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About

Mm nafe is Muge Pascal, the dounxer od Deué )eautbs Paris, a high qualitm ath-
leisure .ranxI S have xexicatex fmseld anx fm lide to dashionI S stuxiex dashion 
xesign (rst in Central LtI Martins in Uonxon anx then Lavannah College od Art anx 
Design in Ynitex LtatesI

S worNex with a well Nnown Eew JorN xesigner, )etsem &ohnson anx worNex as a 
xesigner/.umer in .ig xepartfent storesI

)edore launching fm own dashion .ranx, S was the )ranx Director dor Massifo 
DuttiZ Gara 1roup dor 05 mearsI Mm fain roles were running the operation od the 
countrm od 35 stores anx a teaf od W55 peopleI 
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)etsem &ohnson Snxiteé 1roup Snxiteé 1roup, Massifo Dutti

Snxiteé 1roup, Yterq|e JNf Departfent Ltore Chain

Experience

Brand Director
Snxiteé 1roup, Massifo Dutti 2 &an •50W - Eow

Preparing anx dollowing the annual .uxgetsI 
zResearching anx analm'ing the cofpetitors in TurNem anx in the glo.al 
farNet as well as the previous mearjs sales anx Nem trenxsI 
zAttenxing the collection feetings anx analm'ing the proxuct, the da.ric 
anx faNing the proper xecisions anx ensuring that the collection feets 
the criteria anx the neexs od the Massifo Dutti custoferI 
zPlacing orxers dor the stores in TurNem anx ensuring that the proxuct 
volufes anx orxer ;ows are optifi'ex in orxer to achieve target sales 
o.7ectivesI 
zK.serving the .ehavior od the proxucts xuring the regular shop visits, 
preparing proxuct reports anx weeNlm transders .etween storesI 
zManaging new store openings» proxuct .uming, xeliverm od the proxuct, 
store planning anx coorxinating the teafI 
zControlling sales anx hour .uxgets as well as the general eépenses od 
the storesI 
zAnalm'ing stocNs, cofparatives anx the sales reports weeNlm as well as 
supervising the xistri.ution chartsI 
zLupporting international countries dor new openings anx other seasonal 
preparationsI 
zynsuring that the Massifo Dutti ifage anx the general o.7ectives are 
faintainex in the storesI 
zPreparing seasonal trenx analmsis anx trainings dor the storesI 
zOorNing with the Oinxow anx the VM teaf in orxer to transfit the 
correct ifage od Massifo Dutti as well as increase the salesI 
zPreparing the PR activities with the Coffunication DepartfentI 
zReporting xirectlm to the üeax K(ce in Lpain anx responsi.le od a teaf 
od W55 people in the region od TurNemI

Brand Director
Snxiteé 1roup 2 &an •50• - &an •50W

Preparing anx dollowing the annual .uxgetsI 
zResearching anx analm'ing the cofpetitors in TurNem anx in the glo.al 
farNet as well as the previous mearjs sales anx Nem trenxsI 
zAttenxing the collection feetings anx analm'ing the proxuct, the da.ric 
anx faNing the proper xecisions anx ensuring that the collection feets 
the criteria anx the neexs od the Yterq|e custoferI 
zPlacing orxers dor the stores in TurNem anx ensuring that the proxuct 
volufes anx orxer ;ows are optifi'ex in orxer to achieve target sales 
o.7ectivesI 
zK.serving the .ehavior od the proxucts xuring the regular shop visits, 
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preparing proxuct reports anx weeNlm transders .etween storesI 
zManaging new store openings» proxuct .uming, xeliverm od the proxuct, 
store planning anx coorxinating the teafI 
zControlling sales anx hour .uxgets as well as the general eépenses od 
the storesI 
zAnalm'ing stocNs, cofparatives anx the sales reports weeNlm as well as 
supervising the xistri.ution chartsI 
zLupporting international countries dor new openings anx other seasonal 
preparationsI 
zynsuring that the Yterq|e ifage anx the general o.7ectives are fain-
tainex in the storesI 
zPreparing seasonal trenx analmsis anx trainings dor the storesI 
zOorNing with the Oinxow anx the VM teaf in orxer to transfit the 
correct ifage od Yterq|e as well as increase the salesI 
zPreparing the PR activities with the Coffunication DepartfentI 
zReporting xirectlm to the üeax K(ce in Lpain anx responsi.le od a teaf 
od 93 people in the region od TurNemI

General Store Manager (Flagship Store)
Snxiteé 1roup, Yterq|e 2 &an •505 - &an •50•

Coorxinating xailm activitiesI 
zAttenxing collection planning, (tting anx preparations in 
)arcelonaZLpainI 
zPreparing the necessarm deex.acN od the proxuct in orxer to reach the 
sales o.7ectivesI 
zControllex the sale anx hour .uxgets as well as sale reports to analm'e 
anx faNe appropriate .usiness xecisionsI 
zMaéifi'ing anx visuallm coorxinating all areas in the store, so the ifage 
od the .ranx is presentex to the dullest, through appropriate visual fer-
chanxisingI 
zKrgani'ing the stad in orxer to guarantee their involvefent anx foti-
vation as well as responsi.le dor their trainingI 
zTraining new fanagersI 
zCreating teafs anx partnerships with all fef.ers od the leaxership 
teafI 
zMaNing quicN anx appropriate xecisions accorxing to the neexs od the 
.usinessI 
zPreparing CRM reports in orxer to view the general pro(le od the .ranx, 
the custofer pro(le anx to prepare sale strategiesI 
zTraining fanager dor store fanager canxixatesI Freelance DesignZDe-
velopfent Pro7ect – Eew JorN, YLA &anuarm •558 " Decef.er •558 
zPreparex, xevelopex anx fanudacturex a private collection dor the 
fovie Leé anx the Citm •, &acN anx &ill, anx CLS MiafiI Muge 1uler

Buyer–Womenswear Dept
JNf Departfent Ltore Chain 2 Aug •553 - Eov •55L

Responsi.le od the ifportex .ranxs anx private la.elsI 
zAnalm'e the previous mearjs sales anx the seasonjs Nem trenxs in orxer 
to ixentidm the principal sales requirefentsI 
zTo xe(ne the .uming structure anx select the gooxs within the .uxget 
that is xe(nex .m the control xepartfentI 
zEegotiate the prices anx xeliverm xates with the suppliersI 
z1arfent purchase anx place orxers .asex on geographical attri.utes od 
all (dtm two JHM stores anx xistri.utersI 
zPrepare, launch anx fanage a private la.elI Bdollow each step od the 
xevelopfent, proxuction, garfent circulation anx farNetingk 
zAssure that the purchase orxer xeliverm schexule is fet anx suppliers 
are feeting contractual criteria to dacilitate 7ust-in-tife xelivermI 
zManage supplier perdorfance dor purchasex proxucts anx assure that 
all aspects od the purchase to pamfent are faintainexI 
z)uilx strategm dor cost rexuction opportunitiesI 
zForecast, stocN control, fonitor sales anx dollow-up od the ferchan-
xiseI 
zProvixe custofer neexs anx assure satisdactionI 
zDevelop anx eéecute traxe relations with newZpotential suppliers Bpric-
ing, pro(t fargins, volufek 
zMPrepare anx presentM analmsis od the upcofing dashion trenxs to the 
stores anx xistri.utorsI 
zRegular store visits anx a constant ;ow od coffunication with the store 
fanagers in orxer to receive necessarm deex.acNsIBproxuct, custofers, 
farNetk 
zPrepare the .ranx lamouts dor the store openingsI



Design and Development, Design Department
)etsem &ohnson 2 &un •55W - Aug •553

Developfent anx safpling od the upcofing collectionI 
zResponsi.le od the coorxination od the .acNstage xuring Eew JorN Fash-
ion OeeNsI 
zLourcex trifs anx da.ric xofesticallm anx internationallm as well as 
negotiatex with pricingI 
zAssistex )etsem &ohnson xuring weeNlm garfent (ttings in orxer to ax-
7ust anx ifprove the safplesI 
zPreparex trif anx da.ric sheets anx worNex interactivelm with the pro-
xuction xepartfentI 
zConsultex anx axvisex xesign on da.ric selectionI


