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About

ys mou will see in Cm IV f haEe alwams .ocused Cm sPudies and career in .ashion 
and rePailb Nince f Dnish Cm kachelor degree in adEerPising and (R, where f gain Cm 
s&ills in Cm creaPiEe Phin&ing and coCCunicaPions, f sParPed growing .asP in indusPrm, 
keing now Regional VM Canager .or UKzfRb Mm passion .or .ashion, coCCercial 
Cind and people s&ills is whaP haEe kroughP Ce Po where f aC currenPlmb
f aC now loo&ing .or new opporPuniPies Po &eep growing and deEeloping Cmsel., 
a.Per Phis long in Phe coCpanm f aC see&ing .or new challenges PhaP puP Ce ouP o. 
Cm coC.orP xoneb f aC see&ing new opporPuniPies PhaP eWciPed Ce, wor&ing wiPh 
new producPs and Car&ePsb
f aC eWPreClm analiPical and nuCeric and one o. Cm Cain driEes is seeing resulPs, 
puP in place acPions Po .ollow up and supporPing reaching PargePsb
Bor&ing wiPh a .asP pace coCpanm and indusPrm haEe Cade Ce eEen Core reacPiEe, 
.asPer Phin&er and resoluPiEe as well as deEeloping Cm people s&illsb f kelieEe mour 
PeaC and Phe people PhaP wor&s wiPh mou are Phe prioriPm and wiPh Phe correcP 
guidance and CoPiEaPion mou can achieEe greaP resulPs
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Experience
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(roCoPe Po superEise koPh counPrm wor&ing direcPlm wiPh Phe IounPrm 
Manager Pa&ing all decision relaPed Po producP and iCageb 
�Bor&ing closelm in Phe deEelopCenP o. guidelines, Praining docuCenPs 
and anm Pool Po supporP Phe Eisual Cerchandising PeaCsb 
�triEing Phe use o. sales indicaPors PhaP ajecP Phe sPoresq sPraPegic deci'
sions, such as deDning acPion plans and adapPing Phe collecPion kased on 
proDPakiliPm, diCensions, producP receiEed and Pmpe o. cusPoCerb 
�ynalmses and ConiPor Phe ejecP and iCpacP o. speciDc VM acPions 
across Phe region on kusiness resulP per sPore and, consisPenPlm .eedkac& 
Po cenPral and regional PeaCs on Phe acPions resulPsb 
�Keep up Po daPe wiPh Phe Car&eP and wam o. kuming, Po kuild Phe correcP 
cusPoCer proDle per region in order Po iCpleCenP producP sPraPegm ac'
cordinglmb 
�AWcellenP producP &nowledge Po supporP (Mt wiPh Phe assignCenP o. 
Phe righP producP, .ollowing Phe allocaPed kudgeP and ensuring PhaP Phe 
opPiCal producP range and proDPakiliPm is CainPainedb 
�LamouP and .urniPure changes in Phe sPores Po CaWiCixe Phe coCCercial 
space, .aciliPaPing Phe cusPoCer 9ournem and increasing sales per s7uare 
CePerb 
�IoordinaPe new opening sPores and supporPing Phe eWpansion o. Phe 
krand in Phe counPrm 
�Managing kudgePs o. pro9ecPs, displam and special caCpaignsb 
�RecruiPCenP and deEelopCenP o. Phe ECs PeaCs as well as supporPing 
inPernal PalenP Po progressb 
�HeaC leadership 
�)leWikle and organixed 
�yPPenPion Po dePail 
�)asP pace and highlm ejecPiEe 
�Verkal coCCunicaPion s&ills 
�Microso.P T5ce 
�fndesign 
�(hoPoshop
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NuperEising -1 sPores wiPhin Phe London areab 
�(roEiding clear and consisPenP Eisual Cerchandising direcPion Po all 
PeaCs, Po ensure alignance in Phe iCage and Cessage PransCiPPed in all 
sPoresb 
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�Hraining o. Phe Eisual and CanageCenP PeaCb 
�tailm .eedkac& Prough picPures and EisiP and, consPanP supporP in anm 
doukPs or challenges eWpecPedb 
�)ollow up o. Phe sPores Dgures and K(f Po driEe Phe sales in Phe enPire 
areab 
�fCpleCenP sPore changes and xoning kase in proDPakiliPmb 
�IoordinaPe anm pro9ecP or special caCpaign wiPh head o5ceb Trdering 
o. anm CaPerial need iPb
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)irsPlm f was giEen Phe opporPuniPm Po relocaPe Po OirCinghaC Po wor& in 
one o. Phe CulPiconcepP sPoresb Hhis was a new sPore opening, where f 
was senP Po esPaklish Phe PeaCs and Prain koPh ECs and CanageCenP on 
Eisual Cerchandising guidelines and sPandardsb Hhis has keen one o. Cm 
Cain achieEeCenPs as, a.Per a mear we Canaged Po ke one o. Phe CosP 
proDPakle sPores and kecaCe a Praining sPore .or all deparPCenPsb 
�y.Per Phe succes in Cm role in OirCinghaC f was ojered again Po CoEe 
kac& Po London as head Eisual in our Cain agship, TW.ord sPb 
�f achieEed eWcellenP sPandard and Eisual resulPs in Phe sPores, reaching 
Phe kesP resulPs wiPhin Phe lasP -1 mears in PhaP sPoreb 
�teliEering inspiring Eisual loo&s and sPmling o. all in sPore Canne7uinsb 
�MoniPoring sales Po increase sales per s7uare iCageb
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BiPhin onlm  ConPhs aP Phe coCpanm, f was proCoPed Po Eisual Cer'
chandising .roC Nales yssisPanP in Pheir )lagship in TW.ord sPb 
�fn Phis role is where f deEelop Cm &nowledge in Eisual Cerchandising, 
producP sPraPegm, operaPional acPions and CanageCenP o. a PeaCb
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yssisPed Phe krand Canager o. Phe Cenqs collecPionb 
�f had Po do Car&eP research Po place Phe krands in our Car&ePb 
�Merchandise Phe showrooC Po opPiCixe Phe presenPaPion o. Phe prod'
ucPb 
�(reparing and assisPing CeePings and, sending kudgePsb


