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About

An Agile Brand & Marketing Project Manager pho leads and deli)ers gropth of 
–rands on all le)els y froE strateg. creation and iEDleEentation to caEDaign Ean-
ageEentF WroE Dlanning nep Earkets entries and –rand caEDaigns to Earketing 
strateg. and –rand EanageEentF 6ith x .ears of solid e3Derience in deli)ering 
strategic –rand Drojects, 0xu large scale caEDaigns on a glo–al le)el that trRl. has 
Eo)ed the needle pithin the Eedia, sDorts and entertainEent indRstr.F
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Experience

Marketing Manager
Li|Dlai 2 ARg 'u'' - Lec 'u''

Lirecting Li|DlaiCs strategic –Rsiness and Earketing shift phich resRlted 
in deli)ering a fRll-scoDe Earketing and –rand strateg., a go-to-Earket 
Dlan and a 0-.ear –Rsiness shift strateg. 

SeDresenting the –Rsiness at se)eral international creati)e and –road-
cast conferences together pith the Managing Lirector Eeeting and Dre-
senting to senior indRstr. stakeholders 

Iine Eanaging a Ligital Marketing oJcer and a mraDhics Lesigner�

8reating and iEDleEenting a Hone of woice, Brand Manifesto and Brand 
Otrateg. 

6riting and sR–Eitting se)eral apards entries together pith Ok. ODorts 
and BH ODort

Brand Project Manager
wiaDla. mroRD 2 5Rn 'u'u - ARg 'u''

(nitiated, dro)e and oDtiEised –rand –Rilding Drojects across £ Earkets 
–. leading local Earket agenc. selection to deli)er caEDaigns, Rsing data 
to inforE strategies to increase –rand apareness and refreshing –rand 
design to )isRall. opn –rand cRes pithin the streaEing indRstr.F M. 
initiati)es ha)e caRsed the –rand to o)ertake vet1i3 sR–scri–ers in the 
vordic Earkets and fRrther challenge the AEerican streaEing giants in 
q bRroDean Earkets 

Managing a 7'F 9 Eillion –Rdget for phich ( assign and Dlan 4Rarterl. 
Brand acti)ations and caEDaigns for q Earkets in close DartnershiD pith 
the (nternational Marketing & coEEercial teaE 

Project lead on a 70F' Eillion Earket e3Dansion caEDaign for a vether-
lands streaEing ser)ice featRring W9 dri)er Ma3 werstaDDenF ORccessfRll. 
hired and Eanaged the creati)e agenc., an in-hoRse teaE of X and Ma3 
werstaDDenCs teaE resRlting in an e3Dlosi)e L'8 laRnch pith sales a–o)e 
indRstr. –enchEark 

Tpning and leading the creation and iEDleEentation of the –rand 
gRidelines, Earketing Eessage hierarchies and coEERnication strate-
giesF 8reated a –rand asset EanageEent pe–site phich increased –rand 
identit. and coEERnication toRch Doints 

ORDDorting the wP of Brands and 8MT in anal.tics and Earket research 
oDtiEising –rand DerforEance in all EarketsF (nitiated se)eral stRdies 
phich resRlted in opning the coloRr .ellop in one Earket and a nep 
strategic Dositioning in another Earket 

Ad)ise on and prite internal Earketing –riefs and e3ternal agenc. Ditches 
ensRring that all caEDaigns, toRch Doints and teaEs are aligned and 
follops pith the –randCs KP(s and strateg.
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Brand Project Manager, Jr
wiaDla. mroRD 2 ARg 'u9  - 5Rn 'u'u

Project lead on the re-–rand of 'q sDorts Hw-channels across  bRroDean 
Earkets, sRccessfRll. Eanaging and allocating a –Rdget of 79 Eillion and 
deli)ering the re-–rand –efore agreed deadline 

Otrategic Droject lead of iEDleEenting Eajor transition strateg. of 99Hw 
channels opning the life c.cle of the strateg. and DrodRct sRccessfRll.F 
Ke. Doint contact for e3ternal and internal stakeholders 

6riting –riefs, –rieVng and Dro)iding feed–ack to senior designers and 
creati)es on a dail. –asis on the de)eloDEent of –rand and Earketing 
assets 

8ondRcting Earket research to feed into the –rand strateg. phich ( 
deli)ered in cooDeration pith the wP of –rands and 8MT 

Tpning the role of –eing the internal –rand and strateg. gRardian of a 
Dortfolio consisting of 9x consREer –rands ensRring the strateg. pas 
folloped across all fRnctions

Production Assistant
vordic bntertainEent mroRD 2 Lec 'u9X - ARg 'u9

Managed the da.-to-da. Dost DrodRction resDonsi–ilities for a sDorts 
Hw-channel called Hw0 MA  in DartnershiD pith the creati)e director, 
creati)e DrodRcers and graDhic designers ensRring that the Earketing 
–rief and KP(Cs pere Eet throRghoRt the DrodRction 

bdited coEEercials and Oocial Media cliDs and Dosts Rsing PreEiere Pro 
and After b ects for ERltiDle Hw-channels and a streaEing ser)ice �

8o-Dlanned se)eral internal Dhoto shoots and assisted in all asDects of 
the creati)e Drocess froE Dre-Dlanning to deli)er.

Education & Training

'u'u - 'u'u Knowledge Academy
Agile Project ManageEent, Agile Project ManageEent

'u9  - 'u9X University of Southern Denmark - SDU
Bachelor, BA, Media Ocience, Branding, Marketing and 8oEERnications,


