
Mohamed Raia
Director of Merchandising and 
Buying Omnichannel 

Lugano, Svizzera

View prokle on Dweet

Links

LinIedEn

Languages

(nglish N)ativeA

bra-ic N)ativeA

Etalian N)ativeA

About

MBbxlevel educated, having a progressive and e2tensive e2perience in BCB and BC. 
-usiness with focus
on sales, merchandising, -uying and planning for lu2ury and premium -rands 
worldwideR Ennovative and
communicative leader continuously updatedR (nthusiastic, customer thinIing, rex
silient, adapta-le and
We2i-le achiever with Ieen attention to detailsR Endependent and results oriented 
with a clear
determination to succeedR Desires a highxlevel position in a professional corporate 
environmentR

BKb)DS TOKH(D TEJP

-ally shoe factory Bottega Veneta &oseph Ki-Io|

0hilipp 0lein Enternational Ketail Merchandising 1 Buying Manager

Experience

Director of merchandising and buying Omnichannel 
0hilipp 0lein Enternational 9 &an C•C’ x )ow

Product Merchandising & Planning Director
&oseph Ki-Io| 9 &an C•’j x Dec C•C•

; Lead and dekne all aspects of product merchandising and planning 
processes, line plan, pricing, forecasting sales, product development, 
glo-al merchandising seasonal guidance, must -uy, etcR
; 0lan, develop merchandising strategies that -alance customer5s e2pecx
tations and company o-8ectivesR
; .ollection Development4 .olla-oration with design and product o7ce 
in order to ensure compliance
with the structure of the collection in terms of contents and price rangesR

Head of Merchandising & Buying - EMEA
-ally shoe factory 9 &an C•’  x Dec C•’

Retail merchandising Manager 
Bottega Veneta 9 &an C••  x Dec C•’

Retail Merchandising & Buying Manager
Ketail Merchandising 1 Buying Manager 9 x x 

Education & Training

C•’  x C•’j Università Cattolica del Sacro Cuore
(2ecutive MBb , Business administration 

C•’’ x C•’C IED Milan 
Master of Ketail management , 

https://www.dweet.com/
https://www.dweet.com/consultants/WD0kdcnAh
https://www.linkedin.com/in/mohamed-raia-6b28b53b/

