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About

International eRperience of more than 15 years of valHe creation in diverse con-
sHmer-oriented markets

Solid track record in strategic steering of B2C & B2B bHsinesses

Passionate aboHt cross-fHnctional stewardship

(spirant for global leadership roles 

Global edHcation pedigree

BO(ELS WKOTFL WI'J

B(Su AéKr|al Marico Aimited Procter & Gamble

Experience

Marketing Director, BASF Personal Care Solutions
B(Su 0 xHn 281• - 

U�Aed & bHilt a diverse team of 18 marketing professionals across 7S, 
urance, China & Germany
U�Oeshaped regional market development strategy aroHnd sHstainable 
prodHct innovation, complementary digital ojerings and open innova-
tion partnerships in partnership with cross-fHnctional stakeholders
U�Sponsored more than –8 innovation pro~ects € incremental & disrHp-
tive by design, deployed across categories with global scope, resHlting in 
incremental topline z q158M
U�Prioriti’ed and evalHated Merger & (c$Hisition opportHnities in Bra’il, 
xapan, China across valHe chain

Senior Business Consultant
B(Su 0 (Hg 281– - May 281•

- (naly’ed fHtHre portfolio development for B(Sués énHtrition and care: 
bHsiness )z– Bn FHroN
- Leveloped strategic growth plans for key bHsiness divisions )esp Care 
ChemicalsN & regional priorities )esp (siaN

Senior Innovation Manager
Marico Aimited 0 xan 2815 - xHn 281–

- Leveloped new prodHcts for brand ParachHte that sHstained 628M 
bHsiness in GCC% proDled consHmer needs and identiDed portfolio gaps�
- Lelivered a sHccessfHl renovation for styling brand JairCode in Fgypt% 
defended z384 market share in core and eRpanded into ad~acent cate-
gories
- Lesigned the market entry & bHsiness strategy in new markets )62MN - 
Pakistan & Morocco

Manager, Category innovation & Brand design
AéKr|al 0 xan 281# - Kct 2819

- Leveloped the marketing miR for a new haircare prodHct range Hnder 
A:KOF(A P(OiS )+#4 market share in 3 monthsN
- Crafted winning valHe propositions for G(OEIFO skincare line eRten-
sions in 'hailand )/1 in whiteningN & Indonesia )+124 toplineN
- Aeveraged global brand resoHrces & local market needs to fHel dis-
rHptive & ajordable innovation% brand M(YBFAAIEF oHtpaced make-Hp 
category growth in India by 124 in 2819

Global Open Innovation Project Lead
Procter & Gamble 0 xHl 288. - Eov 2811

https://www.dweet.com/
http://www.linkedin.com/in/devarunghosh
https://www.dweet.com/consultants/-DtVbRWva
https://www.linkedin.com/in/devarunghosh


- Kpen Innovation )Connect & LevelopN to step change innovation pro-
dHctivity )faster, cheaper, betterN
- BreakthroHgh partnership on imaging technology for beaHty care with 
IntellectHal Property
- Global pro~ect management with internal and eRternal stakeholders 
to deDne capability cost, technical sHccess criteria, innovation risk & 
commercial applications

Global product development manager
Procter & Gamble 0 Sep 288• - Eov 2811

- Lesigned and delivered prodHct valHe propositions that eRceeded 
topline targets in (sia with hori’ontal, vertical portfolio eRpansions & 
emerging market entries
- Cross fHnctional collaboration in prodHct laHnches% implemented con-
sHmer insights in Go-'o-Market eRecHtions
- Oeframed valHe propositions to address trial barriersQ drive repeat 
pHrchase by designing above-the-line prodHct campaigns and in-store 
prodHct demonstrations

Education & Training

2812 - 2812 INSEAD
MB(, 

288# - 288• Indian Institute of Technology, Bombay
MR'ech & BR'ech, 


