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Portfolio link

Portfolio Vle

wiep DroVle on Wpeet

Links

bemsite LinkedIn

InstagraE

Languages

hnglis( F)luentN

SDanis( F)luentN

Portuguese FvaticeN

Italian Fbork ProV-ien-yN

)ren-( FBasi-N

About

Londonjmased a--ount Eanager Lead for International Luxury Portfolio pit( a Dasj
sion for iEEersice exDerien-es, luxury mrands and intera-tice -onsuEer .ourneysA 
Ba-kground in Marketing ManageEent FM/, Unicersity of BolognaN and Produ-t 
Wesign FB/, I/Wh LismonNA hx-els p(en assisting mrands pit( iEDrocing t(eir rej
tailCdigital exDerien-es, R&M and retail oDerationsA 

/t (is mest p(en dricing sales T Earketing Dro.e-ts froE -on-eDt to delicery as a 
lead Sales Brand Manager for win-e, wi-toria Be-k(aE, and walentino j /ssists muyj
ing teaE pit( Earket resear-( and de-isionjEaking p(en going to t(e EarketA But 
also suDDorts t(e Earketing teaE in designing endjtojend roadEaDs, engageEent 
-y-les, Dartners(iD -ollamorations and ocerall muilding a (ealt(y relations(iD pit( 
all our key -lients a-ross EultiDle DlatforEs injstore and digitallyA 

FO(e Gmsercer, QH, )arfet-(, |arrods, vetjajPorter, Meero Paris, /lexander M-j
Hueen, SaEsung, Ro-ajRola, Planet Grgani-, aEong ot(ersN

Solid -reatice te-(nology skills, pit( a deeD understanding of oEni-(annel -aEj
Daign innocatice and graD(i- design trendsA SDeaks four languages Fhnglis(, Porj
tuguese, SDanis( T ItalianNA O(rices in fastjDa-ed, dynaEi- encironEentsA

B&/vWS bG&KhW bIO|

|arrods

Experience

Fashion Consultant | Selected Brands                                              
 J 2ul 0•0• j vop

1 /ssistant j weteEents Sustainamle /pareness Installation x |arrods 
0•8; 1 hntry Ronsultant 0•08 United 
RliEate R(ange Ronferen-e' 
1 )as(ion Ronsultant for 2une SarDongqs mook release O(e Poper of Pricj
ilege FO(e 
Gmsercer, Mar-( 0•0•N 
1 )as(ion Ronsultant for Soki Mak, Menspear FQH Middle hast, 2uly 
0•08N' 
1 hcent /ssistant for |arrods hcents F/-3ua di ParEa and /rEani Price 
)ragran-es 0•08N' 
1 Lead eRoEEer-e Drodu-er for /lexander M-Hueen using S(oDify 
FMeero Paris, 0•0•N

Sales Brand Manager | Lead for Valentino, Victoria 
Beckham, Vince 
|arrods J Mar 0•8; j vop

1 Rontrimuted to a mrand gropt( of %•£ and a turnjocer of 4zM DCa' 
1 In-reased glomal -ustoEer a-3uisition my 8••£ during 0•8;j0•00' 
1 Planned Dur-(ase orders and Eanage -olle-tion T Drodu-t -y-le' 
1 Rollamorated pit( ej-oEEs to drice digital gropt( to ensure mrand 
iEage -onsisten-y online and Dlanned injstore ecents' 
1 ProEoted and Earketed Drodu-ts to muild Earket s(are' 
1 Rollamorated strategi-ally pit( mrand Dartners in t(e sand oDtiEi–ation 
of Drodu-ts and roadEaDs in t(e onlineC o7ine e-osysteEsA

 J 

eCommerce Content Strategist                                                   
|arrods J May 0•0• j /ug 0•0•

1Procided strategi- inDut on all asDe-ts of a pemsite : mrandCDrodu-t 
-ategori–ation and nacigation FPPRN pit( a fo-us on iEDleEenting t(e 
nep SaaS )arfet-( Bla-kCb(ite Solutions SysteE' 
1 hstamlis(ed a -onsistent -ontent Earketing strategy mased on deEoj

https://www.dweet.com/
www.vascocruz.com
https://www.dweet.com/api/redirectToPreSignedFileUrl?objUrl=undefined
https://www.dweet.com/consultants/vudIVQsT7
www.vascocruz.com
https://www.linkedin.com/in/vascocruz/
https://www.instagram.com/_vascocruz/


graD(i-s, Earket trends and -ustoEer .ourneys' 
1 Used Earketing tools to attra-t -ustoEers in-luding designing adcerj
tiseEents to iEDroce Dersonal s(oDDer exDerien-es 
1 Quided -ontent teaE in t(e -reation of tag lines and mrand DroDosij
tions' 
1 Lead -reatice mrainstorEing and Eo-k Dit-(es' 
1IdentiVed di6erent s(oDDer DroVles and strengt(s, dricing sales my 8•£ 
in t(e Vrst -ocid 3uarter' 
1 Planned strategi- Dartners(iDs and Dresented -onstru-tice Earj
ketjmased resear-( T DroDosalA

Client Relationship Management Ex-
pert                                                
|arrods J SeD 0•8J j )em 0•8;

1 WeceloDed a strong mook of -lients' 
1 /--elerated -lient gropt( t(roug( iEDroced R&M strategies, -ustoEer 
a-3uisition, dire-t sales T Earketing strategies, oDerations serci-e, dej
licery and Drodu-t Earketing a-ross a Dortfolio of t(e di6erent mrandsK 
O(eory, walentino, wi-toria Be-k(aE, win-e, |elEut Lang, Ken–o, Oory 
Bur-(, van(uska, SelfjPortraitA

Education & Training

0•8J j 0•8J General Assembly
borks(oD, Wigital Marketing

0•8z j 0•8L Università di Bologna
M/ )as(ion Rulture and ManageEent, Business /dEinistration and 
ManageEent, Qeneral

0•8• j 0•8z IADE - Creative University
Ba-(elorqs degree, Industrial and Produ-t Wesign


