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About

Karine iW a fenior Director ox Digital, Marketing and eCommerce wit( manS SearW 
ox ejperienceW in t(oWe FeldW along a long ejperience aW .o)rnaliWt and reporter xor 
acceWW and prime time talk W(owWb Karine iW paWWionate avo)t retail, ecommerce, 
mediaW, imageW, qideoWb f(e iW qerS detailW, goal-driqen and reW)ltW-oriented wit( a 
proqen avilitS to plan, deqelop and ejec)te marketing and comm)nication initia-
tiqeW to driqe acB)iWition, engagement, WaleW, vranding and deqelopmentb  Karine 
(aW t(e Wtrong avilitS to t(ink o)tWide t(e voj ox traditional marketing c(annelW to 
inWpire, inR)ence and Wtim)late conW)mer ve(aqior
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Experience

CONSULTANT PUBLIC RELATIONS, COMMUNICATION 
AND MARKETING STRATEGIES AND RETAIL DEVELOP-
MENT
AeeWGalkW 0 Mar &•&& - Iow

Wtim )late conW)mer ve(aqior AssfGOLKf fince Marc( &•&& hrance, UK, 
D)vai haW(ion, ferqiceW J CoWmeticWb 
6Deqelopment ox t(e marketing, comm)nication, p)vlic relationW, and 
e-commerce WtrategSb 
6Hmplementation ox WtrategieW to ac(ieqe t(e ov.ectiqeW Wetb 
6f)pport xor xo)nderW, CsT, and internal teamW on t(eir retail deploS-
ment uo1-lineEb �
6f)perqiWion ox t(e xo)nderW, CsT, and internal teamW on p)vlic Wpeaking 
uinterqiewW, internal, Wocial networkWEb 
6f)perqiWion ox partnerW(ipW and collavorationWb 
6yreparation ox internal and ejternal eqentWb 
6Netail and eNetail la)nc(eW 
6La)nc( ox ArandWb 
6Hdeation and concept)aliWation ox new pro.ectWb 
6DeWign and implementation ox v)WineWW planb

JOURNALIST, REPORTER
 0 9an &••5

MOHI fGNsOMf –::" é &••5 hrance, Aelgi)m Media HnqeWtigationW and 
reportW 
6sndemolç YyaWWÇ Netro)qÇY wit( VÇroniB)e Mo)nier, M5b YMoment de 
VÇritÇWY wit( La)rent AoSer, M5b Yst Wi èa qo)W arriqaitY wit( ftÇp(ane 9olS, 
Gh–b Yylein leW 'e)jY wit( 9acB)eW LegroW and Carole No)WWea), Gh–b 
6Ae (appS prod)ctionç Yhallait S yenWerY wit( 9ean L)c Neic(man, hrance 
&b Y za me rÇqolte Y wit( Aernard de la Villadi3re M5b 
6Gh–ç Unit yaWcale Are)gnotç Yyerd) de V)eY, wit( 9acB)eW yradelb 
6Galk GeleqiWion prod)ctionç Galk W(ow YsqelSneY wit( sqelSne G(omaW, 
6ftarling prod)ctionç Gh–b YLa)renceY wit( La)rence 9oman, Gh–b 
6Capaç Ysc(o de ftarY wit( y(illipe Laqil, ftÇp(ane Aern Gh–b 
6NGL GVHç Neporter xor t(e c(annel+W newWb Creation and deqelopment ox 
conceptWç 
6Ae (appS prod)ctionç Yza me NÇqolteY wit( Aernard de la Villardi3r3, 
M5b 
6ftarling YLeW 9)mea)jY, YLeW yetiteW OnnonceWY, M5, yortraitW ox xami-
lieWb 
6Ol 9a4iraç game W(ow pro.ect xor c(ildrenb

COMMUNICATION, MARKETING AND ECOMMERCE DI-
RECTOR
Trqeda 0 Opr &•&• - hev &•&&

O catalog)e ox &% viotec(nologS, clean, green and qegan prod)ctWb 
6NeW)ltWç &•&•, Z–8•  in online retail up)re plaSerW, partnerW, m)lti-4one 
WiteEb &•&–, Z–&•  in o1 and online retailb �
6OwardWç &•&•, veWt ox veWt G(e Novv Neport, noqeltS award at CoWme-
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tiB)emagb &•&–, Marie Claire sjcellence Oward xor all prod)ctWb 
6 one ox coqerageç UfO - UK - s)ropeb 
6|appS manager ox a team ox " people in t(e UKb fsIHTN CTIfULGOIG
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f)pport on criWiW comm)nication, notorietS, and deploSmentb 
6fo)rcing and prod)ct la)nc(eWb 
6Marketing WtrategS and market Wt)dieW xor prod)ct creationW 
6La)nc(eW ox new vrandWb 
6Creation ox online WtoreWb 
6Hmplementation ox Wocial media WtrategieWb

DIRECTOR OF INTERNATIONAL COMMUNICATION, PUB-
LIC RELATIONS, AND BRAND IMAGE
foleil f)cre, DecW 2ro)p 0 9an &••5 - 9an &•–%

f)pport xor t(e growt( ox t(e vrand 
-&••5ç –• emploSeeW, 5 WtoreW and &" xranc(iWeW, % million t)rnoqer 
-&•–%ç %••Z emploSeeW, • WtoreW, –" xranc(iWe WtoreW, & maWter xranc(iW-
eW, "• million t)rnoqerb 
6yreWence in hrance, s)rope, Oxrica, Hndian Tcean, and Midde-saWtb 
6hirWt amvaWWador, lead ox a team ox –% peopleb Marketing 
6DeFnition, v)dgeting, and implementation ox t(e p)vlic relationW Wtrat-
egS ucorporate, p)vlic and partnerWEb 
6HncreaWe preWW vrand ejpoW)re vS actiqelS preWenting new prod)ctW, 
trendW, and new la)nc(eWb 
6Lead vrand WtrategS, management and actiqation aligned wit( v)WineWW 
WtrategS xor hrance, s)rope, Middle saWt, and Oxricab 
6DriqeW marketing WtrategS and planning on keS platxormW to optimiWe 
v)Sing, WaleW, c)Wtomer engagement and retention, Wocial media, email, 
vrand materialW, diWplaS adqertiWing to driqe and ac(ieqe t(e targeted 
t)rnoqerb 
6La)nc(ing and monitoring ox commercial operationW in line wit( p)vlic 
relationWb 
6horecaWting and implementation ox comm)nication planW worldwideb 
6sWtavliW( and Wtrengt(en tr)Wtx)l relationW(ipW wit( inR)encerW, .o)r-
naliWtW, and perWonalitieWb 
6Hmplementation ox a loSaltS program in WtoreW and a liateWb Comm)ni-
cation 
6Deqelopment ox an internal comm)nication agencS u5 peopleEç pro-
d)ction ox qiW)al W)pportW udiWplaS WtoreW, catalog)eW, e-commerce and 
campaignWEb 
6sWtavliW(ment ox a merc(andiWing team ox & people unew prod)ctW eqerS 
weekEb 
6DeFne t(e oqerall comm)nication WtrategS t(at W)pportW and en(anceW 
t(e poWitioning ox t(e vrand and Wtim)lateW engagement wit( target 
a)dienceW uconW)merW, p)vlic relationW, xranc(iWeW, Wtore departmentW, 
internal team and eqentWEb 
6sWtavliW(ment ox t(e vrand platxorm xor all partnerWb 
6TrganiWation and animation xor eqentW and openingW ox cornerW and 
W(opW in hrance and avroadb 
6Deqelopment ox online and Wocial media meWWageWb 
6TrganiWation and management ox o)r W(ow at t(e haW(ion Peekb 
6yrod)ction ox catalog)eW u  per SearE xor all o)r WtoreWb 
6NealiWation ox all promotional materialW and decorationW in WtoreW u–& 
per SearEb 
6Iegotiation and p)rc(aWe ox Wpace umaga4ine campaign, diWplaS, )rvan 
and metroEb 
6DeWign and management ox WportW and c)lt)ral partnerW(ipWb 
6IegotiationW and Fnali4ation ox contractW and co-vranding ac(ieqe-
mentWb 
6Graining ox managerW xor interqiewWb 
6MakeW eqerS e1ort to make t(e c)Wtomer dream, proqide engaging 
content and tell t(e WtorS ox t(e prod)ctW and t(e know (ow ox t(e 
vrandb 
6TrganiWation and management ox qideo and p(oto WeWWionW, modelW, 
WetW, p(otograp(erWb y)vlic Nelation 
6sWtavliW(ment ox an internal preWW o ce u& peopleEb �
6Collavorate wit( t(e agencieW ox o)r xranc(iWeW uOxrica and Middle 
saWtEb 
6yreWent new collectionW, noqeltieW and capW)leW to t(e media, internal 
teamW, c)WtomerW and xranc(iWeWb 
6Create perWonaliWed yN gixtWb 



6TrganiWeW preWW daSW and W(ow roomW u& collectionW per SearEb 
6MeaW)reW t(e perxormance ox inR)encerW on on-o ine retailb �
6snW)reW t(at all campaignW meet v)WineWW and v)dget ov.ectiqeWb 
s-commerce 
6Creation ox t(e e-commerce team u% peopleE and la)nc( ox online WaleWb 
6fite management, comm)nitS management and c)Wtomer relationWb 
6La)nc( ox t(e e-commerce Wite wit( t(e digital agencSb 
6DeploSment ox t(e loSaltS program vetween t(e WtoreW and t(e Witeb 
6La)nc( ox vot( hacevook and HnWtagram acco)ntWb 
6DeploSment ox t(e CNMb 
6Deqelopment ox logiWticW xor o)r online c)WtomerWb


