm froF window iFpleFentation to Fan.
neÉuin usame instore
.’reatinm workshops with other rele)ant industr' ebperts Nset desimn, 
product photomraph', lookSook and caFpaimn iFamer' FodulesE

CCgvH1AgTA I1-g&v
La Maison du ’oworkinm C Lille, (rance

T–ce pro3ect froF concept to iFpleFentationj
. Mood Soards
. Product sourcinm
. Rudmet FanameFent
. Ru'inm and product deli)er' FanameFent
. gnstallation and gnterior st'linm

CCVg-UWL M1A’GWvIg-1A WvI Ig-PLW• ’Tv-ULHWvH
Wmence ’ross 
Paris, (rance

CCVM &uidelines
AT’GW-
. Pro)idinm mloSal VM muidelines to muarantee the proper iFpleFentation 
of VM standards 



. ’reatinm the desimn of product la'outs showinm adaptaSilit' for store 
reFodels NAochas, Ruenos Wires store staminmE

CCVM audits and instore consultations
PharFUpp pharFacies mroup 
. Wnal'sinm KPgs to adapt stratemies accordinm to store sales and needs 
. Wnal'sinm product iFpleFentation, store capacit' and custoFer t'pol.
om' to Fake iFpactful coFFercial decisions 
. IeDninm clear VM principles usinm a)ailaSle coFFercial tools and 
adaptinm coFFunications to store en)ironFent 
. Ieli)erinm a )isual stratemies report of the store )isit

CCVg-UWL M1A’GWvIg-1A
ATIg1A 
Paris, (rance

Rrinminm a Fodern approach throumh st'linm and Visual Merchandisinm 
as part of new Srandinm identit' 
.Iesimn and ebecution of Visual Ferchandisinm for store focal points
.gnterior | window looks
.&uideline Sooks j
-t'linm and VM iFpleFentation directi)es for windows and store focal 
points

VISUAL DESIGN COORDINATOR (Head O)ce&
ProFod J 2an 087ï . 2an 0879

AesponsiSle for the desimn and ebecution of product la'outs at all store 
focal pointsB Oorkinm at a mloSal le)el, deli)erinm Srand )ision throumh 
Visual Merchandisinm stratemies 
QIesimninm and de)elopinm e'e catchinm displa's alimned with the 
t'peCÉuantit' of products a)ailaSle for all Farkets 
Q’ollaSoratinm with cross functional partnershipsz ke' relationships with 
-ales, Iesimn, Marketinm and 1.Ferchandisinm teaFs to coordinate store 
displa's in line with stock and Srand identit' 
QAesponsiSle for creatinm clear and concise VM muidelines for use at retail 
and iFpleFentation directi)es 
QWssurinm the proper iFpleFentation of VM muidelines with onmoinm Deld 
)isits and pro)idinm recap reports 
QAesponsiSle for all window decor, simname, )isuals and other points of 
contact Faterials 
Q’onductinm international coFpetitor )isits and reports to pro)ide work.
aSle VM solutions and -t'linm inspirations

VISUAL MERCHAN DISE R MANAGE R
&aleries Lafa'ette J 2an 0885 . 2an 087ï

gn charme of the )isual representation of the store, Faintaininm eÉuall' 
himh standards of )isual proposition Setween the diNerent Srands and 
corners 
QAesponsiSle for lomical Oone planninm and Sest product presentation at 
all consuFer touch points 
QManaminm and coachinm a 9.head teaF across ï Poors toj 
.Ieli)er the himhest standard on st'linm and Ferchandisinm, desimn and 
iFpleFent interior and window scheFes 
.Ruild in store DbturesC ’reate and install inspirational Poor sets and 
e)ent setupsC Produce in store simname 
QOorkinm with the FanameFent and sales teaF to dri)e KPgs S' pro)idinm 
creati)e and coFFercial solutions 
QAesponsiSle for coFFunicatinm ke' coFFercial inforFation throumh to 
the VM HeaF to dri)e weekl' acti)it'Cfocus 
QPlanninm all Visual acti)it' in line with the retail calendar 
QManaminm and deli)erinm the VM Sudmet for the 'ear, workinm with 
ebternal parties and suppliers 
QLiaisinm with GA to identif' talents, help de)elop skills, lead on recruit.
Fent and promression 
QPro)idinm eNecti)e )isual Ferchandisinm traininm and coachinm sessions 
to all eFplo'ees

VISUAL MERCHANDISER
G|M J 2an 0889 . 2an 0885



’reatinm clear stories and wearaSle Su'inm summestions, installinm all 
scheFes to strict deadlines 
QPlanninm, ormaniOinm and iFpleFentinm Visual Merchandisinm acti)ities, 
carr'inm out weekl' Poor Fo)es 
QUsinm -tore KPgs to Dnd creati)e 'et coFFercial solutions to achie)e 
sales )oluFe moals 
QUpdatinm window installations with a hea)' focus on FanneÉuin st'linm 
Q’oachinm and de)elopinm retail teaFs on )isual and coFFercial knowl.
edme

Education g TraininF

088ï . 088Q La qabrisue Pari(
Visual Merchandisinm Iemree, Visual Merchandisinm 

0887 . 088ï La Sorbonne Pari(
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