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About

Cs issoAltiAe lsa aMslBic NcoBBerce (irectorU khief Olrxetisg /-cer n 
)osdNSec (irectoruTtrltegM kosmj&tlst to ae&iAer ,rlsa n (igitl& .rlsmforBltios 
TtrltegM lsa NcoBBerce ml&e growth mo&jtiosm with l DroAes trlcx recora lcromm 
ai–erest mectormU DroRectm lsa mtlrtdjDmW H isc&jaisg e,lMU .he boMl& OistU NSDeailU 
.he qhite koBDlsM Oo&tos ,rows )otostheGighTtreetW C&mo worxea os l sosdeSec 
'lmim for l sjB'er of coBD&eS trlsmforBltiosU tjrslrojsa DriAlte e4jitM DroRectm 
isc&jaisg TiBD&MTwitchWcoB vos&iseute&eDhosM coBDlrimos mite mjccemmfj&&M mo&a to 
.he (li&M Oli& 2rojDyU K&trl&lme NMe TjrgerM v KxIm &lrgemt eMe &lmer mjrgerM DroAiaer 
with PJ c&isicmy n Gel&thcojsterWcoB H mtlrtdjD os&ise DhlrBlcM lsa aoctor Dred
mcriDtiosmy Tjccemmfj&&M aeAimeaU iBD&eBesteaU lsa eB'eaaea Blrxetisg mtrltegiem 
for ai–erest c&iestm is &ise with their mtrltegic o'RectiAem lsa Drioritiem to ariAe ml&em 
growth lcromm g&o'l& BlrxetmW Cs isajmtrM eSDert ae&iAerisg l wel&th of eSDeriesce 
lm l cosmj&tlst mjDDortisg the 'ji&aisg of airectdtodcosmjBer 'rlsamU isc&jaisg the 
aeAe&oDBest of aigitl& Blrxetisg lsa ecoBBerce mtrltegiem lt 'olra &eAe& lsa 
mjccemmfj& mj'mcriDtios merAicem lsa &oMl&tM mcheBemW C&mo hlAe aeeD eSDeriesce 
is iBD&eBestisg oBsidchlsse& Blrxetisg n techso&ogM mo&jtiosm lcromm Bj&tiD&e 
chlsse&m lsa D&ltforBm lm we&& lm aeAe&oDisg coBD&eS edcoBBerce mo&jtiosm 'rlsa 
e4jitMU reDjtltiosU lsa ae&iAerisg os ml&em lsa DroEtl'i&itM tlrgetmW

,bC)(T q/bVN( qL.G

kl&&creait LsforBltios kesalst Lstersltiosl& Olrxetisg OeB'ermhiD TerAicem

kod/DerltiAe betli& (iSosm Ttorem betli& 2rojD e,lM Nm'vLre&lsay

NSDeail |lrtserhmiDm NSDerils kosmjBer (irect 2ocoBDlreWkoB

Gel&thcojsterWkoB 0ohs zewim betli& 2rojD Oo&tos ,rows

)otosthehighmtreetWkoB |hm ,jmisemm TerAicem 2rojD Telrm kreait klra

Telrm betli& 2rojD TiBD&MmwitchWkoB .he boMl& Oist .he qhite koBDlsM

K&trl&lme NMe zlmer TjrgerM ql&t (imseM Lstersltiosl&

Experience

INTERIM CMO/DIGITAL STRATEGY TRANSFORMA-
TION/BRAND MARKETING CONSULTANT
 1 Olr J5JJ d )ow

CaAimisg os l Dortfo&io of mtlrtjD os&ise 'jmisemm BlrxetD&lcem isc&jaisg 
zelme&ocoWcoB d KxIm &lrgemt &elmisg coBDlrimos BlrxetD&lce klBDmitd
eaWcoB d /s&ise 'ooxisg BlrxetD&lce for klBDisg plcltiosm n NSDerid
escem is NjroDe )eeaiWcoB d |ermosl&i£ea 2iftisg Oltchisg OlrxetD&lce

NON-EXEC CMO & CUSTOMER SERVICES DIRECTOR
K&trl&lme NMe zlmer TjrgerM 1 0ls J58J

/se of the KVIm &lrgemt eMe refrlctiAe mjrgerM c&isicm vPJ 'rlschemy Cm Dlrt 
of l tjrslrojsa DrogrlBBe H laAimisg lsa cosmj&tisg os remtrjctjrisg 
of BlrxetisgU cjmtoBer merAice lsa te&eml&em oDerltios of oAer •5 DeoD&e 
lsa Blrxetisg 'jaget of 6:Bi&&ios to ariAe ,Jk &ela geserltios lsa 
cosAermios lcromm /s&iseu(OukbOuaigitl& chlsse&m

INTERIM GLOBAL CMO, BRAND & DIGITAL TRANSFOR-
MATION DIRECTOR
Oo&tos ,rows 1 (ec J588

bemDosmi'&e for cosceiAisg lsa ae&iAerisg the Bj&tidchlsse& mtrltegM for 
thim Dremtige 'eljtM 'rlsaU oDerltisg is miS g&o'l& BlrxetmW VeM remDosd
mi'i&itiem 
7(eAe&oDBest lsa eSecjtios of ls istegrltea Bj&tidchlsse& Blrxetisg 
mtrltegM aemigsea to grow 'rlsa e4jitMU ml&em lsa DroEtm g&o'l&&M 

https://www.dweet.com/
https://www.dweet.com/consultants/UM0FlH1w8


7kosceiAea lsa ae&iAerea the NdcoBBerce mtrltegM lsa rolaBlDU ariAisg 
ml&em lsa DroEtl'i&itM throjgh the red&ljsch of the KV lsa KT we' o–erU 
eSDlsmios isto sew Blrxetm vNjroDe lsa Cjmtrl&ily lsa growisg mite 
trl-cU cosAermiosU C.p lsa fre4jescM lcromm l&& Blrxetm 
7Tteerisg the sew Droajct aeAe&oDBest Drocemm to ariAe DroEtl'&e 'jmid
semm growth lsa reisforce 'rlsa mtrltegM

INTERIM LOYALTY & CRM MARKETING STRATEGY CON-
SULTANT
ql&t (imseM Lstersltiosl& 1 0ls J588

bemDosmi'&e for DroAiaisg cosmj&tlscM mtrltegM lsa &ela the iBD&eBesd
tltios lsa BlslgeBest of Lstersltiosl& cromm ml&em n&oMl&tM isitiltiAem 
thlt ae&iAer Belsisgfj& remj&tmW

MULTI-CHANNEL & E-COMMERCE & CROSS SALES STRAT-
EGY CONSULTANT
kod/DerltiAe betli& 1 0ls J588

/sgoisg laAimorM lsa mtrltegic cosmj&tlscM d TcoDisg mtrltegM lsa kbO 
frlBeworx for cromm ml&em lsa jDme&&isg lcromm YW•Bi&&ios cjmtoBer 
altl'lme lcrom

NON-EXEC BRAND, CHANNEL DIRECTOR & CONSULTANT
Gel&thcojsterWkoB 1 0ls J588

|roRect Olslgea the mcoDisg lsa &ljschisg of Ermt DhlrBlcM airect lsa 
os&ise aoctorm cosmj&tltios cosmjBer trlsmlctios 'jmisemm is the NjroDe 
for hel&thclreU we&&'eisg laAice lsa Dremcri'ea arjgm 
7Tet ojt ,jmisemm TtrltegMU |roRect OlslgeBest lsa iBD&eBestltios of 
Blrxetisg lsa oDerltiosl& &ljsch H isc&jaisg l 685Bi&&ios Bj&tidchlsse& 
KV &ljsch DrogrlBBe

INTERIM BRAND DIGITAL & MULTI-CHANNEL DIRECTOR
.he qhite koBDlsM 1 )oA J585

VeM remDosmi'i&itiem 
7,ji&aisg lsa trlaisg the Bj&tidchlsse& to esmjre lchieAeBest of lgreea 
reAesje lsa V|LmU whi&e lctisg lm cjmtoails of the 'rlsaW 
7(riAisg ml&em lsa DroEtl'i&itM throjgh eAo&jtios of the aigitl& D&ltforB 
lsa oDtiBi£ltios of the we'U Bo'i&eU cltl&ogje lsa isdmtore chlsse&mX 
growisg trl-cU cosAermiosU C.p lsa fre4jescMW 
7(eAe&oDBest of the kbO clDl'i&itMU isc&jaisg the trlsmitios to l me&f 
merAic oDerltisg Boae& which jmem lsl&Mticm lsa ismight to ariAe clBd
Dligs ojtDjtm lcromm l&& chlsse&mW zelaisg l telB of J5 to ae&iAer l sew 
trlaisg lDDrolch lsa BoAe the we'mite lsa cltl&ogje to l Bore crlftea 
mhoDDisg eSDeriesceW

GLOBAL LEAD GENERATION & STRATEGY DIRECTOR – 
D2C SUBSCRITION & DIGITAL BUSINESES
NSDerils kosmjBer (irect 1 /ct J553

z/qNbO%,LzzTWk/OU kbN(L. NF|Nb.Wk/O n |bLkNbK))NbWk/O ,lmea 
is KTC H with g&o'l& remDosmi'i&itM for |nzU /Derltiosm NcoBBerceU Olrd
xetisg lsa ,jmisemm (eAe&oDBest for 6:55 Bi&&ios aiAimiosm lsa DroRect 
Blslgisgu &ljschisg l sew high Ao&jBe os&ise cosmjBer trlsmlctios n 
Eslsce 'jmisemmem is the KV n KTC to reAo&jtiosi£e the wlM cosmjBerm 
melrch lsa lDD&M for Droajctm to esa DroAiaerm 
7Tet ojt ,jmisemm TtrltegM lsa wrote 'jmisemm clme migs o– froB 2rojD 
,olra for 6•5Bi&&ios is fjsaisg of zowerOM,i&&mWcoB lsa 'ji&a the 'jmid
semm is KTC to 6J•5Bi&&ios reAesje 
7|roRect OlslgeBest lsa iBD&eBestltios of 'jmisemm lcromm KV n KT 
oDerltiosm d 
7Nmtl'&imhea Bj&tidBi&&ios reAesje l-&ilte DlrtsermhiDm with BlRor /sd
&ise |ortl&m lsa Lsmjrlsce coBDlsiem 
7be&ljsch of eSimtisg kreait NSDert trlsmlctiosl& mite H grew Bosth&M 
lc4jimitios froB Y5x to 855x laaisg 6•WJ Bi&&ios lssjl& reAesje

BRAND LAUNCH & SALES/MARKETING/DIGITAL STRATE-
GY CONSULTANT
Nm'vLre&lsay 1 0ls J5JJ d Cjg J5JJ



CaAime n Blslge the &ljsch of l sew cosmjBer NsergM ,jmisemm is KV 
n Lre&lsa to lchieAe mjccemmfj& tlrget of 855x cjmtoBerm is Ermt Melr

INTERNATIONAL GROUP CMO & ECOMMERCE DIRECTOR 
– BRAND &
.he boMl& Oist 1 Olr J5JJ d Olr J5JJ

qor&a &elaisg &jSjrM eSDort Bist lsa Dreciojm Betl&m Blsjflctjrer 
n NdkoBBerce retli&er with oAer 6J55 Bi&&ios os&ise reAesjem to oAer 
Y5 cojstriem Blxisg n me&&isg &jSjrM co&&ectl'&e coBBeBorltiAe coismU 
DreBijB Rewe&&erM n giftwlreU os&ise ljctiosm n Al&jltiosmU airect to 
cosmjBer go&a isAemtBest os&ise n DhMmicl& trlaisg lsa l toD KV )ld
tiosl& Aimitor eSDeriesce cestreW 
7Olslgisg 'rlsaU aigitl&U crBU ismightU Droajct aeA lsa Droajct &icesmisg 
DlrtsermhiDm mjch lm (imseMU OlrAe&U |iSlr lsa coBBercil& Blrxetisg 
oDerltiosm for the wor&aIm &lrgemt lsa Dremtigiojm Bist lsa 'j&&ios isd
AemtBest 'jmisemmW ,jaget lsa chlsse& BlslgeBest of oAer 695B lsa 
remtrjctjrisgu&elaisg l telB of 8•5 D&jm Blrxeteerm lsa sew&M met jD 
edcoBBerce telB 
7Nmtl'&imheaU iBD&eBesteaU lsa eB'eaaea ls esa to esa os&ise airect 
to cosmjBer tlrget oDerltisg Boae& to trlsmforB the 'jmisemm isto l 
&elaisgdeage os&ise 'jmisemm lsa Dremtigiojm cosmjBer 'rlsa lcromm the 
KV lsa oAermelm H iscrelmisg os&ise ml&em reAesjem oAer J55  d lsa 
lAerlge &ifetiBe Al&je oAer P5  lsa os&ise reAesjem 'M 695Bi&&ios 
7zea l coBD&ete aigitl&U 'rlsa lsa kbO trlsmforBltiosl& DrogrlBBe 
oAer l twodMelr Derioa iscorDorltisg ls istegrltea cosmjBer edcoBd
Berce lsa trlaisg D&ltforBU aigitl& trlaisg D&ltforBU os&ise ticxet 'ooxd
isg remerAltios mMmteBU os&ise Al&jltios lsa ljctiosisg D&ltforB lsa 
sew crB n ljtoBltea clBDligs BlslgeBest D&ltforBm H aeEsea lsa 
'ji&a the sew oDerltiosl& mtrjctjre 
7(je to issoAltios lsa l c&elr growth mtrltegM mjccemmfj&&M grew the 
os&ise 'jmisemm lcromm the grojD Dortfo&io ajrisg the trlsmitios mtlgem 'M 
oAer J55  lsa migsiEclst&M iscrelmea cjmtoBer mltimflctios rltem whi&e 
iscrelmisg os&ise trlsmlctios Al&je lsa fre4jesciem whi&e reajcisg k|C 
'M 95 W H iscrelmisg Aimtorm sjB'erm to the boMl& Oist NSDeriesce kestre 
'M oAer 95  which l&mo wos meAerl& .riD CaAimor lwlram 
7zljschea l merAl& sew 'jmisemmem lsa Droajct &isem isc&jaisg DreBijB 
Rewe&&erM lsa giftm lsa zitt&e .relmjrem Bosth&M 2o&a mlAisgm DroDomitios 
for flBi&iem to isAemt for sew 'ors lsa chi&ares

BOARD LEVEL INTERIM DIGITAL SALES & MARKETING 
STRATEGY DIRECTOR
kl&&creait LsforBltios 1 0ls J5JJ d 0ls J5JJ

)/((zNWk/O d /)zL)N k/)TKONb (LpLTL/) ,/Cb( zNpNz L).NbLO 
(L2L.Cz TCzNT n OCbVN.L)2 T.bC.N2% (LbNk./b kl&& kreait im the 
KVum mecosa &lrgemt creait referesce lgescM oDerltisg lcromm ,J, n ,Jk 
mectorm )/((zNWk/O vsow kbN(L. VCbOCy ose of the KVIm &lrgemt os&ise 
Dermosl& Eslsce n creait mcore mj'mcriDtios mitem ariAisg oAer Y Bi&&ios 
Aimitorm Der Bosth zelaisg l meriem of aigitl&U oDerltiosl&U BlrxetisgU 
'rlsa n sew Droajct mtrltegM worx mtrelBm d reDortisg isto the 2rojD 
Olslgisg (irector to coBD&etea reAitl&i£e the growthU 'rlsa lsa os&ise 
DerforBlsce of the 'jmisemm

INTERIM GLOBAL E-COMMERCE & BRAND PARTNER-
SHIPS DIRECTOR
NSDeail |lrtserhmiDm 1 0ls J5JJ d 0ls J5JJ

bemDosmi'&e for &elaisg n Blslgisg os&ise cjmtoBer lc4jimitiosU red
testios lsa &oMl&tMdre&ltea Blrxetisg DrogrlBm for NSDeail |lrtsermhiD 
To&jtiosmuGote&mWcoB vNONCy H Olslgisg 63•5 Bi&&ios |nz 
7(eAe&oDisg mtrltegMU &elaisg iBD&eBestltiosU lsa BlslgeBest of l&& 
&oMl&tM isitiltiAem to ae&iAer 'jmisemm D&ls tlrgetm lcromm g&o'l& trlaisg 
DlrtsermW 
7|roRect BlslgisgU co&&l'orltios lsa DlrtsermhiD with l&& xeM mtlxeho&ad
erm who costri'jtea to the aeAe&oDBest lsa eSecjtios of D&lsm lcromm 
J5 g&o'l& territoriem lsa oAer 355 trlaisg DlrtsermhiDm

INTERIM CMO & DIGITAL DIRECTOR
2ocoBDlreWkoB 1 (ec J5J8 d 0ls J5JJ

Olslgisg 'rlsaU aigitl&U Droajct lsa coBBercil& Blrxetisg oDerltiosm 
for the KVm mecosa &lrgemt coBDlrimos merAice ,jaget lsa chlsse& Blsd



lgeBest of oAer 68•5 Bi&&iosW zelaisg l telB of Y5 D&jm tl&estea Derford
Blsce focjmea Blrxetisg Drofemmiosl&mU L helaea jD 2okoBDlreWcoB 
Blrxetisg with fj&& |nz remDosmi'i&itM lt eSec &eAe& Blslgisg l 68J5 
Bi&&ios 2,| Blrxetisg 'jaget lcromm .p lsa (igitl&W beajcea lc4jimitios 
comt 'M 8•  with P5  iscrelme is Ao&jBe whi&mt worxisg os mtrltegic 
reAiew of sew Droajct mtrltegM which &ea to &ljsch of l sew esergM 
coBDlrimos DroDomitios

INTERIM CMO & DIRECTOR OF & DIGITAL
)otosthehighmtreetWkoB 1 (ec J5J8 d 0ls J5JJ

OeB'er of the Tesior zelaermhiD .elB for ose of the KVIm flmtemt growd
isg edcoBBerce coBDlsiemW bemDosmi'&e for aeAe&oDisg lsa ae&iAerisg 
the 'rlsa Blrxetisg mtrltegM to esmjre the 'jmisemm oAer ae&iAerea os 
itm coBBercil& tlrgetm n to ariAe rlDia growth for the 'jmisemm 'M migsifd
iclst&M mcl&isg jD ojr lctiAitM lcromm l&& Blrxetisg chlsse&m 'M 'rolaesd
isg toDd&ise 'rlsa lwlresemm lsa jsaermtlsaisg lsa ariAisg iscrelmea 
lctiAitMU esglgeBest lsa Al&je froB ojr eSimtisg cjmtoBermW Olslgea 
l telB of J8 lsa wlm tlmxea with ae&iAerisg b/LdDomitiAeU issoAltiAe 
Blrxetisg lctiAitM lcromm l&& of DliaU owsea lsa elrsea chlsse&m is the 
KV lsa lcromm xeM istersltiosl& BlrxetmW bemDosmi'&e for the |nz lcromm 
l&& ali&M aigitl& trlaisg chlsse&m lm we&& lm 'eisg tlmxea with the ae&iAerM 
n eSecjtios of l aigitl& mtrltegMW

Interim Senior Director of Marketing: Global Transfor-
mation
e,lM 1 (ec J5J8 d 0ls J5JJ

Gelaisg the 2&o'l& .rlsmforBltios |rogrlBBe for the 2&o'l& Olrxetisg 
.elBW .lmxea with 'ji&aisg clDl'i&itiem for e,lM to 8W .rj&M 'ecoBe 
/Bsichlsse&U re&eAlst lsa ismDirltiosl& for the g&o'l& cjmtoBer 'lme n 
JW N-ciest&M mcl&e Blrxetisg lcromm l&& cojstriem 
7be&ljschea the g&o'l& ecoBBerce trlaisg D&ltforB which hla migsifd
iclst iscreBestl& jD&iftm os cosAermiosU reDelt trlaisg lsa lc4jimitios 
reAesje mtrelBm

INTERIM GROUP CMO –– ACTING MD OF DIRECT 365
|hm ,jmisemm TerAicem 2rojD 1 0ls J58• d 0ls J58Y

q/bV|zCkN n TK||/b. TNbpLkNTy J58•dJ58Y L).NbLO 2b/K| kO/ HH 
Ck.L)2 O( /  (LbNk. 9Y• v695 OLzzL/) /)zL)N (LpLTL/) TNzzL)2 
,KTL)NTT k/)TKOC,zNT (LbNk. ./ /pNb Y5V TON kKT./ONbTy zelad
isg l meriem of BlrxetisgU ml&em DrocemmU c&iest aeAe&oDBestU cjmtoBer 
merAice lsa 'rlsa DroDomitios DroRectm lcromm l grojD of 8P ,J, 'jmisemm 
aiAimiosm oAer •55U555 mBl&& to corDorlte 'jmisemmem is the KV n NjroDe 
to BoAe lwlM froB l Ee&a ml&em oDerltiosl& Boae& to istegrltea airect 
me&&isg Ail os&ise lsa te&eml&em chlsse&m 
7/Aerl&& remDosmi'i&itM lsa &elaermhiD for l&& BlrxetisgU os&ise n te&ed
ml&emU lsa cjmtoBer merAice oDerltiosm to sew c&iestm 'oth is the KV lsa 
oAermelmU tlxisg isto lccojst the coBDlsMIm mtrltegic gol&mW /Aerl&& red
mDosmi'i&itM for Blslgisg 955 cjmtoBer merAice n te&eml&em lgestm lcromm 
8P cl&& cesterm 
7OlslgeBest n bo&& ojt of sew grojD wiae 'rlsaU we' lsa crB mMmd
teBm 
7bjssisg |nz for os&ise n airect aiAimiosm lccojstisg for 6P•Bi&&ios 
reAesje

NON-EXEC SALES & MARKETING DIRECTOR
TiBD&MmwitchWkoB 1 0ls J553 d 0ls J55

bemDosmi'&e for DroAiaisg cosmj&tlscM n mtrltegM lsa Blae l migsiEclst 
costri'jtios to the mjccemmfj& growth lsa ml&e froB the |N owser to the 
(li&M Oli& 2rojD

DIRECTOR OF WEB SELLING & CUSTOMER SERVICES
0ohs zewim betli& 2rojD 1 0ls J55P d 0ls J553

bls the os&ise 'jmisemm for 0ohs zewim with ml&em Bore thls 635B is 
Esl& MelrW bemDosmi'i&itiem isc&jaea trlaisgU cltegorM BlslgeBestU osd
&ise BlrxetisgU eBli&ukbOU cjmtoBer eSDeriesce lsa DroDomitios aed
Ae&oDBestW zea l telB of jD to •5 DeoD&e is zosaosU lsa l cl&& cestre 
oDerltios of jD to P55 DeoD&eW 
7zljschea 0z os&ise d 4jistjD&isg the Ao&jBe of Droajctm lAli&l'&e os the 
we' mite d lsa aeAe&oDea 0z Bj&tichlsse& oDerltiosmW 



7OoAea 0z froB l Djre&M trlsmlctiosl&U 4jite co&aU we' miteU to l 
we&&drojsaeaU crlftea mhoDDisg eSDeriesce thlt cjmtoBerm &oAeaW 
7kreltea lsa iBD&eBestea the 'rlsaea &ljsch n Bj&ti chlsse& lssjl& 
Blrxetisg D&ls isc&jaisg 'oth os&iseU airect Blrxetisg lsa isdmtore for 
the sew os&ise 'jmisemm of 0z 
7(emigsea lsa iBD&eBestea os&ise cosmjBer n isterBeailrM D&ltforB n 
'jmisemm DrocemmemW

Director of eCommerce & Online Trading
(iSosm Ttorem betli& 2rojD 1 0ls J558 d 0ls J55P

bls the os&ise 'jmisemm jsit withis (iSosm with geserl& BlslgeBest 
lsa fj&& |nz remDosmi'i&itiem for the os&ise 'jmisemmem vkjrrMmU |k qor&aU 
(iSosmy with ml&em is eScemm of 6•5BW OM ro&e coAerea trlaisgU coBd
Bercil& oDerltiosmU cjmtoBer merAiceU fj&E&BestU DroDomitios lsa 'rlsa 
aeAe&oDBestU cjmtoBer eSDeriesce lsa Blrxetisg vos&ise lsa o iseyW L 
rls l airect telB of P• DeoD&e is the KVU with aeAe&oDBest o–mhorea is 
rlsceW LbT. N L).Nb)N. ,C)V n FNzNk./bWk/O H ,lmea is (j'&is H 
irmt N lsa Fe&ector were the Ermt os&ise 'lsxm lsa coBDlrimos we'mitem 

to 'e &ljschea is NjroDe

EUROPEAN MARKETING DEVELOPMENT DIRECTOR
 1 0ls J555 d 0ls J558

Olslgea lsa mjccemmfj&&M aeAe&oDea lsa &ljschea the Ermt os&ise 'lsx 
is the KV n .he Ermt isterset 'lmea DlsdNjroDels islscil& TerAicem 
CggregltorU LsterBeailrM |&ltforB n lsa Kti&itiem ThoDDisg TerAicemW

INTERNATIONAL MARKETING STRATEGY DIRECTOR – RE-
TAIL FS TRAVEL & LEISURE
kesalst Lstersltiosl& Olrxetisg OeB'ermhiD TerAicem 1 0ls 8 Y d 0ls 
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