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About

Marketing/Sales. Management. Content/Media.
Strategic. hntreprene)r. zrganixer. Mabimixer. Colla&oratiBe.
Enternational proDle, 8)ent in hnglis( y Frenc(.
f 5ears oR ebperience in Marketing/Sales y A in Management.
Prod)ct- and c)stomer-Roc)sed. hbpertise in eWetail.
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Experience

Head of Media Agency (bascule.media)
Oasc)le 2 0an 131° - Ma5 131:

j KdBise FMC| &rands to strengt(en t(eir eWetail perRormance
j Lirect &asc)le.media s)&sidiar5 umedia agenc5 specialixed in digital 
media campaigns y content prod)ctionN
j Wecr)it y manage a team oR A team mem&ers
j LriBe PyI 
j LeDne sales and marketing strateg5
j EdentiR5 and deBelop &)siness partners(ips ucolla&s y clientsN
j O)siness LeBelopment
j Clients ’ Pernod Wicard, SaBencia, O…org, Oond)elle, Fle)r5 Mic(on, 
Iactel, Geisseire, Iézrealq

Partnerships & Marketing Manager
Oasc)le 2 Sep 1313 - Lec 1313

j Marketing and sales strateg5
j O)siness partners(ips 
j Media agenc5 &)siness deBelopment

Marketing & Business Development Manager
|eneral Mills 2 0)n 1313 - Sep 1313

j zptimixe t(e marketing strateg5 Ror z)t zR Qome/Single prod)cts and 
trade marketing polic5 wit( categor5 reBiews and WzE anal5sis
j LeDne Wo)te Go Market plan Ror z)t zR Qome segments uRoc)sing on 
Snacking and ConBenienceN to la)nc( new &rand, Ii&ertY u5og)rtsN, and 
new ranges, vat)re Valle5 ucereal &arsN and an ongoing pro…ect
j Closel5 colla&orate wit( t(e HKM team umarketing plans, sales s)pports, 
assortment y stor5telling/tradeN
j EdentiR5 market opport)nities uanal5xing cons)mer trends, deBeloping 
ä)anti/ä)ali st)diesqN
j Orand portRolio ’ 9oplait, Q'agen-Laxs, vat)re Valle5 y zld hl Paso
j Weport to zzQ/PriBate Ia&els Lirector 
j Gemporar5 contract - CoBering maternit5 leaBe

Head of Product Marketing & Content Production
JVC 2 Kpr 13°f - 0)n 13°7

j Manage a m)ltidisciplinar5 team oR °1’ 
    - Marketing’ A Marketing Prod)ct Managers 
    - K)dioBis)al Media’ P(otograp(er, |rap(ic Motion Lesigner, Pro-

d)ction Manager, hditor, Content Sc(ed)ler, So)nd hngineer y hditor 
Kpprentice.
j Wesponsi&le Ror m)lti-platRorm sales strategies Ror all prod)ct cate-
gories uie Oea)t5 y Dtness, Qome, Qome EnnoBation, Hitc(en, 0ewelr5 and 
Fas(ion y accessoriesN
j Facilitate t(e marketing plans deBeloped &5 m5 team
j EdentiR5 strategic &)siness opport)nities to mabimixe sales and to get 
new c)stomers w(ile conBerting c)rrent c)stomers into repeat/lo5al 
ones
j LeDne and monitor categor5 and &)siness HPEs
j Control t(e m)ltic(annel promotional content and actiBities &)dget
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j Prioritixe and optimixe t(e marketing Bision oR media creation
j Monitor and improBe t(e team+s perRormance 
j Participate in merc(andising strateg5 and cross-disciplinar5 pro…ects
j LeBelop a Frenc( entreprene)rs inc)&ator program uJVC vebtN
j G(ink a&o)t new t(ematic GV s(ows
j S)perBise t(e &rand identit5/Bis)als and JVCés tone oR Boice
j Wecr)it, train and s)pport team mem&ers
j Tork on deBeloping and )pgrading training programs, work processes 
and tools
j 13°f Bs. 13°%’ zrders b°.A y Prod)ctiBit5 U%34
j S(are JVC+s Bal)es and sales p(ilosop(5 accross t(e compan5
j Tork &ot( in Frenc( y hnglis(
j Weport to Lirector oR GV Prod)ction uebpatriate Rrom JVC ‘SKN

Head of Product Marketing
JVC 2 Fe& 13°% - Mar 13°f

j Manage a Marketing team oR A’  Prod)ct Managers y ° Kssistant 
Prod)ct Manager
j Wesponsi&le Ror m)lti-platRorm sales strategies Ror all prod)ct cate-
gories uie Oea)t5 y Dtness, Qome, Qome EnnoBation, Hitc(en, 0ewelr5 and 
Fas(ion y accessoriesN
j Facilitate t(e marketing plans deBeloped &5 m5 team
j EdentiR5 strategic &)siness opport)nities to mabimixe sales and to get 
new c)stomers w(ile conBerting c)rrent c)stomers into repeat/lo5al 
ones
j Monitor and improBe categor5 HPEs y team perRormance 
j Participate in merc(andising strateg5 and cross-disciplinar5 pro…ects�
j Wecr)it, train and s)pport team mem&ers
j Tork on deBeloping and )pgrading training programs, work processes 
and tools
j S(are JVC+s Bal)es and sales p(ilosop(5 accross t(e compan5
j Tork &ot( in Frenc( y hnglis(
j Weport to Lirector oR GV Sales uebpatriate Rrom JVC ‘SKN

Marketing Product Manager/Category Manager (Home 
category)
JVC 2 0)l 13°A - Fe& 13°%

j Manage and position t(e Qome categor5és &rands portRolio uie s)&-cat-
egories’ hlectronics, Lecoration, Qo)se(old, Oedding, |arden/z)tdoor, 
LE9, |iRt, Storage, Cleaning, Pet Care y SeasonalN
j LeDne and comm)nicate marketing y sales strategies
j Monitor and anal5xe t(e categor5 perRormance upromotion, merc(an-
disingqN
j Colla&orate on merc(andising strateg5 and content prod)ction oR t(e 
categor5
j LeBelop m)ltic(annel marketing plan ueCommerce, social media y GVN
j zrganixe and prod)ce GV s(ows uBis)al merc(/set, c)e s(eet, selling 
speec(qN
j Participate in la)nc(ing t(e Frenc( s)&sidiar5 oR t(is Kmerican retail 
leader
j Tork &ot( in Frenc( y hnglis(
j Weport to Categor5 Prod)ction Manager uebpatriate Rrom JVC Etal5N
j Position name at JVC’ Categor5 Prod)cer

Marketing/Sales (B2C & B2B) Intern
hridan 2 Mar 13°  - K)g 13°

j Marketing’ Market st)dies, prod)ct la)nc(es, digital marketing part-
ners(ips �uwit( &loggersN, merc(andising plans, eBent coordination y 
&enc(marking�
j LeDne sales strateg5 Ror z)t-oR (ome cateringé and mass-distri&)tion 
segments

Education & Training

13°  - 13°A University of Minnesota - Carlson School of Manage-
ment
Master oR O)siness Kdministration uM.O.K.N, 



13°: - 13°A iaelyon School of Management
Masterés Legree, 

13°1 - 13°: Liverpool Hope University
St)d5ing a&road program in t(e ‘H, 

13°3 - 13°: iaelyon School of Management
Oac(elor+s Legree, 


