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About

A driben and adaptaxEe Branded Marketing Manager with efperience working on a 
wide range oj promects incE)ding creatibe xriejs, shoot prod)ction, asset -anage.
-ent and debeEoping -arketing strategiesW Iith a good )nderstanding oj onEine 
adbertising, e-aiE -arketing and sociaE -edia, ; habe proben res)Ets in xeing axEe to 
connect a n)-xer oj diyerent cons)-ers to the xrands ; habe worked withW ; habe 
a range oj projessionaE efperienceR probing that ; can work xoth independentEN and 
a)tono-o)sEN, as weEE as part oj a wider tea-W
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Experience

BRANDED MARKETING MANAGER
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Delning and efec)ting digitaE xrand direction and growth strategN jor 
in.ho)se xrand Ci•)or n GokerW 
1;ndependentEN pEanning, co--)nicating and efec)ting seasonaE digitaE 
-arketing strategN across -)EtipEe digitaE -arketing channeEs incE)ding 
e-aiE -arketing, Meta adbertising, 'oogEe adbertising, inZ)encer -ar.
keting and -oreW 
1;ndependentEN re.ba-ping creatibe direction oj in.ho)se xrands, in.
cE)ding organising and -anaging photoshoots F-odeE choice, stNEing, 
Eocation choice etcv 
1Manage-ent oj ThopijN stores jro- top to xotto-, incE)ding design and 
prod)ct / nabigation -anage-ent Fober :PPP sk)7sv 
1Ad strategN across Meta and 'oogEe to ens)re consistent growth in 
xrand awareness and onEine saEesW 
1%aEando integration )sing iCebeE sojtware to ens)re prod)cts are cor.
rectEN )pEoaded and -anaged to %aEando7s internationaE -arketpEaceW 
1TeasonaE xrand ca-paign strategN, sending weekEN e-aiEs and ens)ring 
cross.pEatjor- ca-paigns are consistentW KeN Achiebe-ents3 
1Oet onEine saEes growth oj q9:4 in the lrst & -onths oj AIqq thanks to 
s)ccesj)EE efec)tion oj -)Eti.channeE digitaE -arketing strategNW 
1SebitaEised the xrand7s editoriaE direction independentEN organising 
shoots to generate keN assets jor wexsite )pdatesand digitaE adbertising, 
)Eti-ateEN Eeading to growth in saEesW 
1Se.Ea)nched the xrand7s ThopijN store, -aking i-probe-ents in aes.
thetic, nabigation and c)sto-er efperience )Eti-ateEN Eeading to a 
:q8W54 increase in conbersion rateW
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KeN d)ties and responsixiEities3 
1Managed Cinkedin, ;nstagra- and uacexook acco)ntsW 
1Hpti-ised and grew sociaE joEEowing, engage-ent EebeEs and reben)eW 
1Iorked with the head oj -arketing on the Ea)nch oj a new retaiE.joc)sed 
wexsiteW 
1Iorked with a digitaE -arketing agencN to debeEop paid sociaE and 
'oogEe Ad ca-paignsW 
1Designed and created BqB -arketing assetsW 
1DebeEoped xoth BqB and Bqè e-aiE -arketing ca-paigns to increase 
onEine reben)e and tra6cW KeN achiebe-ents3 
1Achiebed record sociaE growth with reEebant a)diences, 594 increase on 
;nstagra- and :&4 increase on uacexook in m)st 9 -onthsW 
1Hbersaw a s)ccessj)E Ea)nch oj the new Bqè wexsite, and the adbertising 
agencN hit SHAT in the -onths joEEowingW 
1DebeEoped an inZ)encer -arketing strategN on a Ei-ited x)dgetW 
1Iorked with inZ)encers to raise awareness jor the xrandW 
1èreated s)ccessj)E BqB -arketing -ateriaEs jor the saEes tea-, incE)d.
ing -ateriaEs presented to cEients s)ch as Oetwork SaiEW
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KeN d)ties and responsixiEities3 
1èo-pEete controE oj the xrand7s creatibe directionW 
1;ndependentEN pEanning, organising and efec)ting seasonaE photo.
shoots and pro-otionaE bideosW 
1Managing and )pdating retaiE wexsite design on the ThopijN pEatjor-W 
1Designing Eookxooks £ GHTW 
1DebeEoping and -anaging a growth / content strategN jor aEE sociaE -edia 
channeEsW 
1Managing a digitaE -arketing x)dget, to increase xrand awareness, 
saEes and tra6c across -)EtipEe pEatjor-sW 
1Managing e-aiE design, strategN and distrix)tion to xoth retaiE and 
whoEesaEe c)sto-ers )sing MaiEchi-p and BeeureeW 
1Ttock and prod)ct -anage-ent across eBaN and ThopijN pEatjor-sW KeN 
achiebe-ents3 
1èreated a digitaE -arketing strategN )sing 'oogEe Ads, uacexook Ads 
and e-aiE -arketing to generate a q9:4 increase in wex saEes £ qq84 
increase in onEine sessionsW 
1SebitaEised a prebio)sEN stagnating xrand identitNR creating a cohesibe 
and considered aesthetic and tone oj boiceW 
1èo-pEete oberha)E oj ThopijN wexsite designR creating a wexsite design 
in keeping with the xrand aesthetic as weEE as i-probing c)sto-er efpe.
rience in ter-s oj xoth nabigation and injor-ation so)rcingW
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KeN d)ties and responsixiEities3 
1Managed a x)dget to increase sociaE growth on xoth uacexook and 
;nstagra-W 
1èreated a strategN jor contin)ed -aiEing Eist growthW 
1Iorked with retaiE -anagers and shopping centres to -arket and i-.
probe bisixiEitN oj xrick and -ortar storesW 
1Iorked with a whoEesaEe -anager to i-probe saEes and prospect po.
tentiaE c)sto-ersW 
1Designed Eookxooks, high.stake corporate presentations, onEine an 
in.store GHTW 
1'eneraE wexsite -aintenance and the creation oj prod)ct data 
FIooèo--ercevW KeN achiebe-ents3 
1More than do)xEed ;nstagra- joEEowing and increased uacexook Eikes 
jro- :qk 
.:9WNk within O -onthsW 
1Hpti-ised 'oogEe Eistings jor xrick and -ortar storesR i-probing onEine 
bisixiEitN within EocaE areasW 
1DebeEoped a ca-paign jor -aiEing Eist that has seen growth oj -ore than 
qPP4W 
1Designed the AI/:’ Eookxook, distrix)ted gEoxaEEN to retaiEersW 
1uor-ed concepts jor xoth TTqP and AIqP photoshootsW 
1Ca)nched s)ccessj)E -aiEing ca-paigns jor xoth the whoEesaEe and 
retaiE wexsite FincE)ding a)to-ation ca-paigns etcWv 
1Iorked with the wexsite debeEoper to -ake site.wide aEterations, 
strea-Eining )ser efperience and i-pEe-enting -arketing i-probe.
-entsW 
1Ca)nched 'oogEe Ads ca-paigns jor the whoEesaEe wexsite working 
o)t at P&P per whoEesaEe sign )p, anaENsing the data and goaEs jor this 
ca-paign )sing 'oogEe anaENticsW
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.;ndependentEN concept)aEised, pEanned and efec)ted seasonaE ca-.
paign shoots to ens)re the creation oj assets to the highest standardW
.Managed and inspired the creatibe and -arketing tea-s across idea 
generation and deEiberNR whiEst oberseeing the Eook and jeeE jor aEE -ar.
keting -ateriaE, onEine and oQineW
.Sesearched and proposed new waNs to enhance the xrandRs bis)aE iden.
titN and contentW
.Iorked in st)dio with in.ho)se and efternaE creatibes to ens)re xoth 
bideo and photo assets jor the wexsite, sociaE -edia £ èSM were efe.
c)ted to the highest standardW UtiEising skiEEs s)ch as set x)iEding, Eighting 
design and stNEingW
.;ndependentEN -anaged the Eogistics oj weekEN in.ho)se content cre.



ation, -anaging prop p)rchasing, stNEing and -odeE xookings etcW
.èoncept)aEised, created and xriejed xi.weekEN ho-epage )pdates as 
weEE as generaE wexsite )pdatesW
.Groposed new processes to i-probe e6ciencN across the -arketing and 
creatibe tea-W
.'abe lnaE sign.oy oj aEE assets incE)ding sociaE Fposts and storiesv, e-aiE 
assets and e.co--erce assets xejore è(H rebiewW


