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About

An accomplis(ed pro~essional wit( 125 years o~ work experience in t(e Ield o~ 
analytics, consulting and strategy spanning across li~e sciences and insurance, wit( 
more t(an b years in leaders(ip roles at (ig( growt( digital Irst glo.al startups 
wit( a strong ~ocus on marketing and product analytics, customer experience and 
growt( strategyR
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Experience

Director - Business Analytics and Data Solutions
Gontinuumvlo.al | Apr 535• - Wow

+�Spear(eading a glo.al, cross-~unctional team o~ 2bj analytics and data 
pro~essionals, partnering wit( senior client stake(olders to deliQer an-
alytics, multiQariate testing, Bh and data engineering pro%ects, e8ectiQely 
aligning .usiness strategy wit( cutting edge analytics solutions 
+�hdentiIed skills gaps and restructured t(e team to .uild a (ig( per-
~orming analytics GoE, signiIcantly en(ancing serQice o8erings ~or clients 
and .oosting pro%ect deliQery e4ciency .y 1537
+�hntegrated pro%ect management tools and time tracking systems, signi~-
icantly improQing task and pro%ect monitoring, w(ic( proQided en(anced 
Qisi.ility to SVPs and GEO, ensuring team .illa.ility o~ oQer /37 across 
pro%ects 
+�Torking wit( t(e client account directors on growt( plans ~or t(e 
analytics Qertical to increase annual reQenues .y 1237

Associate Director - Business Strategy and Analytics
Ola | Oct 5352 - Mar 535•

+�Led a team o~ 9 analysts, managing a mont(ly per~ormance market-
ing .udget o~ 1 vBP b33,333 across rider and driQer co(orts, ac(ieQing 
weekly retention rates o~ 1/37 and reactiQation rates o~ 12b7, resulting 
in a 1q7 increase in rider Li~etime Value FLHVf 
+�LeQeraged customer experience and user %ourney mapping to create 
t(e GNM strategy ~or t(e UK .usiness, ~rom customer segmentation to 
target co(orts, across email and in-app notiIcation c(annels, to driQe 
customer retention 
+�Boosted driQer earnings .y 1237 t(roug( t(e identiIcation and cor-
rection o~ product related gaps and regular per~ormance .enc(marking 
+�Golla.orated to deQelop a customer-centric product strategy roadmap 
~or t(e UK market .y leQeraging insig(ts ~rom periodic AJB testing and 
internal data sources, including customer care data and secondary re-
searc(

Senior Director - Customer Analytics
Blinkit FpreQiously vro~ersf | )e. 532  - Sep 5352

+�DroQe a 19337 increase in t(e Wet Promoter Score FWPSf wit(in 25 
mont(s .y esta.lis(ing an omnic(annel Qoice o~ t(e customer ~rame-
work across t(e organisation
+�hmplemented Ah c(at .ots wit(in t(e customer serQices team, reducing 
manual (andling o~ customer ueries .y 1b37
+�En(anced new customer retention .y 157 t(roug( in-dept( analysis 
o~ customer s(opping li~ecycle ~unnel and colla.orating wit( Qertical 
owners to implement tailored, department-speciIc insig(ts
+�Optimi0ed t(e searc( recommendations engine, en(ancing product 
discoQera.ility .y 1237, and .oosting add-to-cart rates .y 1b7
+�Led a team o~ • analysts in eQaluating AJB test outcomes and utilising 
eQents-.ased tracking to prioritise and implement new customer centric 
product ~eatures and en(ancements 
+�Torking in a (ig(ly cross ~unctional role and proQiding customer ~o-
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cused data .acked recommendations to G-suite .usiness executiQes to 
em.ed a customer Irst approac( in eQery decision-making process

Data Science Partner
zBE hnsurance | un 532/ - )e. 532

+�Led a team o~ 9 analysts, running analytical pro%ects ~or t(e vlo.al and 
APAG operations 
+�hncreased policy conQersion .y 157 .y leQeraging propensity models 
ena.ling .usiness teams to target (ig( c(ance o~ conQersion insurance 
policies 
+�Ac(ieQed a 1237 increase in target insurance policy uniQerse .y leQer-
aging t(ird party data and integrating it in t(e internal GNM processes ~or 
.usiness teams

Engagement Manager
Axtria - hngenious hnsig(ts | Apr 532q - May 532/

+�Led a team o~ q analysts, engaging wit( a glo.al li~e sciences client 
proQiding strategic and tactical recommendations ~or t(eir commercial 
strategy and operations 
+�Torked wit( 123 executiQe leQel client stake(olders and more t(an 
1•3 regional stake(olders across multiple t(erapeutic areas to track and 
measure e8ectiQeness o~ marketing programs 
+�En(anced team e4ciency .y 1537 .y leQeraging process automations 
and cross team resource utili0ation 
+�DeliQered multiple (ig( Qalue pro%ects spanning across sentiment 
analysis, Noh and ~orecasting analyses

Senior Associate
Giti0ens Alliance | an 5329 - Dec 532b

Candled pro%ects wort( hWN 53 million, leading a team o~ 2b mem.ers to 
deQise a (olistic Gorporate Social Nesponsi.ility FGSNf strategy ~or clients 
across multiple industries

Senior Associate
Gogni0ant Analytics | ul 5323 - Sep 5325

+�Built regression models to support commercial operations and deci-
sions o~ clients 
+�hnQolQed in sales ~orce restructuring ~or a glo.al p(armaceutical com-
pany, reducing costs .y 1/7

Education & Training

533b - 5323 Indian Institute of Technology, Bombay
Bac(elors and Masters o~ Hec(nology, 


