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About

Passionate axout xrand content and communication strateWies, wit( international 
eTperience in I., Puxlis(inW, Hospitalitb, Cosmetics and Fas(ion: 

Professional xachWroundM
� Communication &anaWer - SCC France
� Client &anaWer - &aison &oderne
� &arhetinW, Communication R PA &anaWer - SoDtel kuTemxourW gurope�
� International PA qssistant - C(ristian Lior Couture 
� PA and Communication qssistant for Cliniéue and Smas(xoT - .(e gstOe kauder 
Companies
� PA qssistant - Yvk'k'Yv 
� Purc(asinW qssistant - kKYrOal &iddle gast

ShillsM 
� Communication R PA
� Brand content
� StrateWic &arhetinW 
� Social media
� ForeiWn lanWuaWesM frenc( Nmot(er tonWueE, enWlis( NxilinWualE, spanis( Ncomfort-
axle le)elE, araxic NxasicsE

BAqvLS yYAGgL yI.H

ka.our &edia |roup &aison &oderne SCC France

SoDtel kuTemxourW gurope

Experience

Head of Communication
ka.our &edia |roup 2 qpr 030U - vow

In c(arWe ofM
- deDninW t(e Wloxal communication strateWb for qdri)er |roup Nqdri)er 
France, qdri)er 1G, qdri)er ItaliaE: 
- deDninW t(e PYg strateWb �
- deDninW t(e companbKs media, editorial and )isual strateWb �
- deDninW and )alidatinW t(e implementation of t(e communication plan 
Nxot( internal and eTternalE 
- manaWinW t(e diWital strateWb Nnewsletter and social mediaE 
- ensurinW t(e consistencb of t (e companbKs imaWe across all communi-
cation and media c(annels 
- deDninW xudWets and GPIs

Communication Manager
SCC France 2 qpr 030/ - qpr 030U

� Le)elop xot( internal and eTternal communication strateWb 
� Yzer communication (iW(liW(ts in top media �
� LeDne communication plan and calendar w(ile WuaranteeinW an o)erall 
consistencb
� LesiWn and j or manaWe t(e production of communication tools for 
xot( print and diWital use
� YrWanise and de)elop internal and VIP e)ents (and in (and wit( t(e 
&arhetinW team
� Boost companbKs eTternal )isixilitb durinW Wloxal e)ents 
� &oxili5e companbKs stahe(olders on sux9ects aimed at promotinW SCC 
France
� &anaWe and optimi5e allocated xudWets
� &esure and monitor t(e ezecti)eness of communication plan �
� &anaWement of a team of J communication coordinators

Brand Content Client Manager
&aison &oderne 2 quW 03/8 - qpr 030/

https://www.dweet.com/
https://www.dweet.com/consultants/bCBTSzWqq
https://www.linkedin.com/in/marieangechaumeil


� qccompanb and support clients in t(e deDnition of t(eir content mar-
hetinW strateWb and ensure t(eir storbtellinW is ezecti)e and reac(es t(e 
riW(t audience
� Le)elop a full xrand content strateWb for clients and ensure ezecti)e-
ness and impact of t(eir storb
� 1nderstand t(e needs and c(allenWes of a client xase in order to ac-
companb t(em in t(eir multi-c(annels content marhetinW pro9ects Nprint, 
wex, moxile, )ideo and li)eE
� In c(arWe of t(e production of (eT &aWa5ine NvordstadKs maWa5ineE
� Plan, de)elop and eTecute marhetinW and sales proWrams
� Createjanalb5e diWital das(xoards, trach, optimi5e and report on GPIs
� gnsure t(e linh xetween t(e client, its ox9ecti)es and demands, and t(e 
analbtical, strateWic and production shills of t(e qWencb
� gnsure t(e pro9ect follow-up w(ile respectinW timinW and xudWets
� gnsure t(e administrati)e and numerical follow-up reWardinW a client 
xase 
� gnsure t(e commercial relation wit( clients in order to optimise &aison 
&oderneKs presence

Marketing & Communication Manager
SoDtel kuTemxourW gurope 2 Fun 03/G - quW 03/8

� In c(arWe of t(e &arhetinW and Communication department 
� In c(arWe of t(e Social media StrateWb and t(e elaxoration of all internal 
and eTternal communication content NAoom Ser)ice, Bar and restaurants 
menus, Hbers j in)itation for e)ents, )isuals for media campaiWns E�
� Implementjoptimi5e B0C and B0B lead Weneration campaiWns
� qssist in de)elopinW and implementinW ezecti)e SgY campaiWns and 
content optimi5ation initiati)es
� CoordinatinW email campaiWnsM manaWinW an email marhetinW calendar, 
creatinW emails, editinW copb and deplobinW campaiWns 
� Content creation M ad)ertisinW, wexsite, wexinars, newsletters, user 
Wuide
� FindinW new ideas and pro9ects to increase t(e notorietb of t(e SoDtel 
kuTemxourW gurope Nt(rouW( e)ents, partners(ips or print and online 
presenceE 
� veWociatinW wit( dizerent medias to increase t(e presence of SoDtel 
kuTemxourW gurope 
� &ain contact for 9ournalists 
� Prepare analbtic reports R mahe data-dri)en recommendations on 
GPIs
� AeportinW directlb to t(e |eneral &anaWer
� Part of t(e gTecuti)e Committee


