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About

Luxury Communications, Marketing, PR & VIP Events SpecialistO 5ver j years of ex-
perience across t(e luxury Datc(es and HeDellery, Dines and spirits and t(e lifestyle 
sectorO hormer experiences include LVMë, MoAt & ëennessy UK, Ric(ard Mille 
EMET and MTbCëEShTSëI5.OC5MO Exceptional at maintaining key relations(ips 
integral to successO b(ese include cross-functional relations(ips suc( as interna-
tional luxury press, in3uencers, talent managers, internal, external stake(olders, 
key partners and suppliersO Resilient in 6uilding 6rand aDareness and strengt(en-
ing identity t(roug( a 0WZ approac(O Strategic and stellar minded in managing and 
delivering successful events, activations and partners(ips t(at provide a return of 
investment to t(e 6usinessO
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)ulgari Edelmont ST Matc(eshas(ionOcom MoAt ëennessy
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Experience

Event & Commercial Manager
Edelmont ST J Tpr GZGG - .ov GZGG

T dynamic role Dorking in a startup company for a neD SDiss hine 
1eDellery MaisonO Reporting directly to t(e CE5 & hounder in qenevaO 
Split across glo6al events and 6usiness commercial development for 
t(e 6randO Simultaneously 6uilding t(e core marketing initiatives from 
scratc(O b(is includes qlo6al )rand Image Fevelopment, Event & Part-
ners(ips, PR & Marketing, Social Media, ée6site, Sales & CRM Manage-
mentO

Communications & Culture @LVMH, Moët & Hennessy 
UK
MoAt ëennessy J he6 GZG8 - Mar GZGG

T multi-functional role t(at re%uires a (ig( level of polyvalence support-
ing a team of four individualsO éorking Dit( tDo ëead of Communications 
and tDo Communications & Culture ManagersO Crafting and delivering 
t(e most exceptional experiences, stories, and messages across t(e en-
tire portfolioO hrom PR, events, digital and in3uencer strategy, ensuring 
MoAt ëennessy UK 6rands sit at t(e (eart of relevant culture Dit(in t(e 
UK marketO

Communications Coordinator EMEA
Ric(ard Mille J 1ul GZ8/ - 1an GZGZ

T department compromised of six individuals, I Dorked Dit( t(e Senior 
PR Manager, Senior Events Manager, Social Media Manager & Marketing 
Executive on all PR & Marketing activities for Ric(ard Mille EMETO hour 
key areas include PR, P(otos(oots, Events and Social MediaO

b(e role Das split across jZ7 for PR and jZ7 for Events Dit( an additional 
responsi6ility of managing over 8jZ regional p(otos(oots including ad-
vertorials and 6rand placements across top tier titles Dit(in t(e EMET 
regionO

Futies included raising t(e 6rand aDareness t(roug( securing product 
placement for t(e UK, EMET region per product launc(O Faily organisa-
tion of over 8ZZ, print, De6 and social coverage using t(e FMR platform 
to ensure %uarterly reports are correctO

Maintaining eYective communication 6etDeen key stake(olders inter-
nally and externallyO b(ese included t(e glo6al (ead%uarters, Middle East 
o4ce, senior management, keypress, media partners including external 
PR agencies in qermany, Italy, Russia, burkey, and our retail and com-
mercial teamsO
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Supporting t(e Senior Events Manager Dit( t(e VIP event programme, 
executing /Z regional and glo6al events at Ric(ard Mille EMETO )uilding 
positive key relations(ips Dit( internal, external departments, sponsors, 
(otels, restaurants, concierge services and t(ird-party agenciesO

Tssisting t(e Social Media Manager to coordinate all in-(ouse p(oto-
s(oots and supporting (er as and D(en re%uiredO Managing internal VIP 
gifting stock for private clients and logging wling expenses of all costs 
incurred to ad(ere to t(e glo6al communications 6udgetO

Marketing And Public Relations Assistant
Serap(ine J he6 GZ8/ - 1ul GZ8/

Reporting to t(e CE5, Creative Firector, ëead of Marketing and PR Man-
agerO éorking across communications, VIP, cele6rity and in3uencer gift-
ing, content creation and p(otos(oot coordination for t(e 6randO ëig(-
lig(ts include Dorking on t(e Spring Summer look6ooks, using Planoly 
and ëootsuite for social media sc(eduling and increasing 6rand visi6ility 
6y j7 glo6ally 6y supporting our international PR representatives in 
London, .eD ork and Los TngelesO

PR Intern
|o2 Communications J 1ul GZ8  - Sep GZ8

Faily sample management using has(ion qPS, reporting and collating 
online, print and social press coverage and assisting t(e press assistants 
and account managers Dit( all s(oDroom appointmentsO

Temporary My Stylist Assistant
Matc(eshas(ionOcom J 1ul GZ8W - Sep GZ8W

)uilding strong client relations(ips Dit( ëig( .et éort( Bë.éN clients 
and oYering t(em a 6espoke luxury experience t(roug( Salesforce t(at 
represents MTbCëEShTSëI5.OC5M on all platformsO

Freelance Personal Stylist & E-Commerce Assistant
Stylis(ly Figital Limited J Tpr GZ8W - 1ul GZ8W

éorking closely Dit( t(e founder of t(e application, styling 0-j looks 
online and Driting Deekly 6log posts using éordPressO

PR Specialist
)ulgari J 1ul GZG0 - .oD

Education & Training

GZ8  - GZ8 The University of Manchester
)ac(elors of Trts, boDn & Country Planning, City Ur6an, Community and 
Regional Planning


