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About

/ith 11+ years in Marketing'Communications for renowneW retail branWs (in-house 
anW agency roles), Ivm a highly entrepreneurial, self-moti.ateW marketing pro-
fessionalO After CjDIE, I left my 0ob as a senior account Wirector o.erseeing 19 
colleagues anW managing é+ global fashion'beauty retainer accounts to seek global 
challengesO 

Currently, at BstLe GauWer in Klobal Marketing & BWucation for 6ilian Paris, Iv.e 
successfully reWrafteW global tools, marketing guiWelines, anW report formats within 
Q monthsO  I ha.e extensi.e experience in collaborating with global HT teams in 
Rokyo, Paris, anW GonWon, with aW.anceW proVciency in Microsoft jNce, presenta-
tion skills, anW managing tools'metricsO 

My approach in the workplace balances creati.e instinct with practicality, anW I am 
aWept at working Sexibly, seamlessly embracing partner perspecti.es anW manag-
ing unpreWictable scenariosO
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Experience

Account Director
P| PunWit 8 zan 591U - May 5955

GeW the lifestyle .ertical at a miW-si’eW P| agency, managing a team of é 
account executi.es anW account managers for 19+ retainer accounts & 
15+ short-term pro0ects (Gifestyle, beauty &luxury) 
- CrafteW Wigital creator programmes anW relationships with o.er •59+ 
collaborator partners for YJITGj, G7jccitane, |alph Gauren anW jnitsu-
ka Riger
%j.erseeing eqorts of ser.icing team, e.ent agencies, .enWors, anW cre-
ati.e partners to achie.e client pro0ect goals anW set timelines 
%2pearheaWeW YJITGjvs launch & expansion strategy, achie.eW a >j> 
growth of 534 in unpaiW Wigital aW.ocacy since 591é by builWing a uni;ue 
community-contact programme 
%2hapeW uni;ue Wigital meWia experiences in response to the panWemic 
to achie.e é5-éU4 online e.ent engagement anW N3•4 con.ersion in 2J2 
exposures for Gvjccitane & YJITGj 
%P| eqorts won the v2abre 2outheast Asia- 2pecial Mentionv certiVcate 
& the 2il.er InWia P| & Corporate Communications AwarW 5959 for 
YJITGjvs InWia entry anW a Fulcrum AwarW 5959 for builWing community 
rele.ance for Polo |alph Gauren

PR Manager
H&M 8 zan 591• - zan 591U

duilt & maintaineW H&Mvs branW authority & fashion .oice in InWia 
%CrafteW high news .alue e.ents to support short-term anW long-term 
commercial neeWs, We.elopeW .enWor rosters anW resource-sa.ing best 
practices 
%GeW cross-functional marketing eqorts by We.eloping a bi-annual com-
munications calenWar for press e.ents, on-grounW acti.ities & showroom 
planning for o.er O9+ H&M stores across 1P InWian cities 
%EesigneW branW & inSuencer campaigns for key milestones with 2tock-
holm & Paris HTQ formulateW negotiation strategies anW contract formats 
to secure lucrati.e commercial agreements 
%|esponsible for fostering anW maintaining relationships with top 0our-
nalists, stylists anW DIPvs 
%MarketeW special collections with creati.e campaigns to achie.e an a.-
erage of Q94 sell through Wuring the launch weekenW

Assistant Manager, Marketing & Communications
|eliance dranWs GimiteW 8 zan 591O - zan 591•

https://www.dweet.com/
https://www.linkedin.com/in/keertikataria/
https://www.dweet.com/api/redirectToPreSignedFileUrl?objUrl=undefined
https://www.dweet.com/consultants/1-H90GtzN


Ee.elopeW anW implementeW the rebranWing strategy for iconic InWian 
branW, 2atya Paul to increase traWitional meWia exposures 
%IntroWuceW an IP calleW the v2ari Appreciationv concept that was aWopteW 
across the O5+ retail locations, aimeW at recruiting millennial customers 
%Co-shapeW a reneweW omnichannel strategy anW Wigital marketing 
frameworks to accelerate the sales growth .ia dranWOcom as opposeW to 
partner aggregators 
%IntroWuceW & built social community platforms to connect existing anW 
newer branW fansO Ero.e U14 growth in subscription & social following 
within a year of introWucing 2J2 channels

PR Consultant
P| PunWit 8 zan 5911 - Aug 591O

CoorWinateW Way-to-Way press anW meWia acti.ities, e.ents anW proWuct 
sourcing for Christian Gouboutin, Piaget, ChoparW anW Rarun Rahiliani 
Couture 
%Bxcellent relationships maintaineW with lifestyle meWia, dollywooW styl-
ists & opinion shapers 
%/orkeW closely with Christian Gouboutinvs GonWon HT to Wesign the 
branWvs InWia Bntry communication strategy, followeW by a star-stuWWeW 
store launch in Mumbai, InWia 
%Bqorts won the vKolW 2abre-Highly |ecommenWeWv 591O certiVcate for 
the branWvs Mumbai launch campaign

Global Marketing & Education
BstLe GauWer 8 zan 595O - Jow

Ko-to-market & price strategy for upcoming inno.ations calenWar 
F>595P
- |eWesigneW anW WeployeW retail eWucation tools, incluWing e.ergreen 
master tools, C|M & cross-cultural guiWelines, in-store 6PI coaching anW 
seasonal inno.ation highlights
- Eay-to-Way coorWination, reporting & aW.ice on behalf of Klobal HT for 
local marketing teams

Consultancy Project
GvjrLal 8 zun 5955 - Eec 5955

Ee.elopeW communications strategy for an augmenteW ser.ice for im-
paireW users with the Rech & Inno.ations Incubator


