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About

yig(lm co&&ercial v htrategic &arketing Erofehhional pit( a Eroqen track record of 
deqihing htrategieh v initiatiqeh t(at grop orderh, c)hto&er ac.)ihition v increahe 
engage&entS b)ccehh in deqeloEing xrandh, directing content creation, eAec)ting 
digital &arketing ca&Eaignh p(ilht leading, hcaling v deqeloEing tea&hS 

-n eAEert in life cmcle &anage&ent, data analmtich v i&Eroqing c)hto&er eAEeriR
ence p(ic(, along pit( a nat)rallm in.)ihitiqe nat)re, reh)lth in identifming gaEh v 
nep oEEort)nitiehS sAEerienced in &anaging x)dgeth, tracking OIB v negotiating 
htrategic Eartnerh(iEhS sAceEtional co&&)nication hkillh, xringing htrong leaderR
h(iE, energm, Eahhion, helfR&otiqation v t(e Eoper to &)ltiRtahkS 

NO-WDb TIOKsD TB3y

-&Elifm Life Netfair yahxro y)tc(inhon Jg Bnteractiqe Bnqehtor

G)ht sat 3akeapamSco& Ww bEorthporld Media Cro)E

3(e Gi& yenhon |o&Eanm wiqino

Experience

Head of Campaign Planning
wiqino 2 Gan 0<0J R Dec 0<0J

R |reation v i&Ele&entation of a gloxal dihco)nting htrategm p(ic( (ah 
deliqered %0<<$ i&Eroqe&ent in incre&ental EroVt in Vrht J&t(h acrohh 
in s)roEe and -P-|S 
R N)ilt o)t local &arketing ca&Eaign htrategm p(ic( ih het to deliqer oqer 
185<& reqen)e v 108& grohh EroVt acrohh cS8S8& orderhS Nlack uridam 
ca&Eaign deliqered a 0S8 &)ltiElier v inReAcehh 10<<k incre&ental EroVt 
oqer a XRdam EeriodS 
R Torked crohh f)nctionallm FIE, |;, |ontent, |OMH to x)ild toolkith, 
coEm and content g)idelineh, htrea&line co&&)nication Erocehheh v 
centralihed |OM xeht Eractice pit( porkh(oEh to enh)re tea& e–ectiqeR
nehhS  
R Leaderh(iE of an international tea&j )E hkilling, tracking Eerfor&ance v 
hetting of Eerhonal deqeloE&ent hkillh Elanh t(ro)g( a t)rnaro)nd mear

MARKETING DIRECTOR
-&Elifm Life 2 Ict 0<08 R G)l 0<00

|onhtr)cted Nrand, &ihhion and Marketing htrategm and &eah)re&enth 
fra&epork for nep aEE deliqered for la)nc( in record ti&e • in )nder 
J&ont(h fro& 7oining t(e x)hinehhS 
+BdentiVed v crmhtallihed ro)teh to &arket, xrand Eohitioning, tone of 
qoice v creatiqe N0N0| &arketing Erogra& for la)nc( Gan 00S 
+Crep hocial folloping v engage&ent xm 8X<$ t(ro)g( i&Ele&enting a 
nep content htrategmS 
+B&Eroqed 4 dam actiqe xm 05$ t(ro)g( creation of c)hto&er rehearc( 
Erogra&&eS 
+bet fo)ndationh v htrategm for kem c(annelh incl)ding bocial, |OM, conR
tent, Eartnerh(iEh, aEE htore and co&&)nitm of in`)encerh and -&Elifm 
btarh FIlm&Eic gold &edallihth to celexritm P3hHS 
+b)ccehhf)llm Ero7ect &anaged v la)nc(ed an additional xrand to dihr)Et 
t(e Vtnehh &arketj incl)ded creation of nep xrand na&e, xrand EroEoR
hition, hocial &anage&ent, Ero&otional, la)nc( v content Elanh acrohh 
digital c(annelh p(ic( reh)lted Y6X£$ nep hign )Eh 9o9S

HEAD OF MARKETING - RESTAURANTS
G)ht sat 3akeapamSco& Ww 2 -)g 0<8/ R Ict 0<08

B&Eroqed t(e Eartner hign )E Erocehh t(at h)EEorted rehta)rant gropt( 
fro& 05k to XXk 
+DeqeloEed rehta)rant v content htrategm t(at increahed engage&ent xm 
an aqerage of 80$ 9o9 
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https://www.dweet.com/consultants/aQ_o4zySt


+Deqihed a)dience heg&entation fra&epork v )Edated contact Eolicm 
t(at i&Eroqed WPb hcore xm 8JEth 
+Directed nep lomaltm o–ering t(at haqed rehta)ranth an aqerage 
z8'X:mear driqing aparenehh v )Etake t(ro)g( e&ail, direct &ail, bMb, 
Erinted v digital &aga’ineS 
+Ipned Eartner &arketing forecahting, x)dget v Eerfor&ance KPBh, 
&eah)reh and reEorting • reqieping i&Eact and OIBS DeqeloEed, hcaled, 
and x)ilt o)t eAihting tea& in Elace to neAt leqelS 
+3(e |axinet IRce (ig(lig(ted o)r co&&h ah ind)htrm Sxeht in clahhS ah 
t(e reh)lt of &m pork in leading a crohhRf)nctional tea& t(e UK hcenario 
Elanning v co&&h aEEroac( to rehta)ranth, co)rierh, and conh)&erh 
d)ring |IwBDR8'S

HEAD OF MARKETING
Bnteractiqe Bnqehtor 2 G)n 0<86 R -Er 0<8/

DeqeloEed htrategm, oqerhap Elanning, &eah)red Eerfor&ance v conR
trolled x)dgeth acrohh direct, PP|, dihElam, aRliate and bsI c(annelh t(at 
increahed 8 mear OP- fro& z8J< to z8'X 9o9S 
+-nalmhih of &arket rehearc( v c)hto&er xe(aqio)rh, tranhlating data 
analmhih into actionaxle xrand, direct rehEonhe, v retention ca&Eaign 
ElanhS 
+Oed)ced |P- xm 8<$ v do)xled nep clienth 9o9 t(ro)g( directing a 
Eitc( v helection of nep Eaid &edia agencmS 
+B&Eroqed f)nnel |wO xm 6<$ xm eAtenhiqe &)lti qariant tehting FMw3H 
Erogra&&eS 
+Deliqered a refreh(ed )her eAEerience acrohh all Elatfor&h, incl)ding 
rehEonhiqe hite, aEEh, pelco&e Erogra&&e, v lifecmcle &anage&entS 
Telco&e Erogra&&e deliqered higniVcant reh)lth pit(in J< damhj YX$ in 
f)nd v Y'$ in trading c)hto&erhS

CONSULTANCY
 2 Mar 0<86 R G)n 0<86

Wotont(e(ig(htreet R -nalmhed v criti.)ed t(eir aRliate Erogra&&e, neR
gotiated nep htr)ct)red ter&h, v oqerhap i&Ele&entation pit( netporkS 
3rained inR(o)he reho)rceS 

-l&a |)xa |o–ee R |o&Elied reEort on t(e eAihting actiqitieh and adqihed 
on gropt( &arketing and retail oEEort)nitiehS Dehigned 7ox dehcriEtion 
v adqihed on recr)it&ent hEecialihthS

Head of Global Online Acquisition
Netfair 2 uex 0<88 R Dec 0<8J

yead of Cloxal Inline -c.)ihitionT uex 8J • Dec 8J 
benior Marketing Manager BnternationalT uex 88 • uex 8J 

+�Cenerated t(e gloxal digital c)hto&er ac.)ihition htrategm acrohh afR
Vliateh, dihElam, bsI, hocial, PP|, e&ail v t(e lomaltm hc(e&e for gloxal 
hEorth t(at grep qol)&e Y6J$ in y8 9I9 v increahed t(e Oeqen)e Eer 
-ctiqej UK OP- xm Y68$ v Bnternational YX4$S
+�Oecr)ited v ehtaxlih(ed a centre of eAcellence tea& hEanning Eaid 
online &edia, hearc(, hocial and &oxileS
+�|onceiqed, EreEared, v deliqered |(elten(a& uehtiqal 0<8J digital 
ca&Eaign t(at red)ced |P- xm 6<$ v oqer deliqered YJX$ on x)dget 
FY88X$ 9o9H
+�Crep incre&ental c)hto&erh 6<$ xm la)nc(ing UK bEorthxook uexU8J 
p(ic( incl)ded co&Eiling tec(nical re.)ire&enth, oqerheeing t(e E(ahed 
digital ac.)ihition rollRo)t, deqihing t(e Ero&otional v C3M htrategm v 
creating t(e x)dget PvLS b)xhe.)entlm t(ih rolled o)t to additional &arR
kethS

HEAD OF CUSTOMER PROPOSITIONS
y)tc(inhon Jg 2 Dec 0<<4 R Gan 0<88

yead of |)hto&er ProEohitionh, Moxile NroadxandT OeEorting in to DiR
rector of Moxile NroadxandT beEt 8< • Gan 88 
RLeaderh(iE of t(e retention htrategm for contract and Eam ah mo) go 
c)hto&erhS snh)ring t(e rig(t Ericing, EroEohitionh, c)hto&er contact 
htrategm t(ro)g( inhig(t and detailed )nderhtanding of c)hto&er xe(aqR
io)r to addrehh kem driqerh of c)hto&er dihhatihfaction
RDeqeloEed reEorting to identifm earlm c()rn indicatorh and x)ilt |OM 



Erogra&&e to Eroactiqelm engage pit( c)hto&erh, i&Eroqing c)hto&er 
lifeti&e xm J<$ pit(in t(e Vrht J< damh 

Marketing Manager • Pam ah mo) CoT OeEorting in to yead of |ontract v 
Pam -h 9o) CoT ��Dec <4 • -)g 8<
R OehEonhixilitm for driqing nep ac.)ihition, foc)hed on priting htrategic 
Elanh, Vnancial analmhih of Eerfor&ance and la)nc(:lifecmcle &anageR
&ent of EroEohitionhS 
R BdentiVcation of gaEh in (andhet range, porking pit( (andhet tea& to 
deliqer c(annel hEeciVc range to driqe EroVtaxle eAEanhion incorEorating 
helection, Erod)ct deqeloE&ent, forecahting, la)nc( Elanh and negotiaR
tion of qendor f)nding 
R Trote htrategic Elan, identifming kem gropt( areah to increahe haleh 
qol)&e fro& X/,<<< to 8<<,<<< xm mear end 0<8< 
R BdentiVed target &arket and analmhed Vnancial i&Elicationh of la)nc(ing 
nep Pam ah mo) Co teleco&h EroEohition Fulat 80H reh)lting in eAcehh of 
8X<$ haleh qol)&e pit(in 80 &ont(h

EUROPEAN BRAND MANAGER
yahxro 2 beE 0<<J R Woq 0<<4

R Manage&ent of DwD ga&e htrategm, Erod)ct deqeloE&ent and &arketR
ing Elanh Fincl)ding 3w and radio ad Erod)ctionH acrohh s)roEe
R |reated a Vnancial &odel to reqiep ret)rn on inqeht&entS Bn`)enced 
henior &anage&ent to inqeht z8<S0X& deqeloE&ent x)dget to la)nc( 
nep categorm into eAihting ga&ing hector reh)lting in z/X& net haleh 
acrohh s)roEe pit(in 0mr Eeriod

Licensing co-ordinator
3(e Gi& yenhon |o&Eanm 2 uex 0<<J R -)g 0<<J

Manage&ent of all licenheehS |reation of all &arketing &aterialh and 
&arket analmhih

PA to Commercial & Sponsorship Directors
bEorthporld Media Cro)E 2 Gan 0<<8 R beE 0<<8

Oehearc( on co&Eanieh targeted for hEonhorh(iE and deqeloE&ent of 
&arketing &aterialh

Education & Training

0<<X R 0<</ Institute of Marketing
DiElo&a, |BM Marketing DiElo&a

8''4 R 0<<< Newcastle University
-ni&al bcience, Nac(elor of bcience

8''6 R 8''/ The School of S.Helen and S.Katherine
-RLeqel, -RLeqelh

8'5' R 8''6 Westonbirt School
C|bs, C|bs


